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ABOUT THIS REPORT

Since publishing our first ESG Report in 2021, CJ ENM has maintained transparent communication with stakeholders through annual reporting. In 2025, we present our fifth ESG Report, reflecting our ESG philosophy and strategic direction,
along with key initiatives and achievements across our three core pillars: Planet, People, and Business. Demonstrating that ESG is not merely a commitment but a practice, CJ ENM will continue our journey toward sustainability management with

integrity, working together with our stakeholders at every stage of this journey.

Reporting Standards

This report has been prepared in accordance with the Global Reporting Initiative (GRI) Standards 2021 and incorporates
the disclosure recommendations of the Task Force on Climate-related Financial Disclosures (TCFD), the standards of
the Sustainability Accounting Standards Board (SASB), the Ten Principles of the UN Global Compact (UNGC), and the
UN Sustainable Development Goals (SDGs). The material topics identified through the double materiality assessment
have been developed with reference to the ‘IFRS S1 General Requirements for Disclosure of Sustainability-related
Financial Information” and ‘IFRS S2 Climate-related Disclosures’ issued by the International Sustainability Standards
Board (ISSB). Financial information presented in this report is based on the consolidated financial statements prepared
in accordance with the Korean International Financial Reporting Standards (K-IFRS).
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Third-Party Assurance

To ensure the reliability of the qualitative and quantitative data in this report, the Korea Standards Association, an
independent third-party assurance provider, assessed CJ ENM's compliance with the AAT1000AP (2018) principles
of inclusivity, materiality, responsiveness, and impact, as well as the quality and credibility of specific sustainability
performance information. The assurance statement can be found on page 87 of this report.

Reporting Period and Scope

This report primarily covers the activities undertaken during the FY2025 (Jan. 1through Dec. 31, 2025). The financial

statements included in the ‘ESG FACT BOOK’ are based on the consolidated financial statements disclosed in

the Company's annual business report. Non-financial indicators cover CJ ENM'’s major domestic business sites—
including the CJ ENM Headquarters (Bangbae Office Building), Sangam Office Building, CJ ENM Studio Center,
llsan Studio, Yeoju Studio, Gunpo Logistics Center, and leased offices—as well as 23 key subsidiaries.” In addition,

CJ Group's common ESG Indicators are also disclosed to improve comparability and completeness of information

across the reporting entities. Key quantitative ESG performance indicators include data from the most recent three

years (2023-2025), enabling year-over-year (YoY) trend analysis. Certain qualitative performance disclosures also
cover the activities from the first half of 2026. Where further explanation is necessary, the report includes footnotes
to promote transparent disclosure and improve stakeholder communication.

1)13 domestic subsidiaries: Studio Dragon Corporation, CJ ENM STUDIOS, TVING, CJ MEZZOMEDIA, AOMG,
BEPCTANGENT CREATIVE, Studio Takeone, Amoeba Culture, WAKEONE, DXE, HIGHR MUSIC RECORDS,
BRANDWORKS KOREA, and CJ Telenix; and 10 overseas subsidiaries: CJ ENM HONG KONG, CJ ENM JAPAN,
CJ ENM MEDIA FILM PRODUCTION AND DISTRIBUTION JOINT STOCK COMPANY, CJ ENM USA, CJ HK

Entertainment, FIFTH SEASON, ROLEMODEL ENTERTAINMENT GROUP, True CJ, Shanghai Yiheya Media, and
YONGFILM JAPAN.

Inquiries on the Report
For any inquiries regarding this report, please contact us using the information below.

Published by | CJ ENM Co,, Ltd.

E-mail | esg.cienm@cj.net
Phone | +82-2-371-8200
Address | ESG Team, CJ ENM, 66 Sangamsan-ro, Mapo-gu, Seoul, 03926, Republic of Korea

Website | https://www.cjenm.com &


https://www.cjenm.com/en/
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CEO MESSAGE

Greetings to all our valued stakeholders,

As CEO of CJ ENM, it is my pleasure to present our fifth
ESG Report, which reflects CJ ENM's ESG management

activities toward a sustainable future.

In 2025, despite a challenging business environment
marked by a global economic slowdown and increasing
external uncertainties, we improved profitability and
achieved sustained growth by advancing our business

model and expanding global performance.

Yoon Sang-hyun «%

CEO of CJ ENM @ZZ,_.-
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In the Entertainment Division, we achieved tangible results through globally co-produced projects such as the mega-hit <Bon Appétit, Your Majesty> and the
Japanese adaptation of <Marry My Husband>. We also laid the foundation for global expansion through TVING’s entry into Disney+ Japan and HBO Max
across 17 Asia-Pacific countries. In addition, the record-breaking success of the <2025 MAMA AWARDS> and the rapid growth of Mnet Plus, which is now
available in more than 250 regions worldwide, once again demonstrate CJ ENM'’s leadership in the music-based intellectual property (IP) ecosystem.

The Commerce Division also strengthened its competitiveness in high-involvement premium products based on mobile live commerce, while expanding
short-form content and creator commerce to solidify its position as a leading video commerce platform. In particular, by successively launching content IPs
such as <Get It Beauty> and <Eunse’s New Discovery>, we expanded differentiated shopping experiences aligned with customer preferences and interests,
resulting in a 66% increase in mobile live commerce transaction value in 2025.

In addition to such business achievements, we have further improved our sustainability management by faithfully fulfilling corporate responsibility across

environmental, social, and governance (ESG) areas.

In the environmental (E) aspect, we have practiced sustainable environmental management by reducing environmental impacts throughout the content
production process and by engaging in environmental protection activities together with local communities. By continuously expanding the use of
LED walls in virtual production (VP) stages and extended reality (XR) studios, we reduced waste generated from production sets. In addition, through the
‘Intergenerational Water Conservation Project: Clean Yangjae Stream Partnership, in which three generations participated together, we carried out initiatives
to raise environmental and biodiversity awareness within local communities. Furthermore, we expanded the scope of our greenhouse gas (GHG) inventory
management to include overseas subsidiaries, establishing a more systematic management framework.

In the social (S) aspect, we placed strong emphasis on mutual growth with stakeholders and social value creation in order for our content, products,
and services to have a positive impact on society as a whole. To foster a responsible content production culture, we developed standardized guidelines
based on the Eco-balanced Content Production (ECP) checklist and refined indicators for measuring our content's social impact. These efforts have laid a
more systematic foundation for assessing the positive change created by our business activities in society. Furthermore, by signing the third Agreement on
Strengthening the Ecosystem of Partner Companies with the Korea Commission for Corporate Partnership (KCCP), following previous agreements in 2019
and 2022, we reinforced our position as an industry leader in mutual growth.

In the governance (G) aspect, we focused on embedding a culture of ethics and compliance management across the organization by setting compliance
as the core foundation of business operations. By assigning Compliance Coordinators across all business units and actively operating this network, we
maintained ISO 37301 certification and won the Grand Prize in the Corporate Category at the 2025 Compliance Korea Awards. These achievements further
cemented our standing as a trusted, industry-leading company, while we also strengthened our responsible management system by closely monitoring
potential risks across our business operations and continuously improving related processes.

CJ ENM will remain committed to pursuing sustainability management as a core driver of corporate growth, fulfilling our responsibilities across all ESG
areas and creating balanced financial and social value together with all stakeholders. We sincerely thank all stakeholders who continue to place their trust in
and support our journey toward creating a more valuable world.
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CJ ENM PROFILE

OVERVIEW

As of Dec. 31,2025

CJ ENM delivers the joy of everyday life through two business divisions: the ‘Entertainment Division’, which leads
cultural trends through content, and the ‘Commerce Division’, which curates personalized lifestyle solutions.

Company Information

Total
Emplgyees

Business

Company

Na:ne Founded

Address

Divisions
o

Headquarters 7
eadquarters Sangam Office

Media Platform, (Bangbae Office Building
Film & Drama, Building) - December 16,
CJENM Co, Ltd. Music, 87013 Gwacheon- ©© Sengamsan-o, 1994
apo-gu,
Commerce daero, Seocho-gu,
\ )\ )\ Seoul )\ )\ )
o N\l /. Seoul o 2N %

Key Financial Highlights (Based On Consolidated Financial Statements)

Total Assets Revenue

| KRW 8,666.8 billion | | KRW 5,134.5 billion
N ARG /

Operating Profit
O

KRW 132.9 billion

\_ %
12 Major Subsidiaries

( STUDIO DRAGON CORPORATION N CJ ENM USA INC h
N Production and distribution of TV shows /RN Holding company J
( CJ LIVECITY CO., LTD. N CJ ENM USA HOLDINGS LLC B
N Convergent cultural business /RN Holding company J
( CJ MEZZOMEDIA INC (FORMERLY MEZZOMEDIA INCL)\“ ‘/ i CJ ENM FIFTH SEASON, LLC \‘
N Internet advertising and media rep business /RN Media and entertainment business J
( CH HOLDINGS LIMITED N LAPONE ENTERTAINMENT A
\_Holding and managing stocks of overseas subsidiaries /  \ Production of TV shows J
( i CJ ENM INVESTMENTS AMERICA, LLC '\‘ ‘/ i CJ ENM STUDIOS CO,, LTD. \‘
\_Investingin and managing overseas corporations ~ /  \ Production and distribution of TV shows J
( TVING CO., LTD. N HWA & DAM PICTURES CO., LTD. A
N Supply of TV shows and films /RN Production and distribution of TV shows J

* Based on the consolidated subsidiaries listed in the 32nd Business Report
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PHILOSOPHY

Embracing its mission to become a global lifestyle creator, CJ ENM strives to enrich and energize people’s lives
around the world by creating captivating ‘Content and Brand’ experiences. Building on its originality and distinctive
strengths, CJ ENM is committed to resonate with audiences worldwide and respond to evolving cultural
trends. CJ ENM will harness its irresistible charm and limitless potential to deliver richer, more diverse customer
experiences, deliver sustainable happiness, and contribute to a more engaging world.

[ hission

[ \

We create a more valuable world with our
captivating ‘Content and Brand’ experiences.

Lo ]

WORLD'S NO.1 LIFESTYLE CREATOR

to inspire vitality in the everyday lives of people

AN

%

ADVANCED

BORDERLESS CAPTIVATING

Irresistible Charm,
Enthralling All

Unlocking Infinite Possibilities,

Shaping the Future,
Driving Paradigm Shifts

Transcending Borders
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CJ ENM BUSINESS | ENTERTAINMENT DIVISION
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Business Overview

CJ ENM began its entertainment business in 1995 with an investment in DreamWorks and has since grown into
Korea's largest global IP powerhouse, marking the 30th anniversary of its cultural business in 2025.

Linear TV

General Entertainment m

1TvN
tvN tvN

STORY

1tvN t1vN

SHOW  SPORTS

uxn
chagw

Kids Entertainment

qoontverse
[ Music |
@Dnet

Digital

TVING

K-pop Fan Platform
() Mnet Plus

<ﬂ=.ENM

MOViE
Moviesz2
CATCH ON

C]‘..ENM

WAKE | , -0
ONE -AP=NE
onecedp.

ZEROBASEONE
imn oL

General Entertainment

CI... ENM STUDIOS

Scripted TV Series

STUDIO
Dragon

Lo,
i Y-
(Un)Scripted Content

FIFTH
SEASON

.

K

mAmA

AWARDS

CI“. ENM

Studio

CJ ENM systematically operates its in-house production studios—each
specializing in a distinct genre — through co-planning and co-production,
IP franchising, and global partnerships, securing a wide range of high-
quality IPs. This multi-studio system, anchored by three core studios, is
central to CJ ENM's global competitiveness. 'Studio Dragon', Korea's first
drama-focused studio, draws on its comprehensive capabilities spanning
planning, production, and distribution, and partners with major global over-
the-top (OTT) platforms to elevate the global standing of K-dramas. 'CJ
ENM STUDIOS!, which covers diverse genres including drama, film, and
entertainment shows, drives premium content production across multiple
genres as another key pillar. ‘FIFTH SEASON’, headquartered in Los Angeles,
rounds out this lineup, expanding CJ ENM's global influence through its
extensive networks in Europe and Latin America.

Bon Appétit, Your Majesty

OPE2IHACH

No Other Choice

Platform

Mnet Plus

fvN @Dnet

“‘Tooniverse

Linear TV

CJ ENM offers a rich content experience with a wide range of
broadcast channels across genres including drama, entertainment
shows, sports, music, film, and animation. Additionally, we run digital
channels tailored to viewer interests such as humanities, current
affairs, and reality. With our OTT platform “TVING, CJ ENM brings
unique original content and the power of K-content to enrich the
everyday lives of audiences. We are also positioning ourselves as a
cultural hub that links artists with fans through the global K-pop fan
platform ‘Mnet Plus’ With this comprehensive content distribution
infrastructure that spans genres, platforms, and generations, CJ
ENM continues to strengthen its status as a global IP powerhouse.

CJ ENM, as a global IP powerhouse, creates music content that connects the
world beyond language, generations, and ethnicity. Leveraging our industry-
leading planning and producing capabilities and expertise in both online
and offfine platforms, we are expanding the ‘Mnet Universe’ and leading the
globalization of K-culture through flagship events such as ‘MAMA AWARDS’
and ‘KCON'’. With a full value chain spanning from pre-planning to artist
training and management, CJ ENM discovers the next generation of mega
artists, contributing to the development of a sustainable K-pop ecosystem.

MAMA AWARDS

ZEROBASEONE
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CJ ENM PROFILE

CJ ENM BUSINESS | COMMERCE DIVISION

Building on over 30 years of expertise in merchandising and content production, CJ ENM's Commerce Division delivers differentiated shopping experiences through 'CJ ONSTYLE', a video commerce platform that integrates mobile live
commerce, TV live commerce, T-commerce (interactive, data-based TV shopping), and e-commerce. In particular, CJ ONSTYLE is expanding its 'discovery commerce' ecosystem through mobile live commerce, short-form video content, and
original content IPs. This approach enables customers to discover products aligned with their preferences while engaging with content, then move seamlessly from product discovery to purchase—setting a new standard for the commerce industry.

CJ ONSTYLE CJONSTYLE Brand
MOBILE APP / MOBILE LIVE TV LIVE / T-COMMERCE FASHION F 3
The CJ ONSTYLE mobile app aims to be an Al-powered, CJ ONSTYLE pioneered TV Live in Korea in 1995 THE AtG ~AtG BARNEYS NEW YORK S O

hyper-personalized video shopping platform. It
analyzes customer activity history to recommend
tailored products and content across categories such
as fashion, beauty, and living. Leveraging South Korea's
most advanced mobile live and short-form capabilities,
CJ ONSTYLE delivers a differentiated live commerce
experience that connects sellers, products, and content.
Through these efforts, CJ ONSTYLE will continue to
advance the shopping journey from product discovery
to purchase.

CJ ONSTYLE

BRANDWORKS KOREA

and has since grown into a leading video commerce
platform, built on over 30 years of expertise in
commerce operations and content production. CJ
ONSTYLE offers differentiated shopping experiences
by presenting a wide range of lifestyle products and
information through content. Operating on a video-
on-demand (VOD) system, the T-commerce channel
'CJ ONSTYLE+' supports small- and medium-sized
enterprises (SMEs) by expanding their sales channels
and providing growth opportunities.

BRANDWORKS
KOREA INC.

‘THE AtG’, CJ ONSTYLE’s flagship fashion
brand launched in 2011, offers comfortable
yet trendy everyday looks ranging from casual
to workwear, driven by refined colors and
sophisticated styling.

CelebShop

edition

CelebShop edition
‘CelebShop edition’ is a contemporary fashion
brand for women, built around the concept of
‘practical chic, blending premium sensibility
with practicality. Through signature items and
collaborations with artists and IPs, the brand
offers fresh, sophisticated styles.

THE AtG CelebShop edition

‘BARNEYS NEW YORK’ is a luxury brand with a 100-year heritage
based in New York. It leads high fashion and reinterprets iconic styles
through its distinctive brand heritage.

g studio 8 studio
‘g studio’ is a premium fashion brand created in collaboration with
Ji Choon-hee, a designer favored by actresses. Using high-quality
fabrics and sophisticated design, the brand accentuates feminine
silhouettes to bring everyday elegance to life.

DANIEL CREMIEUX CREMIEUX

‘DANIEL CREMIEUX’ presents polished casual wear for everyday life,
offering comfortable fits and sophisticated silhouettes to deliver urban-
inspired daily looks.

S & W !

BARNEYS NEWYORK g studio

DANIEL CREMIEUX
LIVING @
taylor scents odense

‘taylor scents’ is a high-end fragrance
brand rooted in natural, mood- |
enhancing scents, promoting a
sensory lifestyle through scent and

taylor scents  odense

‘BRANDWORKS KOREA' is a CJ ENM’s subsidiary specializing in planning and operating fashion and lifestyle brands.
Centered on original and licensed brand businesses, the Company integrates the entire brand value chain—from
product planning and development to marketing and distribution. Its flagship portfolio includes prominent lifestyle
brands: 'Rockport' (global comfort shoes), 'Brooks Brothers' (American classic fashion), 'Pyrenex Home' (premium duck-
down bedding), 'odense' (ceramics), 'LEGODT" (lifestyle), and 'Brooklyn Works' (city camper). Furthermore, leveraging
its online and offline distribution channels, Through the strategic operation of online and offline channels tailored to
each brand's positioning and product identity, we seek to enhance customer experience.

interior design. Its unique blends
are crafted with expert perfumers'
formulations. The brand is expanding
its living and beauty product lineups
by incorporating vegan-certified
ingredients and premium natural
fragrances.

‘odense’ is a tableware and
kitchenware brand rooted in Korean
ceramic craftsmanship. Through its
use of ceramic materials, the brand
aims to convey the aesthetic and |
philosophical value of craftsmanship
and objects. Centered on its ceramic
design studio LAB, odense conducts
ongoing research and development
into materials and technologies to
lead the domestic ceramic market.
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CJ ENM prioritizes open communication with internal and external stakeholders as a core value in implementing ESG management. To this end, we have identified key stakeholder groups that affect or may be affected by our business
activities and maintain a variety of communication channels to actively reflect their feedback.

Staléslo'ml’der Key Communication Channels Frequency Key Topics and Issues
(+ Corporate Website {+ As needed )
p - - N, N « Enhancing customer service
| * Social Media 1 * As needed ) and satisfaction
| » Customer Satisfaction Surveys 1+ As needed |+ Strengthening customer
E . N N privacy protection activities
| » Customer Service Center 1 * As needed ) |+ Communicating with

* Audience Committee’s Regular H' Monthly (Commerce

customers and gathering
feedback

Meetmg & Audience Opinion D|V|S|on) / B|—mopthly « Enhancing content, product,
Reflection Report (Entertainment Division) . :
N J L J and service quality
(e Program Evaluation by Audience =g Weekly | Protecting consumer rights
B c o and remedying infringements
|+ ESG Report =+ Annually J
i° Corporate Website :}—{:- As needed :\ f
\:' Annual Shareholders Meeting :}—1:- Annually :\
(+ NDR (Non-Deal Roadshow) '+« As needed ) . .
p S =« Driving business growth and
| » Securities Company Conference  —{ * As needed ) improving profitability
(+ Earnings Conference Call 1+ Quarterly ) Sec“T”?g future growth drivers
S < S Y « Providing transparent

Shareholders %
and Investors N

. L . (- Regular Reports: Quarterly\
Key Periodic Reports and Disclosures | Key Disclostres: Asneeded

- N
* IR Hotline (Company hotline connected H As needed
L to IR Team; investor-exclusive line)

=

>

reporting on financial and
other performance

« Disclosing dividend-related
matters

« Enhancing sound corporate

DN /
p N \ overnance
| » Company Visits 1 * As needed ) 9
(+ Business and Audit Reports {+ Annually )
[' ESG Report :}—( Annually :\ L
[' Corporate Website :}—( As needed :\ B Promoting mutual growth
(+ Cyber Audit Office (Online Reporting) | * As needed ) mggzg;ng the supplier bidding
(+ Partner System {+ As needed |+ Promoting cooperation and
o z S . communication with supplier
T (+ Meaningful Stores of Parnershipwith SMES | » As needed |- +Implementing development
rh —_— - — J and support programs such as
Suppliers * Regional Sales Supporting Consultation H « Sermi-annually education and infrastructure
| Meetings J |« Protecting human rights
[' Mutual Growth Meeting :}—( As needed |+ Practicing ethics and

(+ ESG Report {+ Annually

compliance and ensuring fair
| trade management

Staléerzggéder Key Communication Channels Frequency Key Topics and Issues
+ Employee Survey {+ As needed | |+ Establishing a horizontal
[. Corporate Portal :}_(. As needed ) organizational culture

J

000 « Internal Broadcasting

on

_

:}—1 * As needed

P

*

| » Town Hall Meetings

_

:H\- Semi-annually

-

NN

Employees

« Promoting awareness of respect
for human rights

« Providing a safe working environment

« Ensuring work-life balance

i- Labor-Management Council }—{: Quarterly, ad-hoc meetings:\ « Promoting employee growth
/ ; . ; — [ N and self-development
| » Cyber Audit Office (Online Reporting) | * As needed JER Ensuring equal opportunities
[+ ESG Report {« Annually ) and fair performance evaluations
[- Corporate Website :}—1& As needed :\ f 1
:- Employee Volunteer Work \}—1:- Ad-hoc activities :\ X . L
z L ~ |+ Expanding social contribution
| + CJ Donors Camp 1+ As needed ) activities
(+ CJ Welfare Foundation }{ As needed ) Rewtghzmg local economies
b S |+ Creating shared value
|+ CJ Cultural Foundation i+ As needed | I |+ Practicing corporate social
( p Y (3 \ responsibility
| « Community Chest of Korea I As needed ) + Addressing cultural gaps
« Korea Disaster Relief Association | * As needed | |+ Expanding environmental

J

« Regional Councils

_

:}—1 * As needed

P

YounVYounYa

| + ESG Report

_

:H\- Annually

NN

protection activities

J

J

AN
Y

(+ Corporate Website Y« As needed

A - P J U
oA :- Press Releases :}—{:. As needed

D> > L
S:Jﬁ::g::: | » Media Briefings —{+ As needed

J

[- ESG Report

:H:- Annually

« Participating in key policy
initiatives

« Complying with laws and
regulations

« Generating economic
performance and creating value

« Preventing corruption and
ensuring compliance
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ESG MANAGEMENT STRATEGY

CJ ENM drives positive change across the natural environment and industrial ecosystem through ESG management.
Through compelling content and brand experiences, we aim to create a more valuable world by systematically
advancing our ESG management. As a responsible corporate citizen, CJ ENM complies with global standards and
guidelines and pursues sustainable growth together with local and global communities.

ESG MISSION

We create a more valuable world by delivering compelling ‘Content and Brand’ experiences.

4 (Eco-balanced Commerce Value-chain) h
Brand planning — Sourcing & production —
Sales & distribution Yy,

. ™~
(Eco-balanced Content Production) \
Content planning — Content production — J
\ Content distribution i

ESG PILLARS

Earth, Water, Air, and Nature A Culture of Respect and Stories That Connect

Passion for Mutual Growth Us to the World
NS 13 o 15 B
1 Red B

3 St [ 5 SR 8 Coursom, 9 evincnet i 12 G [l 17 75
—'\'\f v s,
4 A K & Jco
« We are committed to conserving

« We respect the dignity of everyone « We bring joy and Good Impact
the natural environment. in our ecosystem. through our content and brands.
« We strive to minimize our carbon « We understand and respect « We create shared value through

footprint. diversity in lifestyles and thoughts. stories that connect people to the
« We are dedicated to reducing « We cultivate a healthy ecosystem world.
| waste. )| where we all grow together. )\ )
N 2Ny ARG P
GOAL

N ™~ /L N
[ 2030 Establish a virtuous cycle in the [ 2030 Expand Good Impact across
contentindustry ecosystem through content and commerce
our integrated ESG framework categories
2050 Build a sustainable content industry 2050 Transform Good Impact
ecosystem together with our content and commerce into a

supplier and local communities \\ business and expand globally |
S/ S

p
[ 2030 Scale up infrastructure
investment and development
for environmental
management
2050 Achieve net-zero emissions

AN N

FOUNDATIONS

Strengthening ESG

Advancing Compliance
Management Systems

Enhancing the Operations of the

Communications with Internal

ESG Committee and Council and External Stakeholders

ESG FOUNDATIONS MATERIAL ESG TOPICS
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ESG GOVERNANCE

CJ ENM operates a comprehensive ESG management framework to drive sustainability. With a dedicated ESG
organization and a clear governance structure in place, we have embedded ESG management into our business and
built trust with stakeholders. The ESG Committee under the Board of Directors (BOD) plays a pivotal role in regularly
reviewing ESG-related agenda items, including non-financial issues spanning environmental, human rights, ethical, and
information security matters. It also pre-approves major internal transactions and sets the company-wide mid- to long-
term direction for ESG management. The ESG Council reviews and coordinates key ESG issues and tasks, improving
ESG execution capabilities across the organization. Through close collaboration among dedicated ESG organizations,
CJ ENM will continue to improve its risk response capabilities and ESG strategy execution.

ESG Governance Framework

Agenda for ESG Committee N
° 1. Enwronmde?tal management including climate change,
. water, and forest resources
ESG Co:nmlttee 2. Human rights protection, ethics and compliance
management
~ O ~ | 3 Company-wide ESG activities such as information
Q ESG Council ) security, social contribution, and governance
O)

) ] | 4.Keypol cies to improve corporate and shareholder values
(" EsGTeam o—I

5. Conﬁlct of interest and faimess assessment in internal
ESG Working Group

\_ transactions P J
‘ Environmental Supply Chain Human Rights Social ‘
Management Management Protection Contribution

2025 ESG Committee Activities

The ESG Committee convenes at least once every quarter to address and report key issues related to sustainability.
The committee reviews the company's overall ESG activities and supports sustainability management through
timely decision-making, focusing on material ESG topics such as the environment, society, ethics, and compliance.

No. Date Key Agenda

1 Jan. 22,2025  « Participation in a subsidiary paid-in capital increase for large-scale internal transaction review

+ Review of 2Q 2025 large-scale internal transactions * Report on 2024 ESG materiality assessment

2 Mar. 12,2025, Approval of the 2025 Annual ESG Plan results

+ Review of 3Q 2025 large-scale internal transactions « Report on Scope 3 emissions calculation results
3 Jun.25,2025 «Approval of <2024 ESG Report> publication « Progress report on 2025 Partner Sustainability
« Deliberation on ESG Working Group operations and plans  Initiatives

« Report on activities conducted to create a

4 Sep.25,2025 -« Review of 4Q 2025 large-scale internal transactions sustainable content industry ecosystern

« Review of large-scale internal transactions « Report on ESG management performance in

s Dec.1,2025 Approval of donation execution 2025
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Beyond mere content production, CJ ENM lays a sustainable foundation for the content industry and fosters a responsible production ecosystem where all participants in production are respected. To this end, we are playing an active
role in laying the groundwork to improve sustainability across the industry. In December 2022, CJ ENM launched the ECP (Eco-balanced Content Production) Initiative with the Korea Creative Content Agency. As both a founding and

participating member, we have since worked to build a more sustainable content industry.

12 ECP Standards

CJ ENM has established a total of 12 standards and guidelines that reflect global ESG benchmarks—including
SASB, GRI Standards, UN SDGs, and the Ten Principles of the UNGC—as well as the characteristics of content
production sites. These standards are a collection of ESG elements tailored to the content industry from both
natural ecosystem and industrial ecosystem perspectives, and provide actionable criteria applicable across
the entire content value chain—from production to distribution. CJ ENM aims to foster a sustainable content
production environment and promote a culture of responsible production through collaboration with various
stakeholders.

'

(o} Global ESG Agenda o

( Stakeholder Feedback
(Public Institutions, Industry, etc.)

Characteristics of Content
Production Sites

ECP

ECO-BALANCED
CONTENT

PRODUCTION Safety Working
Management Conditions

Forest Water Animal
Protection Conservation Welfare

Diversity

The 12 ECP
Standards

Energy Carbon Resource Creator Content Fair
Efficiency  Footprint  Circulation Rights Copyright Trade

ECP Checklist

CJ ENM is developing the ECP Checklist, an environmental and social responsibility guideline designed to enable
the effective implementation and on-site monitoring of the 12 standards previously established in production
settings. Building on these 12 standards, the checklist incorporates additional items aimed at promoting a culture of
sustainable production across the industry. It consists of detailed action items across 16 categories, covering both
natural and industrial ecosystems.|

Development of the ECP Checklist began in 2024 with an initial draft. In 2025, effectiveness reviews were
conducted with production sites and relevant stakeholders. The reviews confirmed a strong commitment to
compliance with legal risks and content Risk Management (RM) items, while identifying the development of
a detailed handbook as a priority task to enhance on-site applicability. The progress of the ECP Checklist was
reported to the ESG Committee held in December 2025, and the report included handbook development plans
related to natural ecosystems, such as forest protection and animal welfare. In 2026, CJ ENM plans to prioritize
the development of the ECP Production Handbook—the detailed handbook mentioned above—and to further
advance the checklist based on it.

ECP Production Handbook

The ECP Production Handbook will build on the existing ECP Checklist draft, offering practical, field-ready
standards tailored to content production and legal risk management. In 2025, CJ ENM identified seven priority
items based on industry needs. The following year, the company plans to draft the handbook, then validate it
through effectiveness reviews and expert input—Ilaying the groundwork for industry-wide adoption.

16 Categories of the ECP Checklist 7 Priority Items

Priority ltems for 2025

Commitment to Participate) ESG Integration

Forest Protection ) ( Water (
( Forest Protection ) (Safety Management )
Animal Welfare Energy Efficiency
) (_Resource Circulation ) Selectedbased | (" Animal Welfare ) | Diversity )
_ Safety Management ) 03 COr'ltent. . S
production ris - - \ - \
management Working Conditions Content Copyright
and legal risk S
) management ( Fair Trade )
(Industry Development ) criteria -
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With a mission to spread ‘Good Impact, CJ ENM creates content that resonates with audiences. Our content brings new experiences and laughter, while also touching hearts—and at times, sheds light on pressing social issues, driving
change in public perception and action. Through original content, CJ ENM brings authentic voices from diverse individuals—across generations and languages—to audiences around the world. Through our high-quality content, we will

continue working alongside the industry to build a better tomorrow.

Development and Measurement of the G.I.C. Index

‘Good Impact Content (G.I.C.)’ refers to the social value of content that goes beyond delivering
entertainment and emotional resonance to drive positive changes in viewers’ perception and behavior.
To expand the production of socially impactful content, CJ ENM has developed and operated its
own G.I.C. Index since 2022. Utilizing this index, we assess the impact of content themes, stories, and
characters on audiences. In 2024, CJ ENM enhanced the index to include diversity-related criteria.

Enhancing the G.I.C. Index

In 2025, with guidance from a professor in the Department of Communication at Seoul National
University, CJ ENM refined the G.I.C. Index around a new concept: the ‘Good Impact Journey. This
journey traces how content creates social impact—starting at the planning and production stage,
moving through viewer response, and ultimately expanding into broader societal change. Content
built on ‘value’ and ‘diversity & inclusion’ first sparks empathy and emotional resonance in viewers
(primary impact). This, in turn, shifts how they see and act in the world (secondary impact)—and
eventually ripples out across society as a whole. By comprehensively measuring each stage of this
journey, CJ ENM is enhancing its measurement framework to more objectively and precisely assess
the real social impact of its content.

The Good Impact of Content Journey

( Content Creation H}w Customer Engagement H}w Social Impact )

S &

[ Empathy & Emotional
LY Resonance

Enhanced Awareness

Content that addresses issues
and values shared across
society
O

Viewers' emotional responses,
including empathy and
emotional resonance
O

Social spread of related

discussions and public
discourse
O

Diversity & Inclusion

Content that incorporates
diverse identities and

géae?‘%?,si;? Perception Social & Institutional Change

The integration of these
values into society through

Inspiring new perspectives

for tangible behavioral
change cultural norms and
institutional frameworks

perspectives

G.l.C. Contents in 2025

66 The Power of Dialogue in Confronting Conflict and
Transforming Relationships ??

<Kim Chang-ok Show 4> is a lecture-style talk show focused on resolving

conflicts, where participants share and work through their own large and

small conflicts they encounter in everyday life. Viewers find themselves

in the stories of others and realize that relationship recovery begins when

N conflicts are not avoided but openly shared and addressed together—

leading to real, positive changes in their own lives.

66 The Value of Being Yourself, Discovered through Living Another’s Life 92
<Our Unwritten Seoul> is a romantic coming-of-age drama about identical
twin sisters who exchange lives and, through that experience, discover true
love and their authentic selves. As viewers follow the sisters’ journey of living
each other’s lives, they are naturally confronted with the question, ‘Who am
|?” and experience a profound resonance in discovering and embracing their
own identity.

66 |ron Girls: A Gift of Challenge to Millions of Women 22

<lron Girls 2> is a personal growth and challenge-based reality program
that follows ordinary women as they push beyond their physical and mental
limits and strengthen themselves through perseverance and self-discipline.
The participants’ sweat, determination, and struggles move viewers with the
message, ‘| can do it too. Beyond providing emotional inspiration, the show
encourages audiences to engage in self-reflection and empowers them to
pursue positive change in their own lives.

66 The Power of Public Interest Storytelling:

Bringing the Voices of the Marginalized into the Courtroom 99
<Pro Bono> is a human-centered legal drama about a former judge, once
driven solely by career advancement, who reinvents himself as a public interest
lawyer and becomes a voice for socially disadvantaged groups. The series
brings often-overlooked social issues—including domestic violence and
divorce, animal protection, and disability rights into the courtroom, naturally
awakening viewers' sensitivity to legal and human rights issues, as well as their
awareness of the need for social and institutional change.

(Unit: %, percentage of positive responses (ratings of 4-5) on a 5-point scale”)

Empathy & Emotional
Resonance (Primary Impact) 760

Changes in Viewer Perception 52 6
& Behavior (Secondary Impact) .

Diversity of Content
(Representative ltem)? 68.0

(Gender Role Diversity)

Empathy & Emotional 7 ‘l 2
Resonance (Primary Impact) .

Changes in Viewer Perception 52 9
& Behavior (Secondary Impact) .

Diversity of Content
(Representative Item)? 48 6

(Cultural/Lifestyle Diversity)

Empathy & Emotional
Resonance (Primary Impact) 552

Changes in Viewer Perception 42 2
& Behavior (Secondary Impact) .

Diversity of Content
(Representative ltem)? 468

(Age/Generational Diversity)

Empathy & Emotional
Resonance (Primary Impact) 545

Changes in Viewer Perception 39 7
& Behavior (Secondary Impact) .

Diversity of Content
(Representative ltem)? 544

(Gender Role Diversity)

1) The figures presented represent the results of a survey conducted among viewers of the respective content, and the number of respondents
varies by program.

2) The following diversity dimensions were assessed for the content: culture/lifestyle, occupation, age/generation, gender roles, and other
categories (including disability, LGBTQ+, and religion). This report presents the representative diversity dimension for each program.
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Since announcing its ESG management policy, ‘YESGO’, in 2022, CJ ENM has worked with its supplier to foster a healthy and sustainable distribution ecosystem. Moving beyond conventional commercial relationships, CJ ENM treats
supplier as true allies for mutual growth and promotes responsible consumption that takes social and environmental impacts into account. CJ ENM continues to strengthen its ESG support framework for supplier and expand capacity-
building initiatives, including training and consulting. Through these efforts, CJ ENM aims to enhance supplier ESG capabilities and competitiveness and build a mutually beneficial ecosystem across the distribution value chain.

ESG Management Policy

PARTNERS CLUB

To strengthen its robust mutual-growth framework with its supplier and foster a sustainable retail ecosystem, CJ ENM hosted
the ‘CJ ONSTYLE PARTNERS CLUB’ in 2025. A total of 45 supplier participated in the event, where CJ ENM reaffirmed its
commitment to collaboration by presenting shared-growth strategies focused on ‘supporting K-brands’ entry into global markets’
and ‘developing offline stores and pop-up stores’ linked to ONSTYLE’s flagship festivals. To reduce disparities among small and

o medium-sized supplier and foster a sustainable industry ecosystem, CJ ENM signed the Partner Ecosystem Enhancement Agreement,

: 3 committing a total of KRW 80.3 billion over three years beginning in 2025. Through this agreement, CJ ENM operates a practical

@ a and effective mutual growth model. To enhance its value chain, CJ ENM adopted a dedicated Al chatbot for supplier to dramatically

YOU ESG ONSTYLE streamline operational processes. It also provides quality inspection support, professional training, and access to logistics infrastructure,
Leaders Shaping a Connecting You to the Future APlatform to Unfold the helping supplier strengthen their operational capabilities and long-term viability while maximizing customer satisfaction.

Shared Future
Our customers,

with CJ ONSTYLE

. Future of Your Dream
Value-based consumption,

- : Commerce
SUPP“el’I, enwronrrgjent, the W"\tl_\'NI EI COMkMERCE. ecosysttem, Platform and : - . Providjng cost supportto enhance product quality * Process for selecting supplier for on-site support
emp oygets, an a sgs ﬂ'na '@ WOrking tehnwro_nrgen ’ Our Everyday Life * Introducing a dedicated Al chatbot - Testing and certification support; KTR sseees dentty Suppor/ Select Supplrs
society and championing youth aspirations for SUDP“e" to enhance operational certification/training by MOU agencies KOTITI Agieei Candidates for Monthly Select Data-driven
convenience - Pre-import/sales quality inspection; Fi@inmanzzs (Uﬁg"mﬁ‘ea‘ii‘gf)” Scheduled & Ad- JT] Inspection tems

ESG Strategy and Key Focus Areas

- Establishing a real-time response

T ) performance and efficacy verification
system to enhance service quality

+ Supporting the application of specialized delivery services * On-site inspection and training

- Improving operational efficiency - Support for line-haul shipping costs for @essn - SCM: Feedback and training on fulfillment
and reduced operating costs by warehousing; simplification of warehousing Py operations
shortening response times for procedures (e.g., packaging); assist with QuEE - Quality: Quality guidance on domestic and

ESG6 routine inquiries reconditioning retumed products Qzusy overseas supplier production
PILLARS PEOPLE PARTNER EMPLOYEE ENVIRONMENTAL SOCIAL GOVERNANCE
0 ® 0
. = CJ ONCUBATING
s | ®m || @
4 G=E ' Championing Establishing an CJ ENM operates a comprehensive brand incubation program designed to support mutual growth between CJ ONSTYLE and
. ishi L . . . . e
ESG Expanding Fostering a Providing a _, Youth ESG Indice?tor participating brands. The program covers the entire business journey—from brand onboarding and commercialization to global
S Value-based i inabl Achieving Aspirations . . . . . o .
trategy Consumption MUanh' St:jsltalr;at{e Eco Packaging| and Fulfilling Msanagenr;ent expansion and investment assistance. Through its newly established Influencer Track, the Company has expanded its incubation
by CJ Egg)‘/’::em a\';vo:l‘(‘;)ll;ﬂ:e Net Zero Local Tr;f\ts%n;rgt support beyond promising SMEs in the beauty and health functional food sectors to emerging star startup brands with differentiated
ONSTYLE gi?i;’;?\;ahtii Management technologies and strong growth potential. Through these initiatives, CJ ENM is committed to supporting brands' successful market
O O O O O entry and growth, strengthening the global competitiveness of K-brands, and establishing a robust virtuous cycle of mutual growth.
« Managing « Managing « Implementing « Calculating « Conducting + Operating the
content and mutual-growth human rights GHG emissions community ESG Committee
product quality policies and management (Scope 1-3) contribution and Council
« Practicing indicators strategies + Developing and activities + Monitoring the Supported
Key consumer- « Supporting small | | « Fostering talent operating the « Supporting ESG Working * Operating a brand incubation programto  * Operating a global influencer L —
ESG centered business owners || and managing 3-Free & 3R children's Council support promising small- and medium- brand incubation program
Initiatives | Management + Operating the human resources|| Policy welfare and + Overseeing ESG sized brands at each growth stage + Co-developing new products by i
« Advancing CJ Oncubating || » Operating . Ope_ratlng XR cultural_\mnatlves management at + ldentifying promising early-stage small- combining influencer IP 25
custt;me_r Program programs stgﬁlos eC]l(U_lppdﬁ?d . F:(omohr_wg subsidiaries and medium-sized brands with less * Providing support for global 5 15 .. .10
touchpoint fo |mpro¥_e | \t/wtheclo— riendly) | In 0”“.6“0'; than five years of business history market expansion, including 2 ...A 4 N e - B
serviee (C)L?tir::a ona echnologies ;ee?g;:\;‘a gata * Providing support for ‘planning, overseas store entry, logistics, and Pilot Period 1 Period 2 Period 3 Period 4
protection manufacturing, logistics, and export marketing 2022 2023 2024 2025

linkage' through partnerships
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DOUBLE MATERIALITY ASSESSMENT METHODOLOGY

To identify ESG topics that may have a significant impact on our overall business operations, CJ ENM conducts a double materiality assessment based on the European Sustainability Reporting Standards (ESRS), adopting CJ Group's standard
materiality assessment methodology. CJ ENM's double materiality assessment process consists of four stages: (i) identifying a universe of ESG topics through internal and external context analysis; (i ) assessing the impact materiality and
financial materiality of each topic; (iii) designing detailed assessment criteria and conducting materiality evaluations; and (iv) selecting material topics and reporting the results to the ESG Committee for review. Following a thorough review of the

Company’s 2025 operations and changes in the external environment, CJ ENM confirmed that the material topics identified in 2024 remain valid and applicable, and carried forward the same material topics into 2025.

Context Analysis and
Topic Identification

Compiling an Initial List of Topics

* Mapping ESG disclosure regulations, global initiatives, and
reporting standards and frameworks (e.g., GRP Standards
2021, SASB?, ESRS, ISSB”, K-ESG, UN SDGs”) to topics
specific to the entertainmerrws and commerce industries

()
Identifying Key Stakeholders

* Selecting key stakeholders by assessing the salience
and relevance of each topic among internal and external
stakeholders, including employees, supplier, customers,
and external experts

()
Internal and External Context Analysis

* Internal Context Analysis  * External Context Analysis
- Material topics from the - Media coverage and
past two years press releases
- Agendas discussed and - ESG topics and business
reported at the ESG environment of peer
Committee and Working industries

Council - Laws and regulations
O)

QO
Developing a Topic Universe

* Refining an initial universe of 126 topics down to a long list
of 44 topics based on the results of the context analysis

1) Impacts, Risks, and Opportunities (IROs)

2) Global Reporting Initiative (GRI)

3) Sustainability Accounting Standards Board (SASB)
4) International Sustainability Standards Board (ISSB)
5) Sustainable Development Goals (SDGs)

Q Identification of IROs”
Stage 2

Identifying Impact Materiality

Focus Group
Interviews (FGI)
on Impact
Materiality

Global ESG Standards
and Frameworks

®
Identifying Financial Impact

ESG ESG FGl on
Laws and : .
Financial

Regulations [

Metrics  jManagement
Analysis Overview

Q
Topic Shortlisting

* Consolidating topics based on feedback from internal
practitioners and external experts, shortlisting 19 topics for
materiality assessment.

Materiality Assessment

Developing Assessment Tools and Questions
< Scale of Impact >

Impact Severity* < Scope of Impact >
Materiality
(Positive/
Negative)

Irremediability >

Likelihood of Impact
Likelihood*||  (Prior Occurrence/Timing/
Frequency/Probability)

Fteiel Geveritya [ Scale of Impact ]
Materiality
(Risks/ o
. Likelihood of Impact
Opportunities) Ekelihooa [(Prior Occurrence/Timing/]
)

Frequency/Probability)

* Each question is rated on
afive-point scale.

Q
Materiality Assessment

* Conducting surveys among employees from relevant
departments, including stakeholders who participated in
FGI

Selection and Approval of
Material Topics

Selecting Material Topics

* Evaluating topics based on impact materiality and financial
materiality using the double materiality assessment
methodology

* Setting thresholds for identifying material topics
- Selecting six topics as material because at least one of

their impact or financial materiality scores exceeded the
relevant internally defined thresholds
O

Q
Approval of Material Topics

Date Key Agenda

Mar. 12, Report on 2024 ESG Materiality Assessment
2025 Results

Mar. 10, Report on 2025 ESG Materiality
20.26 > Assessment Results and IROs by Material
Topic

Disclosing Material Topics

* Reporting each topic in detail under the ‘MATERIAL
ESG TOPICS’ section in accordance with ESRS
requirements.

Employee Growth and
Develop
Sustainable Supply Chain
Employee Working

Customer Satisfaction

Information Security

Ethics and Compliance
Management
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DOUBLE MATERIALITY ASSESSMENT METHODOLOGY

CJ ENM's Final Material Topics for 2025

« Assessing and analyzing the impacts of 19 ESG topics identified as highly relevant to CJ ENM
through the 2024 double materiality assessment—the six final material topics identified remain
valid and are carried forward into 2025

Distribution of Double Materiality Assessment Results

| Ajeusie) [eroueulq

Impact & Financial Materiality 1

Ethics and Compliance Management Q)
(Corporate Ethics and Compliance)

Sustainable
Supply Chain
Ethics and Compliance Q o
(Governance Framework)
© Employee
(o) Growth and
i ; Customer Cust Development
Content/Product/Service Quality and Safety © Complaint g Ut§ ?mte_" (Talent
Handling (gulsstgcmleorn Development)
Care)
Employee Growth and Development
(Human Capital Management)
Digital Transformation (DX) Employee Health and Safety 8 gl e
Readiness
© Information Security
Information Security Intellectual

(Security Incident Response) Property Protection

Expanding Positive Impact
through Content and
Commerce

Local Communities

Climate Action

Stakeholder Engagement
Biodiversity and Ecosystem Protection Ehs

MANAGEMENT OF MATERIAL TOPICS

« Conducting an in-depth analysis of each material topic based on Impacts, Risks, and Opportunities (IROs), and systematically

managing each topic aligned with corporate strategies and targets

Impact Analysis
Topic e ; ;
pact Financial Value .
GRI Materiality Materiality ~ Chain Stakeholders Response Strategy ~ Goal Alignment
« Fostering core
Emplgg\?eeloGr:‘lv;:: and ) job experts and + Expanding expert
P 401-1~3 ° ° Business Emplovees strengthening training system
A B Sites ploy leadership and enhancing
| + Operating diverse leadership pipeline
training programs
Supply
Sustainable Supply Chain Chain, Customers YESGO « Implementing ESG
e e 414-1~2 ° ° Business Suoolier + Promoting supplier  education and field
Sites, Em ﬁ)g cos competency- audits (consulting)
Products/ ploy building activities for supplier
Services
Employee Working Conditions . ;
P _ o Supply Customers Impleme:ntmg « Embedding
4 5o 10D Chain, Supplier human rights human rights
. . . 405~409 [ ¢} Business Employees management management and
Sites, declaration and . N K
12 e 116 P Local . improving working
iriiE roducts/ . managing related .
(00} X Communities . environment
Services risks
Cust Satistacti « Enhancing product, « Strengthening
ustomer Satistaction service, and customer
125, 417-1~3 ° o nggv?séss/ Customers content quality satisfaction and
(@e) based on customer  VOC handling
feedback capabilities
Supply L .
Information Security Chain, Maintaining . Enhancing
Business Customers information security  systems for
RS 418-1 ) ) Sites Supplier certifications and detecting external
& ! Employees investing in security  cyberattacks and
Products/ .
Servi technologies data breaches
ervices
. . Shareholders/ + Conducting « Strengthening
Ethics and Compliance _ Supply Investors compliance training  compliance
Management 2-27, - ; :
B Chain, Supplier « Operating governance by
T 205-1~3, ) ° . h ; .
0 206-1 Business Employees compliance portal embedding ethics
UI Sites Government  and coordinator and compliance
and Media programs practices

\4

Impact Materiality T
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EMPLOYEE GROWTH AND DEVELOPMENT

CJ ENM pursues talent-centered, innovation-driven growth, grounded in CJ Group's founding philosophy of ‘Talent First’ CJ ENM operate talent development programs tailored to the characteristics of the entertainment and
commerce industries and to each employee's competency level, providing systematic support to strengthen creativity and expertise. CJ ENM regularly reviews participant satisfaction and program effectiveness. By incorporating
these findings into our operations, CJ ENM continues to advance our employee competency development framework.

GOVERNANCE

Employee Development Implementation Framework

« Reviewing and approving key employee development agenda items at the CEO level
« Maintaining a standing consultation mechanism with CJ HumanVille to strengthen communication and

collaboration on talent development

« Planning, operating, and systematically managing the performance of training programs, led by the Talent

Development Team

e = N\
HR Department

* Reviewing and approving mid- to
long-term direction
* Establishing and managing mid- to
\_ long-term goals

J

>0

g = N\

* Setting detailed goals and reporting on
performance
* Driving implementation activities
\rving mP WV

1) CJ Group's corporate learning institute

HR Leaders' Council
@,

CJ HumanVille”
(Talent Development Council)

» Communicating and collaborating on
each affiliate's progress
_ * Sharing frameworks and programs

\.

STRATEGY

Employee Development Strategy

« Strengthening employee competencies and expertise based on detailed strategic directions specialized for each
business division

« Advancing a comprehensive talent development framework in the Entertainment Division, covering new ways of
working, leadership, job-specific expertise, and self-directed learning

« Operating an on-the-job, performance-oriented talent development framework in the Commerce Division by
cultivating next-generation leaders through a leadership pipeline and building strategic capabilities aligned with
business trends

ceo Facilitating Organizational
FMR  Change and Embedding

\ New Ways of Working
/ Strengthening Action @
i Strengthening Current Learning for D‘*,)
. ,g,, Leaders' Leadership i Content Commerce
M2~ | Capabilities and Cultivating
\ i Next-Generation Leaders
| Enhancing the /Enhancing the Talent \
@ | Core Talent Development | LkebeliC (eCTITIETN, Development Framework | ?
208 Framework Division Division through the Leadership Y YA

Pipeline ; /

Strengthening Functional | — \
| Expertise to Expanding Programs

ltivate Key E + | Contributing to On-the-Job | o %,
Cultivate Key Experts Performance, Aligned with | *Ng7¢

-

| Business Strategy and ! pv4
Latest Trends i /
/ Creating an\
o) Environment for
ay Trend Reading and

\ Leading )
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Employee Development Programs

« Designing a stage-by-stage learning system spanning the entire employee lifecycle—from onboarding to
retirement—and operating tailored training programs across six program categories

« Providing industry-tailored training programs that reflect the industry characteristics of each business division, aimed
at developing specialized experts in each job function

Training Programs by Six Categories

Organizational Development
°

« CJ Youniverse” Entertainment Division Commerce Division
« CJ Campus? * Connect ONE * One Team Workshop
N 2N * Connect Together Y,

Onboarding® Professional Development
U U

. . . . Entertainment Division Commerce Division
. 8"{13;8#‘)[50':2?2;[%0” Session * THE Series Academy: programs * Job competency-building
« Onboarding Mentorshi for producers/directors (PDs), Al programs for merchandisers
9 P application roles, and HR professionals ~ (MDs), content production, and

Company-wide Learning
°

N Program /\_*Mentoring and special lectures Al application roles Y
Leadership Development® Other Programs®
0, 0,

* GMP (Offline MBA program in partnership with the Seoul National

* Advanced Management University Graduate School of Business)

Program * Outplacement Support
* Executive Coaching * Elective Training Programs (incl. trend seminars and self-directed
« SERI CEO? learning subsidies)
* Expatriate Training | |+ Global Training (incl. Executive Language Program, Language Lab,
\ /' \\ and Global Exploration Program) //

1) In-person group training programs
2) Online training platform operated for all employees, including contract employees
3) CJ Group New Employee Idea Competition
4) An executive education platform operated by the Samsung Economic Research Institute (SERI)
5) Operating additional division-specific training programs beyond those listed above
Degree and Certification Support Programs
« Support for training delivered through partnerships with external educational institutions, as well as the acquisition of
job-related qualifications through internal programs, to strengthen job expertise and work competency
- Facilitates the acquisition of language and job-related qualifications (e.g., computerized tax accounting, distribution
management), available to all employees, including fixed-term employees
« Providing support for employees selected through an internal review process to participate in CJ Group-sponsored
advanced programs, including the GMP at Seoul National University Graduate School of Business
- Providing additional division-specific support for advanced programs, including the Management Program (CHRO)”
at Korea University Graduate School of Business for the Entertainment Division and the Online MBA at Sogang
University Graduate School of Business for the Commerce Division
1) Chief Human Resources Officer

Leadership Development Programs

« Establishing and operating a systematic leadership development framework by defining core leadership

competencies by job level, and creating stage-based growth pathways
« Expanding leadership development opportunities for all employees to foster a leadership-driven culture and enable
early identification of future leaders

Category Target Division Program Description
Ongoin f « Instilling the ONLYONE mindset at each role-specific
Lea er_shglp em ’fgl ces All tgg%eirr]sm ontent leadership stage, covering areas such as coaching,
Learning ploy! 9 feedback, mofivation, and delegation
Next- 1) « A self-directed leadership development program that
generation  Entertainment Uglan(\;/\?g%mo connects employees' individual career growth paths
leaders P with the organization's future strategy
Developing . f « Cultivating the mindset and skills for leadership
Future Executives Commerce Ié?:gfeg“'p transition, mindset transformation, and project
Leaders management
Assistant . « Empowering employees to motivate themselves
managers Commerce  Self-leadership and pursue proactive personal growth through self-
(2nd year+) leadership
. . New Business « Focusing on the transition to second-line leadership
Executives  Entertainment Division Head through business strategy development, organizational
Leadership Session  culture innovation, and new business development
New Lead New M . ]Qne—cin%one co?ching é/vlithdexetl’:]utivetleadelrs antd
ew Leader . lew Manager ormulating customized leadership action plans to
Transition Executives Commerce  program cultivate the mindset required of newly appointed
Training managers
« Helping first-time leaders recognize and adapt to their
Team Al New Team Leader ~ new leadership roles while building essential leadership
leaders Program competencies through the CJ Leadership Model, peer
coaching, and leadership redesign
« Customized one-on-one leadership coaching based
Leaders Entertainment E%r;%m]ange on 360-degree feedback and emotional well-being
9 Frogram — gssessments
5 . ONSTYLE « Building leadership competencies and practical skills for
Leadership Executives Commerce  Leadership Group emerging leaders, with a focus on addressing real-world
Coacl(}lng Coaching leadership challenges
an
Performance Leadership + A leadership reflection and retention support program
Management Commerce  Reflection utilizing group assessment tools and organizational
Team Workshop resources
leaders One-on-One « Learning and practicing how to conduct coaching
Commerce  Coaching Skills interviews, to strengthen performance management
Training competencies
! : « Featuring case studies aligned with business strategy,
exggﬂltiovres Al Eégggﬁgﬁ Session  Including corporate governance, global IP strategy, and
Executive P overseas benchmarking
Leadership . . Business Division  « Enhancing executive leadership by leading and o
and Business  Executives  Entertainment Head Leadership disseminating organizational culture change, and gaining
Insights Session organizational and business insights
Team f Team Leader . « Learning customized ENM Playbook (way of working)
leaders Entertainment Leadership Session  skills based on leadership assessments

1) High Competent Leader
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Training Satisfaction Survey

« Conducting training satisfaction surveys following role-based training programs, such as new employee onboarding and new team leader training
« Compiling and analyzing training satisfaction survey results by business division to improve training quality tailored to the characteristics of
each business division

. s .. Completion Rate .Goal
Indicator Program Division Participants Completers %) Achievement
4 Rate (out of 5)
Entertainment 34 34 100 4.9
New Employee Onboarding
Commerce 20 20 100 5.0
Role Training
Entertainment 22 20 91 4.7
New Team Leader Training
Commerce 8 8 100 4.9

Training Effectiveness Evaluation

« Conducting quantitative pre- and post-training evaluations for Al programs in response to growing demand for Al competency development to verify
improvements in content production productivity and job competency

« Operating a training effectiveness evaluation system that collects and shares Al application case studies and outcomes, and incorporates them into the
design of future training programs

Division Program Description Evaluation Results in 2025

« Conducted a hands-on project for creators and staff ~ « Content production time reduced by 71.6%
to improve Al tool utilization competencies tailored to « Revision turnaround time reduced by 71.8%
each job function « Threefold increase in draft generation

Entertainment THE AIACADEMY

« Conducted a three-month hands-on project for
IT developers and planners to improve software
development productivity using GitHub Copilot

« Repetitive code writing speed increased by 58.3%
« Test code writing speed increased by 49.1%
« Code refactoring speed increased by 45.8%

Copilot Challenge:
Leveraging GitHub Copilot

« Conducted a hands-on project for PDs, designers, « Identified cases of improved efficiency in Al-
and marketers to improve image and video generated image and video content creation and
production efficiency using Adobe Firefty editing

Firefly Challenge:

Commerce Leveraging Adobe Firefly

APPENDIX O C =< > 20

METRICS & TARGETS

Employee Development Management Metrics

+Monitoring training hours and expenses per employee to assess the
appropriateness of the Company's investment in employee development

Category Unit 2023 2024 2025
Employee Hour per employee  hour/person 36 36 39
Training 9 KRW 10,000/ 2
Cost per employee person 58 73 72

1) From 2024 onward, training expenses are recorded in the Business Report as part of a
new reporting standard.
2) Corrected 2024 data due to a data entry error.

Employee Development Targets

« Establishing and implementing a mid- to long-term talent development roadmap
to progressively strengthen employees’ functional expertise and leadership
competencies

Category 2025-2026 2027 2028
« Implementing « Embedding functional
development « Expanding functional expert development
Strategic programs based on expert development framewotks ipto
Direction functional expert frameworks and the organization

development
frameworks and
leadership pipeline

enhancing the
leadership pipeline

and generating
performance through
the leadership pipeline

« Applied an advanced hands-on project for PDs and
broadcast production staff to create Al-generated
images and videos

Midjourney Challenge:
Leveraging Midjourney

« Improved the practical application of Al in video
production

« |dentified cases of innovation in content production
methods using Al
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SUSTAINABLE SUPPLY CHAIN

CJ ENM operates a sustainable and responsible supply chain management system built on trust and collaboration with our suppliers. Based on CJ ENM Supply Chain Management Policy, which covers the Supply Chain Ethics
Policy and the Supplier Code of Conduct, CJ ENM systematically identifies and manages ESG-related supply chain risks across environmental, social, and business ethics dimensions. CJ ENM continuously strengthen our
proactive risk management system to address potential supply chain risks before they materialize. In addition, CJ ENM actively support the capability development and market expansion, with the aim of promoting sustainable,

mutually beneficial growth across the value chain.

GOVERNANCE

Sustainable Supply Chain Management Implementation Framework

« Key agenda items are reviewed and approved by the CEO and reported to the ESG Committee on a regular basis at

least once a year

« Operating an integrated support system, centered on the Mutual Growth Secretariat, to promote fair and transparent

business practices and foster mutual growth with suppliers

Mutual Growth Secretariat
)

0

P

o

5

~
o

* Legal / Compliance: Establishing
and monitoring Supply Chain
Ethics Policy and related policy

* Audit: Supervising unfair trade

* Social Contribution: Conducting
community coexistence programs

* Communication: Conducting
external PR activities

* Sales Management: Operating

7 - ~
Policy Cooperation Part

7 — ~
Financial Cooperation Part

* Finance: Providing financial
support and managing payments

7 — ~
Corporate Cooperation Part

* Customer Experience Innovation:
Providing supplier training and
managing policy

* Quality Management: Managing
supplier quality capability

* Shipping Innovation: Managing
shipping competitiveness

* Global: Supporting joint overseas

STRATEGY

Sustainable Supply Chain Management Policy

Supply Chain Management Policy &

« Establishing the CJ ENM Commerce Supply Chain Sustainability Management Policy to manage ESG risks across
the supply chain and build a responsible value chain

« Disclosing the final Supply Chain Sustainability Management Policy following the CEO’s review and approval

« Outlining a supplier sustainability risk management process across the value chain and the Company's approach to
supplier engagement, support, and communication

CJ Global Supply Chain Ethics Policy &

« Encouraging suppliers' voluntary implementation of ethical, labor and human rights, health and safety, and
environmental practices based on CJ Group's Global Supply Chain Ethics Policy

« Monitoring suppliers' compliance on a regular and an ad-hoc basis, and operating the CJ Alert Line”, where both
real-name and anonymous reporting is available, to carry out follow-up management of policy violations and
potential risks

1) A set of CJ’s comprehensive anti-corruption reporting channels through which reports of policy violations may be submitted.
This includes the company’s website, e-mail, fax, telephone, mail, and CJ Whistle.

Entertainment Division Supplier Code of Conduct ¢
Commerce Division Supplier Code of Conduct &
« Establishing and operating the Supplier Code of Conduct by business division, which reflects the characteristics and supply

chain structure of each business and serves as the standard for responsible supply chain management with suppliers

« Applying each Supplier Code of Conduct not only to Tier 1 suppliers but also throughout the entire supply chain,
including Tier 2 and lower-tier suppliers—incorporating compliance with the Code as a contractual obligation upon
the execution of supplier agreements

Supplier Code of Conduct

Supplier Code of Conduct Structure

Category Description

Ethics Anti-corruption, financial transparency, fair trade, information disclosure, protection of intellectual property
Management rights and confidential information, personal data protection, compliance with global regulations

| sales policy \ I market entry )
N N 4 N 4
ESG Committee Agenda Items in 2025
Date Agenda Reviewed by
Jun. 25,2025 Progress report on 2025 Partner Sustainability Initiatives ESG Committee (Report)

Human Rights Prohibition of forced labor, protection of child and adolescent employees, working hours, wages and

Sep. 25,2025

Report on activities conducted to create a sustainable content industry ecosystem  ESG Committee (Report)

and Labor benefits, humane treatment, non-discrimination
Healthand  Safe working environment, emergency preparedness, occupational injuries and diseases, prevention of
Safety excessive workloads, health and safety training

Environmental Compliance with environmental laws and regulations, pollution prevention, energy and GHG emissions
Protection management, conservation of natural resources and biodiversity



https://corp.cjonstyle.com/api/files/ethics/CJ%20ENM%20%EC%BB%A4%EB%A8%B8%EC%8A%A4%EB%B6%80%EB%AC%B8%20%EA%B3%B5%EA%B8%89%EB%A7%9D%20%EC%A0%95%EC%B1%85.pdf?path=%2Ffiles%2Fethics%2Fenm-commerce-supply-chain_ko.pdf
https://web2-cf-image.cjenm.com/public/share/contentsmng/pdf/CJ%20%EA%B8%80%EB%A1%9C%EB%B2%8C%20%EA%B3%B5%EA%B8%89%EB%A7%9D%20%EC%9C%A4%EB%A6%AC%20%EC%A0%95%EC%B1%85%20(%EC%98%81%EC%96%B4)_2025.pdf
https://web-cf-image.cjenm.com/public/share/contentsmng/pdf/%5b%EC%82%AC%EA%B7%9C%EA%B2%8C%EC%8B%9C%EC%9A%A9%5d%20CJ%20ENM(%EC%97%94%ED%84%B0)%20%ED%98%91%EB%A0%A5%EC%82%AC%20%ED%96%89%EB%8F%99%EA%B7%9C%EB%B2%94.pdf
https://corp.cjonstyle.com/api/files/ethics/CJ%20ENM%20%EC%BB%A4%EB%A8%B8%EC%8A%A4%EB%B6%80%EB%AC%B8%20%EA%B3%B5%EA%B8%89%EB%A7%9D%20%EC%A0%95%EC%B1%85.pdf?path=%2Ffiles%2Fethics%2Fenm-commerce-supply-chain_ko.pdf
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SUSTAINABLE SUPPLY CHAIN

Supplier Compliance Pledge Mutual Growth Activities

Supplier Code of Conduct Compliance Pledge Mutual Growth Activity Implementation Framework

« Requiring suppliers with purchase or sales transactions—whether new or renewing—to submit a Supplier Code of « Promoting mutual growth activities to build a sustainable industry ecosystem based on fair partnerships with suppliers
Conduct Compliance Pledge prior to contract execution, to establish responsible business relationships - Facilitating the commercialization of small- and medium-sized brands through brand incubation and the

« Including detailed requirements related to global supply chain compliance, such as adherence to applicable foreign development of new domestic and international sales channels
trade laws and regulations, implementing regulations, resolutions of international organizations, International Labour - Supporting supplier growth tailored to each stage, including new product R&D and high-quality content production
Organization (ILO) conventions, and international agreements such as the Convention on International Trade in - Creating social value by helping suppliers embed ESG management practices into their operations

Endangered Species of Wild Fauna and Flora

Category Description Three Core
K X N . B . Implementation CJ ENM’s Ecosystem Creation Roadmap for Mutual Growth
+ Domestic purchasing suppliers (229 suppliers in the Entertainment Division and 1,453 Principles

Subjects Required to Submit suppliers in the Commerce Division, as of 2025)

A

Submission Frequency + Once per year (for new transactions or upon pledge expiration) S I‘??und
’
Ethics + Pledge to comply with all applicable domestic and global laws and regulations relating to Building communication Business ked
Management business integrity, financial transparency, fair trade, and other ethical business practices channels that foster Value

Expanding
Human Rights  * Pledge to uphold the dignity and rights of all employees in accordance with domestic and \ Financial
Compliance and Labor international standards \_ J Support
Fields
Health and
Safety

sincere cooperation

» Pledge to provide a safe working environment and improve workplace safety standards

2" Round ®

Sustainability
@,

Environmental * Pledge to minimize negative environmental impacts and comply with all applicable &UPDW Chain (] ll
Protection environmental laws and regulations Expanding continuous ! ;g;g‘e\r;;lel;wet \e,
and fair business Creation Enhancing Supplier
. . relationships Competitiveness
Information Security Pledge N J
« Requiring suppliers and related personnel to submit an Information Security Pledge before commencing work to raise ' ) -
their security awareness and accountability o ~
Effectiveness Excellent T Round
U Product
Safety Pledge Develo;)m:ﬁt %
« Mandating suppliers to submit a Safety Pledge pursuant to Article 6 of the Occupational Safety and Health Act to Operating mutual growth and Sales . K \‘M )
raise workers’ safety awareness and improve compliance with workplace safety requirements programs for suppliers’ Channel uEp°'1'".9 ardet
substantive growth Support xPaE:;‘:;‘ an
./ L
Commercialization Cultivating Excellent Business
Companies (Enhancing Stabilization

ESG Capabilities of SMEs) Support
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@YD Supporting Market Expansion and Entry

KCON 2025 Supporting Overseas Market Expansion for SMEs

« Conducting export consultation sessions and promotional events together with the Korea Foundation for Cooperation
of Large & Small Business, Rural Affairs (KOFCA) to provide SME suppliers with opportunities to enter and expand
into global markets

Participating

o Performance
Companies

Category Date

+ On-site sales worth KRW 100 million
+ Online sales worth KRW 8.29 billion

« Export contracts worth

KCON JAPAN  May 2025 KRW 850 million

39 companies

+ On-site sales worth KRW 180 million
+ Online sales worth KRW 2.65 billion

« Export contracts worth

KCON LA KRW 335 million

Aug. 2025 50 companies

Global Market Expansion Seminar
« Holding a Global Market Expansion Seminar to strengthen suppliers' global capabilities, targeting working-level staff,
attended by 40 participants from 23 companies
- CJ ONSTYLE’s global expansion roadmap, TikTok-based short-form marketing, TikTok Shop operating strategies,
Amazon marketplace success stories

CJ Oncubating
« Identifying high-potential health and beauty SMEs with less than five years of experience, and nurturing them
through structured, phased support
- Providing eligible brands with comprehensive support through direct investment from CJ ONSTYLE, linkages with
government support programs’, and assistance with global market expansion
- Receiving the Minister of SMEs and Startups Award for two consecutive years, and a commendation from the
Governor of Gyeonggi-do Province

1) Tech Incubator Program for Startups

Category Key Activities in 2025

Investment and « Provided funding for brand development and commercialization, and executed direct investments totalin
Commercialization KRW 8.8 billion
Support + Enhanced our mutual growth model by combining direct investment with government support programs

Sales Growth Program  + Operated sales growth programs based on influencer marketing and product development support

Global Expansion  * Supported international expansion through partnerships in the US, Japan, and Malaysia
Support « Provided Amazon marketplace strategy consulting and assigned dedicated account managers to 12 companies

20254 g
L2F 0| HI0IM X ALY
B

KCON JAPAN 2025 SME Promotion Fair Minister of SMEs and Startups Award Ceremony Global Market Expansion Seminar

O’PEN, Emerging Creator Discovery and Development Program

« Entertainment Division’s program for discovering and nurturing emerging creators, providing integrated support
across the entire content value chain—from talent discovery and content planning to development, production,
programming, and business matching

« Launching the Single-Episode Drama & Film Category in 2017, followed by Music (2018), Short-form (2021), and
Series (2022)—now operated as two: Story (Drama & Film) and Music

« Nurturing a cumulative total of 276 storytellers (scriptwriters) and 115 composers as of 2025, with new participants
selected annually through an open recruitment process

« Connecting creators with production companies, platforms, music companies, and video content partners to expand the
creative talent pool and create new content IP, thereby contributing to the vitalization of the content industry ecosystem

O’PEN STORY O’PEN MUSIC

* Discovering and nurturing storytellers across
various fields, including drama and film

* Achieving more than 40 broadcasts or OTT
releases of works by O'PEN scriptwriters

* Adapting 70 O'PEN-winning works into drama or
film and earning 23 awards at international film
festivals, demonstrating the quality of the works and
the competitiveness of the creators

« Discovering and nurturing composers across
diverse fields, including drama/broadcast
original soundtracks and artist albums

* Releasing more than 650 tracks, demonstrating
creators' competencies and industry
competitiveness

STEP 3
(: STEP 1 ©¢ Support for content

Creator Discovery a2a Creator Development Production

O O O

* Providing private and
collaborative workspaces

* Conducting expert mentoring,
monitoring, special lectures, and
seminars

* Providing debut opportunities
through tvN Single-Episode
Drama, artist releases, and drama
original soundtracks

* Supporting throughout the entire

* Hosting annual open
competitions (19 and 12 creators

selected for O’'PEN STORY and
O’PEN MUSIC, respectively, in
2025)

* Providing creative grants to
selected creators

| MUSIC)
. -

* Providing field research
and expert interviews with
organizations (e.g., National
Forensic Service, Korean
National Police Agency)

* Holding creative workshops and
Character Camp (O'PEN STORY)

* Holding ‘Song Camp’ (O’PEN

and contract execution

submission process for domestic
and international film festivals
* Supporting commercialization
through the transmedia
development of scriptwriters’ IP
« Facilitating domestic and
international business matching

AN /
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Enhancing Supplier Competitiveness

« Holding regular biannual training sessions tailored to industry characteristics,
covering health and safety, ethics and compliance, and ESG management to raise
supplier awareness of risks and improve their response capabilities (163 companies

participated in 2025)

« Providing specialized compliance training sessions to improve suppliers’ practical
compliance capabilities related to the Improper Solicitation and Graft Act,
transaction management regulations, and other relevant requirements (71 companies

participated in May 2025 and 75 companies in Dec. 2025)

« Operating ESG support programs for mutual-growth suppliers to improve their
ESG management capabilities and mitigate supply chain risks
- Establishing the large enterprise—SME cooperation fund and providing suppliers with

financial assistance totaling KRW 150 million for their ESG management initiatives

Category Program Support Provided in 2025 Anticipated Effects
« Provided customized ESG guidance,
training, and on-site inspections
ESG - Conducted training, consulting,
Education and on-site inspections for 32 « Strengthening
Diagnosis & On-site companies (KRW 150 m||||on' supply chain
|(?:spectlign \ provided ;‘ortralmng/consultmg due diligence
onsultin, expenses il
o - Issued ESG certification for . gaa?r?i:mtles|
> 3 g early access
outstanding SMEs by KCCP to government
« Supported ESG-related certification ~ SUPPOrt programs
costs, including ISO 14001 for SMEs
(Environmental Management + Laying the
Requl Certificati Systems), ISO 45001 (Occupational groundwork
egurar ertification | jesith and Safety Management for attracting
Evaluation  Fee Support Systems), and 1SO 9001 (Quality investment funds
Management Systems)
« Provided support for obtaining new
CCM certification
« Addressing
stakeholders’
ESG demands for ESG
Follow-up Report « Supported publication and management and
Actions  Publication assurance of sustainability reports disclosure
Support « Promoting ESG

adoption across the
industry

1) Korea Commision for Corporate Partnership

Expanding Financial Support

« Giving preferential treatment to ESG Small Giant suppliers demonstrating outstanding ESG performance

- Two suppliers received free broadcasting rights worth KRW 400 million in 2025

Category Content Area
« Companies meeting the criteria under Article 2 of the Framework Act on Small and Medium Enterprises
Eligibility « Companies designated as public-interest channels by the Korea Communications Commission
« Companies satisfying at least 10 fields in the application form and a minimum of one field in each E/S/G category
« Environmental (E): Establishment of eco-friendly policies such as environmental goals and plans; management of environmental data
ESG-related including GHG emissions and energy consumption
Fields in the « Social (S): Inclusion of social responsibility goals in management policies; compliance with labor contracts and overtime work

Application Form

regulations; fair trade manuals; community engagement policies and activities; customer data protection

« Governance (G): Standards for managing unethical issues; compliance with ESG-related laws and regulations

Benefits

Provision of free or discounted CJ ENM broadcasting rights for one year from the contract date

« Encouraging the adoption of CCM certification by offering CCM-
certified suppliers early payment of up to 90% of total receivables,
regardless of sales conditions

« Selecting outstanding suppliers and providing them with financial
incentives in the Commerce Division to strengthen partnerships and
promote sustainability
- Evaluating suppliers eligible under Article 2 of the Framework Act
on Small and Medium Enterprises based on a comprehensive set of
criteria, including contribution to sales performance, contribution to
new customer acquisition, and recommendations from merchandise
directors

- Awarding 20 outstanding suppliers with incentives totaling
KRW 340 million in 2025

- Giving additional benefits to the top four suppliers, including Mobile
Live Commerce (MLC) programming slots and marketing support
packages, to improve brand exposure and drive sales growth

« Establishing mutual-growth funds, providing low-interest financing,
and shortening payment periods to improve suppliers’ financial
competitiveness, as well as their cash flow and business stability
- Providing financial support of up to KRW 1 billion per supplier (76

suppliers supported in 2025)
- Offering reduced loan interest rates through network loan agreements
- Reducing the payment period from 12.7 days to 7.9 days to improve
cash liquidity

« Reorganizing the existing R&D support program into the ‘Innovation
Partnership’ program to provide financial assistance for digital content
production and promotional material development (10 companies
selected; up to KRW 25 million provided per company)

« Providing SMEs with R&D support for new product and technology
development (10 companies selected; up to KRW 15 million in R&D
funding provided per company)
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Supplier Adequacy Assessment and Risk Management

Entertainment Division’s Supplier Management

« Operating a supplier management process that incorporates the level of ESG awareness as a mandatory criterion, from supplier selection through
periodic assessments, to enhance transparency and fairness in transactions
- Quantitatively assessing supplier risk levels through direct evaluations conducted by working-level and management departments
- Applying a five-point scale across 10 criteria, including operational capability, reliability, and sustainability awareness

Key Activities for Each Supplier Management Process
Stage Key ESG Activities Key Management Items
e N

\
« Incorporating ESG awareness levels into the evaluation crlterla . Assessment of ESG awareness and management practices ‘

Q.“ Supplier
() J Selection

(incl. factors related to safety, human rights, ethics/compliance, « Review of records related to legal violations and misconduct
and the environment) « Fair and transparent evaluation and grading standards

/ Incorporating provisions requiring compliance with appllcable\

~
laws, such as the Fair Transactions in Subcontracting Act, into . Executlon of contracts incorporating compliance obligations \‘

Q  Contract
lﬁ"\ Execution

contracts under the Fair Transactions in Subcontracting Act
\_prohibited practices %

« Provision of guidance on compliance precautions and . Suppller Code of Conduct Compliance Pledge
/ Implementation of ESG education sessions and management\

/ Providing education to suppliers within the supplier pool on \

° E Supplier compliance with ESG standards of outcomes
+ Conducting on-site safety inspections and surveys + Sharing feedback from on-site inspections and survey results
= Inspection « Collecting supplier opinions and implementing |mprovement with relevant departments
\measures \ Review of the implementation of corrective and remedial actlony
/ Incorporating ESG awareness levels into periodic suppller ™~ p R | | (et ) \\\
<) Regular evaluations (e.g., communication capabilities, safety * Regular evaluations (at least once a year)
5 Evaluation and 6 awareness, social management practices) + Integration of ESG criteria into the evaluation framework
© M t « Adjusting supplier ratings and applying rewards or sanctlons * Rating-based reward and sanction system
anagemen \ based on the evaluation results Sharlng of evaluation reports with relevant departments //

* Throughout the entire supplier management process, ESG awareness level (e.g., safety, human rights, ethics/compliance, and environment) is incorporated as a mandatory evaluation criterion.

Regular Evaluation and Monitoring Activities in 2025

Category Key Activities

New Supplier  « Registered 17 new suppliers out of 23 recommended companies

Reaul « Evaluation results: Grade 1 (16 suppliers), Grade 2 (71 suppliers), Grade 3
egular . . . . 4 suppliers), 1 supplier excluded from evaluation
Evaluation Conducted supplier adequacy review for 92 suppliers « Evaluation results are used as reference materials for transactions and
contract renewals in the following year
. . e . . « Suppliers requiring improvement: Issued official notices encouraging
Follow-up g“tshi?g?r? dsge%%ﬁ% é?w\ggédi?\irlggsenéIé?;;?;”éiit%ﬁgg ! the compliance with the Supplier Code of Conduct and requested enhanced
Actions reIZ\F/)ant departments Y management efforts (suppliers that fail to demonstrate continuous
P improvement may be excluded from the supplier management program)
Annual « Executed annual contracts for 2026 with 40 partners, including  « Supplier Code of Conduct Compliance Pledge; Safety Pledge; Information
Contract resident suppliers and companies with regular transactions Security Pledge

Commerce Division’s Supplier Management
« Operating a supplier management process based on the assessment of key ESG
criteria, covering all stages from supplier registration to ongoing monitoring
- Supporting the adoption of eco-friendly packaging materials and the sharing of
carbon reduction technologies, reflecting the characteristics of product sourcing
- Operating a tiered sanction system, including restrictions on transactions in cases

of material violations

Key Activities for Each Supplier Management Process

Stage

New
Supplier

° Contract
* Execution

Regular
'© Evaluation

&2  Follow-up

actions

Monitoring

[+ Explicitly incorporating compliance with the

/ N\

[+ Requesting suppliers not meeting performance \

\material violations )

/~ N\

[« Requiring the submission of Supplier Code of

Key Activities

« Conducting ESG pre-assessments when registering
new suppliers

Supplier Code of Conduct into contractual
agreements

« Including provisions requiring acceptance of ESG
assessments and due diligence activities )

S/

\

« Conducting self-assessment surveys and on-site
audits for key suppliers

requirements to develop improvement plans and
providing them with consulting/education support
« Restricting or terminating transactions in cases of

S/

Conduct Compliance Pledge and Occupational
Health and Safety Pledge, and executing annual
contracts

/

S/
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Supplier Compliance and Transaction Transparency Management

Compliance Chatbot ‘T&A Compli’ for Suppliers
« Operating the “T&A Compli’ chatbot in the Entertainment Division to prevent supplier compliance risks and provide
real-time responses to supplier inquiries
- Providing guidance customized for supplier working-level staff on compliance risks related to the Improper
Solicitation and Graft Act, the Fair Transactions in Subcontracting Act, the Monopoly Regulation and Fair Trade Act,
and the Supplier Code of Conduct.
- Sharing compliance training materials and providing one-on-one consultations with the Compliance Team and the
Tech & Art Business Management Team to improve suppliers’ compliance capabilities
- Utilizing the chatbot to disseminate local compliance issues and guidance during overseas convention events, such
as ‘KCON’ and ‘MAMA AWARDS’

‘Cloud-based Electronic Bidding System’
« Utilizing a cloud-based electronic bidding system when selecting stage system suppliers to improve transaction
transparency and proactively manage compliance risks
- Ensuring fair participation opportunities for suppliers and proactively preventing unethical business practices,
including unfair subcontracting and improper solicitations
- Raising suppliers’ awareness of risk management through compliance notice pop-ups displayed when accessing the
bidding system
- Strengthening transparent transaction management by gradually expanding the scope of electronic bidding
applications
- Additionally applying the Cloud Electronic Bidding System to selected projects related to stage systems and
CAPEXin 2025

Electronic Bidding Process and Responsible Departments

2] i ®

Make Execute Bid Evaluate and Inspect and Content
Preparations Process Select Companies Close Production
U U U

0y

O
Requesting Dept

- Monitoring b . .
Bidding Dept Recl)en\laonrtmgep{ || Requesting and Bidding Dept

in
\ BddngDept /' A J \ J\ /
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METRICS & TARGETS

Mutual Growth Management Metrics

« Supporting the commercialization and ESG integration of suppliers and monitoring the effectiveness of these
initiatives through mutual growth management metrics

Category Unit 2023 2024 2025
1Company No. of products Units 50 40 35
1Product  povenue KRW thousand 2,922,960 3,214,566 2,799,987
Mutual

Growth " No. of products Units 17 14 16
P 1Village
rogram 1Product

Revenue KRW thousand 2,320,238 2,094,029 1,919,835

CJ Oncubating  Sales Revenue KRW 100M 93 215 370

Win-Win Fund for Suppliers ~ Fund Raised KRW 100M 700 700 700

Supplier Management Metrics and Targets

« Developing key indicators, including supplier training and due diligence activities, and monitoring progress toward
target achievement, to improve suppliers' ESG capabilities

2025

Division Category Management Indicator

Target Performance

Integrated Training for  Offline Training At least 2 times/year 2 sessions in total
Entertainment Suppliers

(Ethics, Safety, ESG)  Supplier Survey

At least 1time/year 1 session in total

Completion Rate 80% or higher 100%

ESG Training Satisfaction Score Avg. 80 or more Avg. 92,9

Commerce Self-assessment Participation Rate 60% or higher 100%
Improvement Rate 20% points or higher 211% points

On-site Inspection
(Consulting)

ESG Excellent SME Ratio 50% or higher 311%
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EMPLOYEE WORKING CONDITIONS

CJ ENM practices human rights management across its entire value chain in alignment with international standards, including the Universal Declaration of Human Rights and the UN Guiding Principles on Business and Human Rights (UNGPs).
CJ ENM has publicly declared its commitment to human rights protection—both internally and externally—through its Human Rights Management Declaration. CJ ENM operates education programs to raise employee awareness of human
rights, and identifies and manages potential human rights risks through human rights impact assessments. In addition, CJ ENM maintains grievance and counseling channels to ensure that all employees can promptly respond to human rights

violations, thereby fostering a workplace where human rights are respected.

GOVERNANCE

Human Rights Protection Implementation Framework

« Key agenda items are managed through the ESG Council reporting directly to the CEO, with major human rights
management matters submitted to the Board of Directors and ESG Committee for deliberation and approval

« Strengthening human rights management implementation capabilities and establishing an implementation framework
aligned with CJ Group-wide policies, through collaboration with the CJ Group Human Rights Management Working
Council

« Developing human rights management strategic initiatives and operating a performance management system for
tracking implementation outcomes, led by the Human Rights Management Department and the ESG Working Council

'’ = -\
ESG Council

* Reviewing and approving human rights
management initiatives led by the CEO
« Establishing and monitoring the medium- to
L long-term roadmap

,/

CJ Group Human Rights
Management Working Council
(4 N -C icating and collaborati
ESG Working Council &Human Rights hfr;nar?;gﬁtaslir;?tggvecso aporating on
Management Department \ /

* Implementing human rights-related strategies
« Establishing strategic initiatives and sharing of
\ outcomes Y.

o—7oO

STRATEGY

Human Rights Protection Policy ¢

« The Human Rights Management Declaration was revised following CEO approval, incorporating human rights due
diligence processes and grievance handling mechanisms
- Applying to all stakeholders affected by CJ ENM’s business activities
- Encompassing the overall human rights management framework, including human rights risk analysis and
assessment, monitoring based on human rights due diligence, and grievance handling and remediation procedures

Human Rights Management System by Stakeholder

« Establishing a structured human rights management framework by identifying key human rights issues for each
stakeholder group—including employees, suppliers, customers, and local communities—and operating management
systems tailored to each risk category

Category Description
E Prohibiting forced labor and child labor; prohibiting discrimination; providing equal opportunities
mployees . c . : :
and fair performance evaluations; ensuring a safe working environment, among others
Suppliers Building a fair supply chain; assessing human rights risks; ensuring a safe production environment;
PP prohibiting undue benefits and harassment, among others
c Providing content, products, and services reflecting the value of diversity; providing barrier-free
ustomers LS .
services; protecting customer personal data, among others
Local Respecting local cultures; pursuing mutual growth with communities; participating in socially

Communities responsible initiatives

Analyzing and assessing human rights risks; conducting monitoring, including human rights due
diligence; operating grievance handling and remediation procedures; and maintaining the human rights
management system, among others

Risk
Management



https://web2-cf-image.cjenm.com/public/share/contentsmng/en/CJENMHumanRightsManagementDeclaration_1716795026727.pdf
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STRATEGY

Human Rights Protection Activities

Human Rights Management Training

« Conducting human rights training programs to enhance employee awareness, in alignment with the Human Rights
Management Declaration

« Conducting annual statutory training for all employees, including contract employees, covering workplace disability
awareness, workplace harassment prevention, and sexual harassment prevention, among others

Training Program Participants Completers
2025 Workplace Disability Awareness Training 3,122 3,052
2025 Workplace Harassment Prevention Training 3,000 2,982
2025 Sexual Harassment Prevention Training 2,974 2,917

Employee Counseling Program
« Operating a psychological counseling program, the Employee Assistance Program (EAP), to address employee
concerns, improve workplace engagement, and enhance overall quality of life
- Providing psychological counseling services in collaboration with professional counseling institutions, by
appointment and under strict confidentiality
- Assessing counseling cases by risk level and categorizing them into a five-level system: Level 1(Safe) through Level 5
(Protection)
- Providing dedicated support programs for high-risk individuals (Levels 4—5) through separate intensive follow-up care

. Number of Cases
Counseling Areas in 2925

Counseling Fields
@,

Counseling Methods
U

Job stress, interpersonal . (-]
issues, emotional Indeua], workplace, In-person, phone, video A [} 667

concerms | | andfamily concerns | ) g / A cases |

N N / N /
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Human Rights Impact Assessment (HRIA)

« Conducting HRIAs in accordance with international standards, including the UNGC Human Rights Principles, the
UNGPs, and the National Human Rights Commission of Korea’s Human Rights Management Guidelines

« Conducting HRIAs across both the Entertainment and Commerce Divisions in 2024, and advancing CJ ENM's
company-wide human rights management framework based on identified human rights improvement initiatives

« Strengthening the management framework in 2025 by focusing on mitigating risks in high-risk domains identified

HRIA Process

st
%%

STEP1
Issue
Identification

Q

STEP 2
Risk
Assessment

STEP 3
Issue
Remediation

in the previous year's assessment and verifying the effectiveness of implemented measures

m

STEP 4
Results Reporting
and Monitoring

human rights risk areas
based on international
human rights standards
* Analyzing risks across
value chain stakeholders
and establishing
assessment indicators

\ J

vulnerable to human
rights risks based on
HRIAs and FGls

* Conducting HRIAs
using anonymous survey
methods

* Reviewing the
effectiveness of systems
based on internal
regulations, internal

documents, and
| departmental interviews |
. J

O O O O
Selecting Evaluation Identifying and Reviewing
Identifying Targets and Implementing .
. : Effectiveness and
Risk Areas Conducting Impact Improvement R K
Assessment Initiatives eporting
O O O O
* Proactively identifying * [dentifying stakeholders * Developing * Reviewing the

improvement measures
for high-risk human
rights domains

* Prioritizing tasks and
devising action plans

* Executing tasks in
collaboration with
relevant departments
across each stage

effectiveness of
improvements carried
out in the previous year
* Reviewing and
reporting evaluation
results and key task
implementation status
* Monitoring the
implementation of
improvement initiatives

.
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Scope of HRIA

« Selecting HRIA targets according to each division’s characteristics, with vulnerable stakeholders identified in

each division

Division AEEZEIES Target =l S.te)keholders Basis for Identification
Year Identified
2022 Al (As the initial stage of the_ assessment, indicators were devel(_)ped ‘ba‘sed
(st Cycle) employees on context analysis and field surveys, and the foundation for identifying
vulnerable stakeholders was established.)
« Groups with relatively higher exposure
2023 Al « Production-related employees to human rights risks, based on
(2nd Cycle) employees assessment results
« Production site employees
Entertainment Production- Non-production employees « Groups with higher potential exposure
2024 (concerts, conventions, etc.) . ) -
related to human rights risks due to working
(3rd Cycle) | « Pregnant employees it dworki . +
employees , Employees on overseas business ~ CONMONS @naworking environmen
trips, etc.
« Groups that are relatively vulnerable
to human rights risks, considering
2025 Suppliers, « Production supplier and structural characteristics such as
Freelancers freelancers short-term/project-based contract
arrangements and limited bargaining
power
« Social hierarchy: Younger
Al employees, lower job grade « Groups with relatively higher exposure
Commerce a 2824| | employees to human rights risks based on
st Cycle) employees assessment results

« Job categories: MD, PD, and
broadcasting-related roles

HRIA Results and Actions

« Conducting an HRIA in 2025 targeting production supplier and freelancers in the Entertainment Division to identify
human rights risks across the production process and contractual structures
- Identifying and specifying potential human rights risks through analysis of operational practices, including contract
practice reviews, stakeholder interviews, and on-site production inspections
« Identifying improvement initiatives such as revising standard contract templates and establishing on-site manager
guidelines, based on identified risks

« Reviewing the implementation of the company-wide flexible work system to address working hour-related risks
identified in the 2024 HRIA, and completing the introduction of tailored work arrangements reflecting job and task
characteristics
- Abolishing the minimum daily working hour requirement under the discretionary work schedule to enable more
flexible work design

- Supporting transition to tailored work arrangements reflecting content production types and job functions across
organizational units

- As a result, approximately 30% of employees transitioned to work arrangements better suited to their job
characteristics, improving both employee autonomy and work engagement

Human Rights Grievance Handling System

Human Rights Grievance Handling Channels
« Both online and offline human rights grievance channels operate to enhance access to anonymous reporting and
consultation

Category Description Method
. Collecting human rights-related complaints through grievance boxes .
Grievance Box installed on each floor Offfine
Person in Charge of Handling Handling grievances via HR personnel Online/
Workplace and Sexual Harassment 99 P Offline
Workplace Grievances Office _Prowdlng consultations and handling labor-related grievances through Offline
in-house labor attorneys
Hotline Anonymous human rights-related grievance reporting and handling Online
(Open Council / One Mind Council)  channel via intranet
CJ Group Integrated Reporting CJ Group’s online anonymous reporting channel for human rights Online
System violations and misconduct
K-Whistle Anonymous internal misconduct reporting channel operated by an Online

external professional organization, the Korea Business Ethics Institute
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Human Rights Grievance Handling Process

« An end-to-end response process for human rights grievances, covering reporter and victim protection measures,

investigation, response actions, and post-grievance follow-up management

Reporter/Victim Protection Measures

Minimizing
Investigation
Personnel

Separation
Measures

Risk
Identification

Risk
Response

Monitoring

Suppliers 3

" Cases Received .

Victim Protection
Measures

Received by HR,

Response
and Management

Actions

Post-monitoring

Post-risk Management

Prevention

i Crievance AUd!t Teams Disciplinary Action Communication .
am’is)  Handling @ Review and for Perpetrator on Case Preventive
Channels Determination Recurrence Handling with Training
S L of H \l; _mlan Rights Prevention Stakeholders
Employees iolation Measures N o AN
o RN o NS AN

30

Human Rights Risk Management Metrics

« Operating human rights grievance channels to manage the receipt and handling of reports, and strengthening the

protection of employees' human rights

Human Rights Grievance Handling Data

Category Unit 2023 2024 2025
Total No. of reports ea 3 6 8
No. of valid and resolved reports ea 3 5 8

Human Rights Protection Targets

Commerce Division's global expansion

Human Rights Protection Action Plan

J Category 2025 2026

Workplace and Sexual Harassment
Grievance Handling

« Developing and implementing phased human rights protection plans, including HRIA-based improvement initiatives
and strengthening global supply chain human rights policies, to address supply chain human rights risks from the

2027

* Internalizing human rights « Establishing supply chain human

Fact-
finding
Investigation

Grievances/Reports
Received by Responsible

Determination of
Workplace/Sexual

Department Harassment

Disciplinary Action by 0
Personnel Committee 0

* Elevating the human rights due

If grievance is dismissed, case is closed

If the complainant/reporter wishes to reach an agreement with the respondent following consultation,

mediation or arbitration measures are taken before returning to work

Strategic protection activities and improving  rights management systems diligence and management system
Direction  the operating environment reflecting business-specific tog lobal standar dg Y
characteristics 9
* Implementing improvement * Reviewing human rights due * Fully applying human rights
e initiatives identified through diligence frameworks and systems due diligence standards to key
oring T ¢ HRIAs for key suppliers suppliers
arge * Establishing the basic * Establishing standard guidelines for  + Monitoring and enhancing the
infrastructure for a global supply global supply chain human rights management of human rights risks
chain human rights policy management in global supply chains
* Internalizing grievance remedy * Establishing an expanded grievance ¢ Providing feedback on
processes for employees and new handling process to include supplier  improvement initiatives and
hires Hing p ; PP prov: .
« Establishing a human rights and implementing manager training  execution based on supplier
Detailed - g 9 « Identifying human rights risks in grievance remedy results and
. risk monitoring system through . L ; .
Action rievance handling channels the supply chain and deriving implementing them
Plans g 9 improvement initiatives * Monitoring human rights

* Mandating supplier commitments
to the code of conduct for human
rights protection and operating
mandatory training programs

« Establishing a monitoring and
disclosure framework aligned with
global human rights standards

disclosures and preemptively
addressing risks based on global
human rights guidelines
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CUSTOMER SATISFACTION

CJ ENM pursues a consumer-centric management approach by incorporating customer and viewer feedback to improve its content, products, and services. Building on the Customer Experience Management (CEM) framework, CJ ENM
collects customer and viewer feedback through various channels, including Voice of Customer (VOC) programs and the Audience Committee. Major consumer satisfaction-related issues are reviewed by the CEO and subsequently reported to
the Board of Directors and the ESG Committee. Maintaining its CCM” certification, CJ ENM strengthens content risk management and consumer and viewer rights protection activities, while remaining committed to enhancing customer and
viewer trust.

GOVERNANCE STRATEGY

Consumer Satisfaction Management Implementation Framework Consumer Satisfaction Management Policy

Commerce Division Consumer Rights Protection Policy @

« Key agenda items are submitted and reported to the Board of Directors and the ESG Committee following CEO approval

« Leading VOC analysis and developing and implementing customer satisfaction strategies across content, products, and services, centered on the CEM Council « Practicing responsible management for customer satisfaction based on the
CJ Group Code of Business Conduct

« Providing employees with guidelines for promoting customer satisfaction
through the Entertainment Division Code of Ethical Business Conduct

« Operating employee guidelines for delivering customer satisfaction based on

*Oi Broadcast Standards Review Committee ) the Commerce Division's customer service principles established in 2007
Ve N - Establishing a trust-based framework for protecting the rights of
- O ~ O\ Misleading Claims Prevention Committee ) customers and business supplier through the enactment of the Consumer
| \ *O/ Audience Committee \‘ Rights Protection Policy in 2026
+ Analyzing VOC ' ' ~ ~
L Efézkﬂft!”fng”feﬂs'eimef'”9 strategies for content, ) Consumer Centered Management Framework
- 5 « Maintaining CCM certification for 19 consecutive years after becoming the
/ Customer \ / Data Center \ / Customer \ / Front Planning \ SCM Planning \ Broadcast \ /Content PIanmng\ first homegs;hopping company in Korea to obtain ﬂ:’e certification in 20%7
\\\Serwce Center/ \\ / \\StrategyTeam/ \\ Team / \— Team / \ Support Team / \\ Team / « Operating an effectiveness evaluation system covering all aspects of
CCM,, including pre- and post-VOC management
Committee Operations for Consumer Satisfaction « Participating in the Consumer Complaint Resolution Council organized by
« Operating a committee-based review and improvement system covering in-house reviews, prevention of false and exaggerated advertisements, and collection the Korea Consumer Agency to enhance customer service capabilities
and reflection of viewer feedback to improve consumer satisfaction « Providing financial incentives to business supplier that obtain or maintain
CCM certification, including the maximum early settlement payment rate?
Category Purpose Division  Frequency Key Activities Key Customer Satisfaction Improvements in 2025

1) A certification program that evaluates whether a company has established

Broadcast Operate a compliance framework « Monitored cases of non-compliance with broadcast

+ Conducted internal reviews to assess compliance consumer centered management practices and continuously improves them
St;en‘;:ilg‘l;tvis fotr bro:ladczstlrewetw regulations a(?d Commerce  Monthly  with broadcasting standards and identify lrewew rzgulahons e d ded th £ . 9 P . 7 Imp ’
Committee Inngm?higui bermzs OE:SUFS s;)iun improvement tasks mplfIOVz nrewew criteria and expanded the scope o 2) Following the advancement of payment practices, the early payment rate has
and ethicaTbroadeasting practices Reviewed h - orod dppicatio increased from 70% to 90% since September 2024.
; ;. « Reviewed the appropriateness of product . . . P .
Mg::?:lsng Prevent false and exaggerated information and advertising claims, including labeling ﬁgﬁ ?;I':]tegoiép;: dag::l?tr; f?(;g:?gsr&k categories,
Prevention advertisements to support viewers”  Commerce  Monthly  and promotional expressions; identified potentially + Identfi egd and eliminated gtentl ial risks in advance and
. rational consumption choices misleading expressions and corrective measures P
Committee « Collected feedback from external advisory members implemented corrective actions
« Reviewed and reflected viewer complaints, + Adopted an agenda selection process based on viewer
Commerce opinions from viewer evaluators, and actions taken  interest levels
Monthly by the Broadcast Review Committee « Introduced review procedures based on actual products
¢ « Operated pre-announcement system and « Enhanced the effectiveness of committee operations through
Protectviewers rights and constant feedback channels for agenda improvements in viewer feedback collection and reflection
Audience

contribute to enhancing the quality « Provided feedback on required corrections for + Generated a total of 70 recommendations for 44

Committee f broadcasts programs across major channels

broadcast programs : . .
Entertainment . .Di v « Strengthened standards for accident prevention during
& Bimonthly %shct:ssed matters related to protecting viewer production and management of inappropriate language

in subtitles
« Improved response procedures related to overseas
performance programs

« Strengthened the review framework for cultural
diversity representation in programs



https://corp.cjonstyle.com/api/files/ethics/CJ%20ENM%20%EC%BB%A4%EB%A8%B8%EC%8A%A4%EB%B6%80%EB%AC%B8%20%EC%86%8C%EB%B9%84%EC%9E%90%EA%B6%8C%EC%9D%B5%EB%B3%B4%ED%98%B8%20%EC%A0%95%EC%B1%85.pdf?path=%2Ffiles%2Fethics%2Fenm-commerce-consumer-protection_ko.pdf
https://corp.cjonstyle.com/en/value/ethics-compliance/viewer-committee
https://www.cjenm.com/ko/compliance/audience/
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Consumer Satisfaction Improvement Activities

Consumer Panel Operations

« Operating qualitative and quantitative consumer research panels to collect customer feedback on CJ ONSTYLE's
products and services
- ‘Simmian” Panel: Qualitative research through FGIs with women residing in the Seoul metropolitan area
- ‘Onsumer’ Panel: Quantitative research through online surveys targeting men and women aged 25 to 59 residing in

the Seoul metropolitan area

« Conducting a total of 28 consumer research projects in 2025, including new product studies, to gather VOC on new

product reception, satisfaction with broadcasts and services, and areas for improvement

1) A korean term meaning ‘an eye for beauty’

Al-based Consumer VOC and Review Analytics Solution

« Introducing and operating an Al-powered natural language analysis solution for VOC and product reviews related to
returns and exchanges, aimed at improving customer service through data-driven insights
- Utilizing a customer response dashboard that enables intuitive analysis of customer VOC and reviews
- Applying Al-based keyword classification to analyze conversion rates, customer responses, product strengths and

weaknesses, and derive actionable insights

« Sharing analysis results with business departments and supplier to identify and implement product improvement initiatives

« Enhancing customer satisfaction through a structured operational framework encompassing analysis, sharing, and
ongoing improvement

Qq: STEP 1: Analysis
@,

47 STEP 2: Sharing

Sharing results with sales
departments and supplier

TEP 3: Improvement
O

Driving improvement and
\.enhancing consumer satisfaction /

Al-based analysis of customer
N VOC and reviews J L

Consumer Service Quality Improvement
« Continuously conducting consumer service quality improvement activities based on human error analysis, VOC
management, and product information verification

Category Purpose Frequency Key Activities and Performance in 2025
Operating a customer- « Reduced the number of affected customers by 52% YoY through IT
Human oriented response system system improvements based on process innovation (PI)? activities, as
E and identifying improvement ~ Ongoing well as improved employee awareness
fror initiatives by analyzing human « Strengthened human error recurrence prevention activities by
error occurrence patterns establishing a case-based prevention framework
. « Conducted Al-based analysis of inquiries related to exchanges,
Lgﬂ;g\ggncgsﬁzzr%yin returns, and product quality to identify key issues
h Y 9 « Established a VOC database to enable rapid identification of products
Customer issues through company- Ongoi d brand iated with g d :
VoC wide VOC analysis and ngoing ?enspogasr; ;Zzssﬂ%aste with emerging issues and to support proactive
'Tgcrz\s/'sne% systems and « Operated a pre-announcement system and feedback collection
P process for material VOC-related issues
Protecting consumers’ right « Operated a mandatory information entry system at the product listing
Product  to know and fostering a safe stage, requiring disclosure of essential information (e.g., country of origin,
Information  purchasing environment Ongoing ingredients and content, safety precautions, energy efficiency ratings)
Disclosure  through the disclosure of « Ensured that only products with all necessary information are listed to

essential product information prevent the sale of products with incomplete information

1) Process Innovation

MATERIAL ESG TOPICS
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Broadcast Content Risk Management

« Prioritizing compliance with broadcast review regulations and content risk management, taking into account the
public nature of broadcast media

Risk Identification and Assessment Process
« Operating a six-step risk identification process in the Commerce Division to systematically manage risks related to
consumer rights infringements in broadcast content
- Conducting risk grading assessments based on the likelihood and impact of consumer rights infringements
- Performing continuous monitoring by grade through registration and updates of risk factors

Category

Purpose

Key
Activities

STEP1
Regulatory
Environment
Analysis

Identifying changes|

STEP 2
Case Data
Collection

STEP3
Stakeholder
Consultation

Incorporating

STEP 4
Consumer
Response
Monitoring

Classification

STEP6
Risk
Registration
and Updating
Integaﬁng

Risk Mitigation Measures
« Planning and implementing specific improvement measures for identified key risks in consultation with relevant

departments
« Verifying the effectiveness of improvement measures through pre- and post-implementation comparative analysis

and advancing risk management standards

Risk Factor

. Accumulatin: h Identifying signals Identifying and identified risks
in relevant laws, intemal/exterr?al perspectives from from thé c%nsgumer systema‘izi?\g key into the risk
regulations, and . frontline staff and ; .
policies risk cases experts perspective risks management
framework
« Monitoring the « Collecting and « Conducting « Analyzing « Identifying and « Recording identified
Broadcasting Act, classifying internal interviews and submitted cases classifying risks risks in the integrated
broadcast review risk management surveys with « Tracking public « Enhancing the risk register
regulations, the cases production staff opinion on social identification of + Conducting
Fair Trade Act, etc. « Monitoring peer and show hosts media and consumer harm quarterly reviews
« Tracking changes cases « Consulting with Legal communities risks related and updates
in policy, « Identifying issues &Complianceteam « Monitoring to product « Operating a product
standards, and and trends « Collecting feedback consumer groups information and information and
sanctions from extemal and social issues labeling labeling
\_ RN Y, \acriwsom, and exp?r‘f/s, \_ RN Y, \menagememsysterg )

Mitigation Measure

Consumer harm caused by inadequate
product information

« Shared cases and precautions through monthly meetings
« Provided customized review training by job function and product category
« Regularly updated the list of prohibited expressions

Low awareness of broadcast review
regulations among show hosts

« Expanded the scope of sharing review information and training for show hosts
through monthly meetings
« Distributed educational leaflets focused on regulations and case studies

Limited ability to respond immediately « Improved the use of pre-broadcast checklists

due to the nature of live broadcasting

« Enhanced real-time monitoring and response systems

Insufficient communication of
broadcast review information

« Provided review-related information via intranet
« Shared information through monthly meetings with production staff and show hosts
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Risk Prevention Activities

Distribution of Content Risk Management Report

« Sharing specific cases and recommendations by issue through the Entertainment Division's Content Risk
Management Reports published in the first and second halves of 2025

Issue Description

« In response to the growing importance of protecting child and adolescent viewers and
performers in the digital media environment, considered emotional and developmental
impacts throughout the content and production processes

Protection of Children and
Adolescents

Inappropriate portrayal
due to insufficient gender
sensitivity

« Strengthened pre-review procedures incorporating gender sensitivity considerations for
scenes involving physical contact, sexual contexts, or potentially unlawful content

« Strengthened pre-review processes to prevent controversies arising from definitive
expressions that fail to consider cultural or historical contexts, as well as derogatory or
satirical portrayals

« Operated a proactive response framework through consultation with relevant authorities
based on an understanding of applicable laws and related guidelines

Protection of cultural
heritage and cultural/
historical sensitivity

« Considered the social impact of content based on understanding and respect for the
subjects portrayed

« Conducted prior review and applied a conservative approach to potential hate speech or
derogatory content

Discriminatory or derogatory
expressions toward specific
groups

Caution regarding political
bias controversies during
election periods

» Minimized the use of expressions and symbols that may be misunderstood as endorsing a
specific political party or exhibiting political bias

Operation of Broadcast Review Processes and Guidelines

« Reviewing regulatory compliance through a two-stage process based on internal broadcast review guidelines and
proactive response to potential sanctions by the Korea Communications Standards Commission (KCSC)

« Broadcasting all content only after conducting a comprehensive review of all scheduled video content across all
channels in the Entertainment Division

Eo First-Stage Review
® ®
Content Review Advertisement Review

Eo Second-Stage Review
0

Company-wide Channel Review

e . . N . . N . . N
‘ Channel Review Unit || Advertisement Review Unit | | Public Affairs Department |
O O O

o}
« Reviewing company-wide broadcast
review issues and discussing first-level

O
« Reviewing and approving
advertisement standards

O
« Reviewing content at each stage
prior to broadcasting

« Minimizing sanctions through
internal pre-broadcast reviews

\ A

review matters

| « Sharing monthly review trends and

adjusting channel review standards /

Consumer Rights Risk Management

Consumer Dispute Management Process &

« Systematically managing the Commerce Division's consumer dispute resolution process based on the Korea Fair
Trade Commission (KFTC)'s Consumer Dispute Resolution Standards, covering the entire process from dispute filing
and fact-finding to compensation decisions and customer notification

« Disclosing product-specific warranty periods, compensation standards, and related procedures on the Company's
website on an ongoing basis to ensure consistency in consumer remedies and external transparency

o0 e

ol

Identification .
of Case Details Compe_n_satlon
and Consumer Decision

Notification

‘»)):{7 Analysis of ?i.?

Damage Scale,
S Causes, and
Received ibility

Case Consumer

Notification

\ //- Reviewing the \\\ (Reviewing \

« ldentifying scale and scope compensation
received of damages based on the
complaints and « Analyzing causes Consumer

confirming with
the consumer

and verifying facts
and attribution of
responsibility

Dispute Resolution
Standards and
internal regulations /
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Consumer Complaint Response Process

® Receipt and @’@ Processing and G/g Follow-up Management and

« ¢ s Classification Response &/ Improvement

* Handling inquiries and * Aggregating and analyzing VOC;

In GLJ‘isr?:;aaln d : Shgir:;'lzgcﬁg:ggﬁ complaints through dedicated implementing improvement measures
a g ’ 9 customer service teams * Sharing with relevant departments through
Complaints | VOC types

* Recording in the CCM system the CCM framework

High-risk /", Identifying and « Transferring to dedicated « Transferring to complaints filed with
Issues and Classi fyin 9 risk cases departments for processing external organizations; cooperating with
Claims ying * Recording in the CCM system relevant institutions

Notification of Results and Collection of Consumer Feedback

« Multi-channel Operation | Operating various channels, including telephone, one-to-one inquiry board, fax, mail, and e-mail, as
well as the CEO Hot Line
+ CCM System | Sharing VOC data and coordinated response with relevant departments based on CCM certification
« Response to High-risk Issues | Handling risk cases separately; actively responding to complaints filed with external organizations (e.g.,
Korea Fair Trade Commission, consumer organizations)
| Notifying processing results; incorporating consumer feedback to improve ordering and
consultation processes and enhance service quality

« Feedback Incorporation

Operating the Ombudsman Program
Open TV CJ ONSTYLE
« Collecting and broadcasting the strengths, areas for improvement, and requests regarding product sales broadcasts
from the viewer monitoring panel (broadcast 4 times a month)
« Key Segments
- <Live Monitor>: Discussing better alternatives with civic organization panels and recommending their incorporation
into future broadcasts
- <This is the Era of Consumers>: Contributing to a safe consumption environment by promptly broadcasting useful
lifestyle tips and consumer harm prevention information related to social issues, based on content produced by the
Korea Consumer Agency

P uzzuxy

Korea Consumer Agency

s ﬂ

This is the Era of Consumers

Live Monitor

Live Monitor
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METRICS & TARGETS

Customer Satisfaction Activity Metrics

« Operating an analysis and management system for VOC handling based on consumer complaints and grievance
data

« Achieving a 100% annual VOC resolution rate to promptly address customer concerns and enhance consumer
satisfaction

Category Unit 2023 2024 2025
Consumer Complaint and Dissatisfaction Rate % 4.5 4.5 4.8
Total No. of VOC Cases Case 2,003,113 2,031,083 1,960,098
Annual VOC Resolution Rate % 100 100 100

Customer Satisfaction Activity Targets

« Establishing and implementing systematic mid- to long-term targets to protect consumer rights and improve
customer satisfaction

« Minimizing customer inconvenience through establishing a prompt and transparent VOC handling system and
phased management of consumer rights protection objectives

« Committed to continuously strengthening customer service capabilities through the phased 2024-2027 roadmap,
including establishing an integrated customer consultation system, expanding real-time consultation channels, and
advancing Al-based automated response services

2024-2025 2026 2027

* Establishing an integrated customer
consultation management system based
on one-to-one inquiries
- 99% response rate within 4 hours

* Establishing a real-time consultation
system available 24/7
- Enhancement of call center agents'

* Establishing response standards and
a mobile-based consultation system
* Expanding the Q&A management

system - Operati q . . in-depth consultation capabilities
. Enhgncing mobile-based consultation repifs'lngrjges?ezr}zggf SEI}iZ:;:in d - Enhancing automated response
quality a P PP channels, including chatbots

merchandisers
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INFORMATION SECURITY

CJ ENM has established an information security governance framework by appointing a Chief Information Security Officer (CISO) and a Chief Privacy Officer (CPO) for each business division. We are improving our information security
capabilities through employee training, maintenance of information security certifications, and supplier assessments, while systematically managing privacy risks through compliance with privacy protection laws and continuous improvement of
internal systems and policies. Furthermore, CJ ENM ensures continuous management of information security risks by establishing incident response procedures and enhancing systems for detecting cyberattacks and data breaches.

GOVERNANCE

Information Security Implementation Framework

Information Security Management and Operating

System

« Managing key agenda items with the approval of the
CEO and submitting significant matters to the Board
of Directors and the ESG Committee for review and

reporting
« Overseeing company-wide information security developing

* Deciding on and approving
key agendas

strategic plans, and managing performance through the Ve = ~
Information Security Committee Information Security Committee

« Participating in key committees
and consultative bodies

« Deliberating on company-wide information security issues CISO
and key security matters with CISOs from each business CPO
division . . . . X * Reviewing and approving mid- to long-term direction
« Convening Information Security Committee and working- |« Establishing and managing mid- to long-term goals Y,
level committee meetings at least once annually to identify i
and analyze security risks and implement improvement Ve ~ ~
tasks Information Secu ee
Roles and Responsibilities of the CISO and CPO . Inforat'on Security Dpanment
« Designating a CISO and a CPO for each business division + Establishing detailed goals and reporting on performance

\_* Implementing activities ~ J

I

to operate an information security management system
tailored to the division's characteristics

« Appointing CISO from individuals who meet applicable
legal and regulatory qualification requirements and
assigning responsibility for company-wide information
security activities, including establishing information
security policies, managing security risks, and preventing
and responding to security incidents

« Entrusting each CPO with overseeing privacy protection

Entertainment Division Commerce Division
HR/Facility/System

Management Departments

Internal Audit/HR/E-commerce/
Service Innovation/DT” Departments

1) Digital Transformation
ESG Committee Agenda Items in 2025

Category Agenda ltem Reviewed by Date

@ Operating information security councils

matters and reviewing, coordinating, and supervising Deliberatingonthe 2025 ESG operational goals ! 0 . ESG Committee
X . 2025 A IESG PI Inf . . @ Improving the security management level of personal data processing systems A | Mar. 2025
privacy protection management plans 5 Annua an  — Information security ® Advancing the anomaly detection system (Approval
vancing and strengthening the information security framework (incl. establishing an
@ Advanci d thening the inf i ity i rk (incl. establishir d
Reporting on ESG ESG management operating the Information Security Committee and company-wide councils within the ESGC R
Management performance in 2025 Entertainment Division) (Reor’g:)mee Dec. 2025
Performance in 2025 - Information security @ Maintaining external certifications (incl. ISMS, ISO 27001, and ISO 27701) P

@ Introducing and operating Al-based threat detection solutions
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Information Security Policy

Information Security Policy

« Establishing and operating an information security policy to protect company and customer data and respond to
external threats and attacks

« Minimizing internal and external information security risks through the establishment of security systems and
systematic management, along with continuous review of the latest security technologies

« Ensuring the effectiveness of the information security framework through policy revisions and guideline updates
reflecting changes in the security environment
- Scope of Application: Applies to all internal and external stakeholders, including employees
- Inspection Timing: Regular inspections conducted at least once annually to measure the effectiveness and

appropriateness of information security policies

Privacy Policy &
« Applying common standards across all business lines based on the CJ Global Privacy Policy to ensure the protection of
data subject rights and compliance with domestic and international privacy protection laws and regulations
« Establishing protection principles in line with the Privacy Policy and conducting inspections of administrative and
technical protection measures
« Establishing a privacy policy for each personal data processing service to clarify data subjects of collection and
processing practices
- Purposes of data collection and use; categories of data collected and retention periods; provision to third parties;
outsourcing of data processing; methods for exercising data subject rights; procedures and methods for disposing of
data; data security measures; information on CPOs and departments responsible for handling complaints
- Consolidating the decentralized management system for personal data processors into a single framework led
by the information security organization in 2025, thereby unifying privacy protection governance and applying
consistent protection standards across all business lines

Customers’ Rights to Access, Correct,and  Third-party Processing of Personal Data and

e Delete Their Information for Customer Consent Requirements

7. Consent for providing and sharing personal

2 5. Users' rights to personal information and
CJENM ¢ information to a third party

how to exercise them

Article 8. Rights and obligations of data
subjects and legal representatives, and
methods for exercising such rights

Article 4. Provision of Personal Data to Third

4
CJONSTYLE ¢ Parties

7. Consent to the Provision and Sharing of

& 5. Users' rights to personal information and
Personal Information with Third Parties

N how to exercise them

8. Provision of Personal Information to Third

2
Mnet Plus ¢ Parties

9. Users’ Rights and How to Exercise Them

Information Security Activities

Employee Information Security Training
« Conducting information security training by each division at least once annually for all employees of CJ ENM (full-time,
fixed-term, and dispatched employees) and supplier
- Entertainment Division (2025): 1,748 and 1,387 employees completed training in the first half and second half,
respectively
- Commerce Division (2025): A total of 1,200 individuals completed training, including 1,125 CJ ENM employees and
75 supplier employees
« Strengthening the Entertainment Division's practical privacy protection capabilities with job-specific training that
complements general training programs
- For marketing and content production personnel: Establishing and distributing task-specific guidelines for personal
data handling (e.g., event operations, audition management)
- For IT service operation personnel: Providing advanced training on the amended Personal Information Protection
Act and the maintenance of ISMS certification

Information Security Awareness Improvement Activities

« Operating a proactive external attack prevention system through simulated hacking exercises targeting company-wide
web and application servers, networks, and employee email systems (organized by the Korea Internet & Security Agency
(KISA) at least twice annually)

« Addressing system vulnerabilities in the Entertainment Division through threat analysis and penetration testing across
administrative, technical, and physical security areas, while raising awareness with internal campaigns, clean-desk
inspections, and participation in external events

« Strengthening service stability in the Commerce Division through KISA-led cyber crisis response exercises and building
employee information security competencies through monthly security newsletters covering legal and regulatory
developments


https://web2-cf-image.cjenm.com/public/share/contentsmng/pdf/CJ%20Global%20Privacy%20Policy%28%EC%98%81%EB%AC%B8%EB%B3%B8%29_2025.pdf
https://www.cjenm.com/en/privacy-policy/2-1/
https://base.cjonstyle.com/p/footer/contents/personalInfoProcPolicy?_gl=1*qqw3df*_gcl_aw*R0NMLjE3NzUxMzIyMDUuRUFJYUlRb2JDaE1JcmNuQzRKTFBrd01WQTFvUEFoMDZJd3lVRUFBWUFTQUFFZ0xIMF9EX0J3RQ..*_gcl_au*MTE4MjE5MTIwMC4xNzY5NTIwNTEz#8
https://tvn.cjenm.com/ko/privacy-policy/1-8/
https://mnetplus.zendesk.com/hc/en-001/articles/15899325818639-Mnet-Plus-Privacy-Policy-260430
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INFORMATION SECURITY

Personal Data and Privacy Protection of Supplier
Establishment of a Privacy Protection System for Supplier
« Mandating compliance with CJ ENM’s information security policies among personal data processors and supplier
- Imposing sanctions for violations, including terminating contractual business relationships
« Applying information security and privacy obligations from the contracting stage and tailoring requirements to each
supplier type
- Personal data processors: Executing standard outsourcing agreements that include provisions on restricting
subcontracting, requiring security measures, and limiting personal data processing
- Purchasing supplier: Obtaining information security and confidentiality agreements prior to the commencement of
work to ensure compliance with regulations and confidentiality obligations

Assessment of Supplier Information Security Status

« Conducting security inspections of personal data processors at least once annually through external specialized
organizations, including the Korea Online Privacy Association

« Requiring corrective action for identified deficiencies and monitoring completion

« Assessing seven companies in the Entertainment Division in 2025, covering administrative, physical, and technical
safeguards and the full personal data processing lifecycle; Conducting document reviews and on-site audits of 434
companies in the Commerce Division and strengthening on-site inspections based on self-regulatory frameworks in
the e-commerce sector

Improving Supplier Information Security Management Capabilities

« Providing regular privacy protection training and capability enhancement support for supplier under the supervision of
CJ OliveNetworks

« Continuously improving the level of security management among resident supplier by applying and providing
guidance on CJ ENM's security standards and guidelines

MATERIAL ESG TOPICS
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RISK MANAGEMENT

Information Security Risk Management

Information Security Risk Management Process

« Conducting company-wide privacy protection and information security risk assessments annually to proactively
identify security threats related to business operations

« Assessing administrative, physical, technical, and legal vulnerabilities for key IT assets, including servers, networks,
applications, and cloud environments

« Determining risk levels based on asset criticality, likelihood of threats, and vulnerability exposure, and managing
identified risks according to short-, medium-, and long-term priorities

Step Description

/ﬂ

Q STEP1 % * Assessing vulnerabilities in administrative, physical, technical, and legal sectors
Risk Identification for company-wide IT assets

2N

STEP 2 1 + Calculating risk levels based on asset ratings x threat ratings x vulnerability ratings
%" Risk Assessment « |dentifying risks requiring management based on acceptable risk thresholds

/

. STEP3
&O\ Risk Treatment

* Selecting risk treatment strategies

D 27 . " .
. * Finalizing action plans according to risk levels
Planning

- Implementing actions according to priorities, including short-, medium-, and

. long-term measures
Implementation

\

N NN

« Verifying the effectiveness of response measures

Reassessment and S J
* Reconfirming improvements during subsequent assessments

Monitoring

N
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Security Risk Assessment Results and Actions
« Classifying risk assessment results into emergency, short-term, and mid- to long-term risks, and systematically
managing them at each business division
- Implementing immediate response for high-risk issues, such as applying security patches and reconfiguring access
permissions
- Establishing and executing phased improvement plans for medium- and long-term risks
« Quantitatively comparing security levels before and after risk mitigation measures in each business division to verify
improvement effectiveness
- Strengthening pre-launch security reviews for the Entertainment Division's new services, remediating vulnerabilities,
and verifying fixes before service launch
- Identifying risk factors in the Commerce Division through ISMS certification risk assessments, establishing and
implementing corrective action plans, and verifies risk reduction through post-implementation review

Division Key Identified Risk Mitigation Measure

« Mandating pre-security reviews for newly introduced or modified IT assets
(e.g., web, mobile, cloud, servers) before deployment
Insufficient security « Establishing a portal-based inspection process
review process when (Asset registration — inspection request — vulnerability assessment —
introducing new IT assets  remediation — compliance verification)
« Applying the principle of launching services only after passing implementation
verification, and mandating compliance with the review process

Entertainment

« Establishing a monthly login access log review and reporting process

« Defining periodic inspection cycles and procedures for company-wide role-
based access control

« Documenting and lifecycle managing administrator accounts with full audit
trail tracking

Administrative controls:
Strengthening account
and access privilege
management systems

Commerce .
Technical controls:

Strengthening input « Implementing input validation logic to address vulnerabilities such as
validation and application  Structured Query Language injection (SQLI) and cross-site scripting (XSS)
programming interface  « Verifying access permissions for all APIs, including legacy systems, and
(API) access control enforcement of authentication and authorization frameworks
mechanisms

Regular Security Inspections and Audits
« Conducting internal audits and external independent audits at least once a year to ensure the effectiveness and
reliability of the information security management system

« Conducting CJ Group-level security inspections and CJ ENM internal audits twice a year

« Covering internal personal data processing systems as well as personal data processors in company-wide security
inspections

« Reviewing key security control areas including access control, user privilege management, data encryption, and log
management

« Conducting independent audits are with external specialized institutions at least once a year to ensure management
system objectivity and reliability

« Maintaining ISMS, ISO 27001/27701, and ePRIVACY certifications as of 2025, undergoing renewal audits every 2—3
years and at least one annual surveillance audit by external experts

Security Incident Response

« Classifying security incidents on severity and impact, and establishing and operating systematic pre- and post-
incident response procedures

Proactive Threat Prevention Activities
« Ongoing proactive security risk prevention through regular inspections, real-time monitoring, and employee training

Category Description

« Conducting security vulnerability assessments across all company information systems once a year
Regular Security  « Performing annual penetration testing to verify potential intrusion pathways (once a year)
Inspectionsand  « Implementing immediate remediation measures for all identified risks
Risk Assessments « Conducting annual risk assessments for key information assets
« Mandating security reviews prior to the new system development and service launches

« Monitoring systems 24/7 in coordination with the CJ Group Computer Emergency Response Team
» Operating firewalls, intrusion detection systems, intrusion prevention systems, and web application
Real-time Security  firewalls

Monitoring « Detecting and automatically blocking threats in real time (e.g., hacking attempts, malware infiltration)
» Issuing immediate alerts to response teams upon detection of abnormal activities, followed by prompt
countermeasures
Security Awareness

« Mandating annual information security and privacy protection training for all employees

Improvement and « Conducting annual cyber incident response simulation exercises conducted for key departments

Simulated Training
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Reactive Incident Response Activities
« Operating a structured response process covering reporting and receipt, response
team formation, analysis and response, and post-response management

Step Description
STEP1 R - ity incident si h it off J
Reporting . elpomng se‘cunctjy incident signs or occurrences to the security officer an
and Receipt relevant service departments
« Forming a response team based on severity, including area-specific managers
STEP2 « Establishing a reporting structure from the security officer to the information
Response security manager
Team « Allowing direct reporting to the CISO in urgent cases
Formation  « Convening the Information Security Committee for emergency coordination
and overall command in the event of serious incidents
« |dentifying detailed incident information and analyzing the causes under the
STEP3 direction of the response team leader
Analysisand  « Implementing immediate response measures based on the analysis results
Response Establishing fundamental recurrence prevention measures following temporary
measures
STEP4 « Disseminating security incident cases company-wide and conducting
s recurrence prevention training
Post-response « Continuously monitoring the implementation status of corrective actions
Management

* Improving policies and systems to prevent similar incidents

Response to the 2026 ‘TVING’ Personal Data Breach Incident

CJ ENM identified signs of a personal data breach resulting from an external
cyberattack at its subsidiary TVING. Immediately upon receiving the incident
report, the Company activated its emergency response system and took
immediate action in accordance with its internal information security incident
response procedures. The Company has also notified the relevant authorities
and is operating a support channel through its customer service center to assist
affected customers.

The company reaffirms that personal data protection is a fundamental
responsibility in operating digital services and the foundation of customer
trust. Accordingly, the Company conducted a comprehensive review of its
information security management system as a whole. Following this incident, CJ
ENM is committed to further strengthening its information security framework
and implementing improvement measures to prevent harm to customers.

ESG DISCLOSURE

MATERIAL ESG TOPICS

METRICS & TARGETS

APPENDIX

Information Security Management Metrics &

« Continuously maintaining and renewing major information security certifications, including ISMS, ISO 27001, ISO 27701, and ePRIVACY, to ensure

reliability and objectivity of the security management system

Scope of Each Certification

Category

Business Area

Period

No. of Websites
2023 2024 2025

Operating media/broadcast content and media services (Mnet+)

Nov. 2025-Nov. 2028

Information Security Management

Operating media/broadcast content and commerce services

May 2024—-May 2027 12 10 12

System Certification (ISMS)

Developing and operating CJ ONSTYLE

May 2023-May 2026

1SO 27001 (International Information
Security Management Systems)

« ) D )
ISO 27701 (International Privacy Commerce IT platform ‘SHOP+ Jan. 2025-Oct. 2027 1 1 3
Information Management Systems)
ePRIVACY CJ ONSTYLE website Jan. 2007—-present 1 1 1

1) Corrected according to changes in certification status.

Information Security Management Targets

« Establishing mid- to long-term objectives across three key domains for each business division (information security management system, privacy
protection, and cloud & Al security) to progressively advance the overall level of information security

Key Domain  Division 2025-2026 2027 2028
: EI\FI) aﬁmg{;g‘g?éiizglecunw Cornmittee & C.J « Advancing DevSecOps diagnostics and
. s (g control systems « Ensuring integrated governance
. Entertainment  « Redefining ISMS certification scope (Mnet Plus) « Strengthening security policies and management across CJ ENM
Information « Re-establishing security inspection procedures and detection and control capabilities
Security strengthening internal leakage controls P
Management + Configuring service-specific software-
System c « Managing personal data lifecycle defined perimeter and controlling and « Introducing a governance, risk, compliance
OMMErCe , Strengthening processor/vendor management monitoring each segment . (GRC) system
9 9p 9 « Establishing foundational software bill of Y
materials
« Re-establishing security review procedures and « Introducing a personal data management  « Constructing a global information security
strengthening vendor inspection and improvement system and analyzing lifecycles management portal
Entertainment ~ processes « Analyzing major global regulations and « Responding to global legal requirements
Privacy « Establishing global information security principlesand  developing response guidelines for key and company-wide information security
Protection classification-based inspection standards countries indicator management
- g P « Establishing global regulatory compliance  « Ensuring integrated personal data
Commerce  « Obaining ISMS-P certification guidelines (GDPR, CCPA? CCRA?) management based on a GRC system
« Re-establishing cloud information security principles . . .
" p « Strengthening security policies and . -
Entertainment and expanding the gecprltyframewoqk ) ) detection and control capabilities Improving secret key and hard-coded
Cloud &Al « Identifying Al security risks and establishing technical - - credential detection and management
S it protection measures « Expanding Al security gateways
ecurity
Commerce * Establishing Al security governance and introducing  « Protecting Al content environments and + Introducing security agentic Al for

security gateways

developing an agentic Al framework

automated intrusion detection and control

1) General Data Protection Regulation
2) California Consumer Privacy Act
3) Common Criteria Recognition Arrangement
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ETHICS AND COMPLIANCE MANAGEMENT

Regarding ethical awareness and compliance culture as core corporate values, CJ ENM operates a management system to embed these principles across the organization. The BOD reviews ethics and compliance management related key
policies and monitors compliance activities. The Compliance Management Committee ensures the independence and expertise of decision-making through the appointment of external members. In addition, the committee oversees practical

compliance management activities, including overseeing the implementation of the compliance program, area-specific risk compliance inspections, and confirming the results. CJ ENM will continue to maintain a responsible management

system based on fair and transparent corporate governance.

GOVERNANCE

Ethics and Compliance Management Implementation Framework

« Key agenda items are reviewed and approved by the Board of Directors, the ESG Committee, and the Compliance Management Committee reporting directly to the CEO

« To ensure independence and expertise, the Board of Directors appointed a Compliance Officer, a Compliance Auditor, and two external members of
the Compliance Management Committee

« Establishing and executing ethics and compliance management implementation strategies through a dedicated legal and compliance organization and
managing compliance risks across each business unit

« Appointing Compliance Coordinators across the organization to support compliance risk monitoring, training, and improvement activities

:{e])
{ ]
ESG Committee

( Compliance Management Committee )

( / Compliance Officer %\Compliance Auditor )

/ 4 = ~
| Legal & Compliance Department

[ N\
Compliance Coordinators (by organizational unit) M

« Establishing the ECS” system and maintaining ISO 37301 certification + Improving internal ethics and compliance business processes within
* Improving ethics and compliance risk monitoring and response processes the organization
* Managing key issues such as anti-corruption, fair trade, and information security * Promoting internal ethics and compliance policies and
N Conducting compliance training and disseminating related compliance information establishing a compliance culture
) E - \\' Continuously monitoring ethics and compliance risks )
U - . 4

/4 N\
| Compliance-related Teams |

Public Affairs, Internal Audit, HR, ESG, Safety & Health Management,
Information Security, and others

\_ Y,
1) ENM Compliance System
ESG Committee Agenda Items in 2025 Management KPlIs
. « Linking ethics and compliance evaluation items to KPIs of the CEO and
Date Agenda ltem Reviewed by executive leadershi
executive leadership
Mar. 12, Report on results of compliance control BOD CEO and Executive Leadership KPls
2025 standards review (Report)

I ) Management commitment and culture dissemination Declaring compliance
Jun. 25, 2025 Compliance Management Review BOD commitment, expanding company-wide training, and activating the compliance portal

2025 Report (Commerce Division) (Report) Internal control and risk management Operating compliance governance
I organization and system, and real-time risk monitoring
Aug. 7, 2025 Compliance Management System BOD Global governance Strengthening overseas subsidiary compliance systems and

2025 Review Report (Entertainment Division) (Report) enhancing global compliance framework

STRATEGY

Ethics and Compliance Management Policies

Code of Conduct: CJ Code of Business Conduct &

« Establishing guidelines on principles of conduct based on CJ’s management
philosophy and enforcing strict compliance

« Publishing policies reviewed and signed by the CEO on the Company’s website to
demonstrate the CJ ENM’s commitment to compliance management

» Applying these standards uniformly to all stakeholders, including employees,
customers, shareholders, and suppliers

Key Ethics and Compliance Management Policies

Category Description

Global Economic Sanctions ,, Economic sanctions compliance policies implemented by
Compliance Policy individual countries or international organizations

Global Fair Competition & Antitrust and competition policies of all countries in which
Policy we operate our business

Global Anti-Corruption
Policy

Laws and regulations related to anti-corruption and
countermeasures in all countries and regions

Guide to Compliance with

the Improper Solicitation & Compliance guide to observe anti-graft laws, including

the Improper Solicitation and Graft Act

and Graft Act
Globa SuppiyChain ;S oo o umanigto sl
Ethics Policy . P principies app

the entire supply chain

Fair Trade Best Practice Guidelines containing statutory interpretation and case

2
Guidelines ¢ studies on fair trade laws and systems
Supplier Code of &
Conduct . . . .
Supplier mutual growth, proactive prevention of ethical
Supplier Transaction risks / regulations and guidelines
Management Guide
CJ ENM Entertainment & Guidelines for ensuring content integrity, including fair

Division Code of Ethics trade and production ethics



https://web2-cf-image.cjenm.com/public/share/contentsmng/pdf/(ENG)CJ%20CoC_1st%20Amended_CJCH_20220426f.pdf
https://web2-cf-image.cjenm.com/public/share/contentsmng/pdf/CJ%20Global%20Economic%20Sanctions%20Compliance%20Policy_2021f.pdf
https://web2-cf-image.cjenm.com/public/share/contentsmng/pdf/2-2.%20CJ%20Global%20Fair%20Competition%20Policy_(%EC%98%81%EB%AC%B8%EB%B3%B8)_20200709_f.pdf
https://web2-cf-image.cjenm.com/public/share/contentsmng/pdf/3-2.%20CJ%20Global%20Anti-Corruption%20Policy(%EC%98%81%EB%AC%B8%EB%B3%B8)_CH%EC%BB%B4%ED%94%8C_20200603_f.pdf
https://corp.cjonstyle.com/api/files/ethics/%EC%B2%AD%ED%83%81%EA%B8%88%EC%A7%80%20Compliance%20%EA%B0%80%EC%9D%B4%EB%93%9C.pdf?path=%2Ffiles%2Fethics%2Fanti-solicitation-guide_ko.pdf
https://web2-cf-image.cjenm.com/public/share/contentsmng/pdf/CJ%20%EA%B8%80%EB%A1%9C%EB%B2%8C%20%EA%B3%B5%EA%B8%89%EB%A7%9D%20%EC%9C%A4%EB%A6%AC%20%EC%A0%95%EC%B1%85%20(%EC%98%81%EC%96%B4)_2025.pdf
https://corp.cjonstyle.com/api/files/ethics/%EA%B3%B5%EC%A0%95%EA%B1%B0%EB%9E%98%20%EB%AA%A8%EB%B2%94%EA%B0%80%EC%9D%B4%EB%93%9C.pdf?path=%2Ffiles%2Fethics%2Ffair-trade-guide_ko.pdf
https://web-cf-image.cjenm.com/public/share/contentsmng/pdf/%5b%EC%82%AC%EA%B7%9C%EA%B2%8C%EC%8B%9C%EC%9A%A9%5d%20CJ%20ENM(%EC%97%94%ED%84%B0)%20%ED%98%91%EB%A0%A5%EC%82%AC%20%ED%96%89%EB%8F%99%EA%B7%9C%EB%B2%94.pdf
https://web2-cf-image.cjenm.com/public/share/contentsmng/pdf/CJ%20ENM%20Entertainment%20Division%20Code%20of%20Ethics%20and%20Conduct_20210104.pdf
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ETHICS AND COMPLIANCE MANAGEMENT

Ethics and Compliance Activities

Ethics and Compliance Training
« Conducting ethics and compliance training at least twice a year
- Providing training to all employees, including full-time and fixed-term employees, focusing on compliance
standards and practical case studies

Operation of the Compliance Portal
« Operating the Compliance Portal to enhance accessibility and enable integrated management of compliance risks
across the organization
- Managing the full compliance risk lifecycle, including identifying and assessing risks, establishing control
measures, setting goals, and conducting self-assessments
- Supporting the systematic management of key risk areas such as licensing and permits, minority equity investments,
non-compete obligations, and improper solicitation
- Providing information on compliance policies, regulatory trends, and compliance guidelines
- Continuously monitoring and identifying risks through quantitative indicators of risk status and dashboard visualization

Compliance Portal Dashboard 2025 Compliance Portal Utilization Performance

Review of company-wide risk and control activity
s oa 927 (Unit : Count)
e ) e ST 829
159
90
T T Department  Items Department  Items
Entertainment Commerce
Division Division

L . . Completion
Division Period Program Target Participants  Completers Rate (%)
CJ Code of Business
May Conduct All employees 2,871 2,826 984
Common
October ?J,E.NM Compliance All employees 2,880 2,831 983
raining
Training on Compliance .
March Activity Cases for New New Qompllanoe 21 21 100
/ Coordinators
Coordinators
April Compl!ance Activities of Executive leaders 43 43 100
Executive Leaders
Auaust Improper Solicitation and Entertainment 1787 1756 083
9 Graft Act Case Study Division Employees ’ i ’
Entertainment
Key Issues of the Revised Legal &
Trade Union and Labor Compliance
October . N Department, 60 60 100
Relations Adjustment Act
and Corporate Response FR and labor
departments
Recent Trends and Case
October  Studies in Personal Data Executive leaders 4 36 879
Compliance
Improper Solicitation and Commerce
March ! Division 1,072 1,072 100
Graft Act Session E
mployees
Commerce c
’ ommerce
September 'S”te”facma' Property Rights 1y icion 81 76 938
ession E
mployees

Supplier Transaction Management Guide
« Revising the Supplier Transaction Management Guide (originally established on Oct. 1, 2021) in 2025 to improve
ethical management, social responsibility practices, and transaction efficiency and transparency in business
relationships with supplier
- Establishing and operating detailed guidelines reflecting the characteristics of each business division
- Defining key management standards across the entire supplier lifecycle, including supplier selection, contract
execution, transaction implementation and suspension, and contract termination
- Introducing a monitoring system to prevent concentration of authority and ensure regular and ad-hoc oversight
- Improving the supplier transaction management system and conducting ongoing monitoring of transaction
counterparties
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ETHICS AND COMPLIANCE MANAGEMENT

Compliance Coordinators Compliance Coordinator Activities in 2025
« Operating Compliance Coordinators (122 members as of 2025) composed

of employees from operation units Category Division Key Activities and Performance
« Facilitating communication and collaboration between the compliance « Maintained 1SO 37301 (compliance management systems) certification (2025)
organization and operational teams through Compliance Coordinators Entertainment « Trained 28 internal auditors and completed on-site audits for 11teams; recognized 4 best practices and achieved O
- Identifying, monitoring, and improving compliance risks within each ng\?iezngll non-conformities
organization Training « Completed surveillance audit to maintain ISO 37301 certification (2025)
- Managing compliance implementation through KPI setting by organization Commerce « Trained 15 internal auditors and completed on-site audits for 9 teams; recognized 6 best practices and achieved O

- Disseminating internal policies and regulations and operating compliance non-conformities

culture initiatives
« Operating an incentive system including monthly allowances and annual

« Conducted biannual coordinator meetings (total of 2 sessions per year)

Entertainment « Disseminated compliance messages through video and in-person meetings with executive leaders

Operations &

awards with bonuses for outstanding coordinators ; inati
9 Dissemination c « Held quarterly coordinator meetings (total of 4 sessions per year)
. L L ommerce « Disseminated compliance messages through video and in-person meetings with executive leaders
Compliance Activities at Overseas Subsidiaries
« Conducting compliance activities across the Entertainment Division's 10 . + Provided local compliance training for KCON events . . )
e . . . . Entertainment « Established risk management checklists for each marketing activity (e.g., copyright, supplier)
overseas subsidiaries in 2025, including the US, Japan, China, Turkiye, ) . « Operated a Mega IP risk management process
Vietnam, and Thailand Risk Pre-assessment
. . - . . . Activities . . . .
- Reinforcing each subsidiary's commitment to compliance and conducting « Improved internal processes reflecting amendments to the Act on the Consumer Protection in Electronic Commerce
. . . Commerce « Improved and applied MLC (Mobile Live Commerce) agreement processes
tralr'nng tvv|c.e annu'aIIy (e.g., CJ Code of Business Conduct, CJ Global « Assessed compliance and proposed alternatives for promotional activities and use of supplier employees
Anti-Corruption Policy)
- Reviewing the management of key documents and confidential ':e:g ‘Compl;liance an‘ ec\:llems i dvideos)
: H . P : . . « Held compliance-themed content contest (images and videos,
information, with checklist-based corrective actions Entertainment + Produced compliance song ‘Come, Fly!
Compliance « Created and distributed compliance travel name tags for business trip
Practice Activities by
unit/Team « Developed detailed guidelines to ensure compliance with social media ‘hidden advertising’ regulations

« Reviewed and improved sales promotion processes
« Implemented improvements by type of dark patterns (e.g., hidden renewals, sequential price disclosure, pre-selected
options, obstruction of cancellation or account deletion, repetitive interference)

Commerce

Anti-Discrimination & Anti-
assment Training.

& ', ’

Internal auditor training program KCON LA Entry work for the Production of coffee cup sleeves
online compliance training program Al-based Compliance Content Contest for Compliance Day event
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ETHICS AND COMPLIANCE MANAGEMENT

RISK MANAGEMENT

Ethics and Compliance Risk Management

ISO 37301 (Compliance Management Systems) Certification

+ Operating a company-wide compliance system based on the ISO 37301 PDCA cycle”

« Undergoing annual surveillance audits and a three-year recertification cycle conducted by independent external
certification bodies to maintain ISO 37301 certification in each business division

1) A core tool emphasized by the International Organization for Standardization (ISO) for ‘continuous improvement’, involving the
cycle of plan, do, check, and act (PDCA), through which changes are implemented to achieve ongoing quality improvement.

Compliance Management System Process
« Systematically structuring compliance obligations and risk management processes through reporting to the
Compliance Management Committee

Obligation and Risk
Identification, Goal Setting,
Execution

Holding Compliance

Post-management Audit Management Committee

Meetings

- Ve

& ‘ Reviewing Obtaining Designing and

=Ml Obigations Regulatory Compliance Registering Reporting to Implementing

= Updates and Team Obligations CEO Training

9 Revisions Approval Programs

p .

S

o

3 - -

3 /7 — S\

2 ( Establishing \
Conducting . . e Improvement Implementing

o]

e Risk Monitoring C‘X‘;‘g&:ﬁ%m“ ngei';:'ef%rg S{;ﬁ s Plans and and Reporting

o Interviews 9 9 Reviewing Internal Improvements

s \ Regulations

-

N
7

Regular Internal Compliance Monitoring Activities

« Continuously monitoring and identifying key compliance risk areas in the Entertainment Division—including broadcast
program voting and selection processes, inter-subsidiary transactions, subcontracting practices, supplier transaction
management, safety inspections, and privacy protection—and implementing corrective actions accordingly

« Conducting monthly monitoring and improvement activities in the Commerce Division to ensure compliance with the
Act on Fair Transactions in Large Retail Business

« Monitoring employees” implementation of the compliance control program, reporting the results to the Compliance
Management Committee for review (held at least once a year per division)

Subcontracting Transaction Risk Management
« Identifying subcontracting transaction risks and deriving key control items
- Conducting an intensive review of subcontracting transactions in 2024 and identifying key risks including failure to
issue written contracts, unfair special clauses, and non-compliance with payment terms
- Using the review results to identify key risk areas such as omission of payment terms and delays in acceptance of
deliverables
« Operating a system in 2025 to prevent and address delayed subcontracting payments
- Expanding the notification system from single-recipient alerts to company-wide distribution across all relevant
departments to improve internal control visibility and compliance management level
- Introducing an approval process for interest payments on overdue amounts exceeding 60 days, with mandatory
documentation of delay details, reasons, and recurrence prevention measures in approval forms
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ETHICS AND COMPLIANCE MANAGEMENT

Internal Reporting and Grievance Handling System

CJ Group Integrated Reporting System
« Operating an integrated reporting system that receives and handles grievances related to anti-corruption and fair trade across the organization
« Enabling all stakeholders, including employees, suppliers and customers, to submit reports anonymously or under their real identity; assigning
responsible departments to handle reports independently under CJ Group reporting policies, ensuring confidentiality and security
- Operating a detailed classification system for supplier grievance reports, including collusion in transactions, unfair trade practices, coercion to
disclose trade secrets, and misappropriation of technical information
- Receiving a total of nine grievance reports from supplier in 2025 and resolving all nine cases
- Taking strict disciplinary action for regulatory violations in accordance with applicable laws and internal ethics and compliance guidelines, and
ensuring whistleblower protection and full anonymity of the reporter’s identity and content

K-Whistle
« Using ‘K-Whistle, a whistleblowing platform operated by the Korea Business Ethics Institute, to enhance independence and transparency in report handling

- An independent third-party reporting channel to ensure whistleblower protection and an objective investigation process
- Offering services in 11 languages, enabling participation in ethics and compliance management by overseas operations and global supplier

Internal Reporting and Grievance Handling System Operating Process

Confirming

o2 Handling by Responsible
Investigation Results
o,

4ba- Officer & Investigation

O

* Reviewing report details and verifying
facts

* Collecting relevant evidence and
investigation start

* Requesting additional clarification from
reporter if necessary

=

E!I Report Receipt
O

* Results available for inquiry via the
‘Integrated Reporting System’ and
‘K-Whistle’ website

* Registering report content and supporting
evidence
(anonymous or real-name reporting)

Three Core Policies for Whistleblower Protection

Whistleblower Protection No Retallat'ory Actions against
Whistleblowers

* Maintaining strict confidentiality of * Prohibiting discrimination or disadvantage
whistleblower identities and report content resulting from reporting

Rewards and Mitigation of
Disciplinary Actions

* Considering rewards when reports
contribute to improvements in business
under CJ Group’s reporting policies * Encrypting data

* Prohibiting any attempts to identify * Applying separation measures to prevent
whistleblowers secondary harm

* Minimizing access to the minimum number
of authorized personnel

operations and ethical culture
* Mitigating disciplinary action for employees
who voluntarily report misconduct

METRICS & TARGETS

Ethics and Compliance Management Metrics

« Tracking key indicators such as the number of violations of ethics and compliance-
related laws and regulations, total number of reports received, number of valid and
resolved cases, and number of sanctions related to anti-corruption and fair trade

violations

« Analyzing indicator trends to proactively identify ethics and compliance risks and

manage reporting workflows

Regulatory Violations and Reports Handled

Category Unit 2023 2024 2025
No. of violations of marketing
Legal & & labeling related laws Case 0 0 0
Regulatory
Violations No. of personal information
P Case 0 0 0
protection violations
Total No. of regorted related to ethical and Case 58 26 61
compliance management
No. of valid and reso!ved reports related to Case 41 42 50
ethical and compliance management
1) Corrected 2023 data due to changes in data criteria.
Anti-corruption and Fair Trade Violations
Category Unit 2023 2024 2025
No. of violations of
Legal & fair competition related laws Case 0 0 0
Regulatory
Violations C e
No. of violations of Case 0 o o

anti-corruption related laws
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ENVIRONMENTAL | ENVIRONMENTAL MANAGEMENT

CJ ENM is making ongoing efforts to reduce negative environmental impacts across its business activities and value chain. The Company is strengthening its environmental management system through oversight by the ESG Committee and relevant

working groups, as well as the establishment of environmental management policies. It is also expanding a range of eco-friendly initiatives related to the distribution and sales of eco-friendly products, waste management, and resource circulation.

Going forward, CJ ENM wiill proactively identify and manage environmental risks while continuously enhancing its response measures and overall environmental management system.

GOVERNANCE

Environmental Management Implementation Framework

* Reviewing environmental performance regularly and providing oversight through the Board of Directors and the ESG
Committee

* Clarifying senior management's responsibility and authority by designating the CEO as the Chief Environmental
Management Officer to ensure a systematic governance structure

* Developing and implementing environmental management strategies and relevant activities through the
Environment/Climate Change Working Group

* Implementing environmental management activities through facility and operations departments at major business sites,
and establishing a site-level implementation framework

« Establishing and implementing mid- to long-term
environmental management plans
O

ESG Council

N CJ Group Working Group
o) (CJ Group affiliates)

Environment/Climate Change
Working Group

+ Composed of responsible and other relevant teams
» Discussing and addressing environmental
management issues

O

Facilities Departments by Business Site

(Bangbae Office Building, Sangam Office Building,
CJ ENM Studio Center, Gunpo Logistics Center, etc.)

ESG Team Tech & Art Business Safety Management
Management Team Team

Executive KPIs

* Incorporating environmental management indicators into the ESG team manager’s KPIs to link performance
management with climate change response and carbon neutrality in the Entertainment Division

* Setting quantitative KPIs for greenhouse gas (GHG) emissions reduction, energy savings, renewable energy
adoption, and GHG inventory expansion, and evaluating annual performance against established targets

STRATEGY

Environmental Management Policy ¢

« Establishing an environmental management policy reviewed and approved by the CEO, to achieve carbon
neutrality by 2050 and build a sustainable content production ecosystem

CJ ENM Environmental Management Policy

« Establishing six priority guidelines under the environmental management policy, including improving energy
efficiency, reducing the carbon footprint, and minimizing waste

1. We practice carbon neutrality through innovation focused on energy efficiency.

2. We make every effort to preserve the natural environment.

3. We strive to minimize our carbon footprint.

4. We strive to reduce waste.

5. Our employees and suppliers comply with environmental laws and other environmental requirements.

6. Our employees continue to improve the environmental management system to enhance environmental performance.

3-Free & 3R Eco-Friendly Packaging Policy

* Becoming the first in the TV home shopping industry to sign the Ministry of Environment’s ‘Voluntary Agreement
for Reducing Packaging Materials in Distribution’ and introducing ‘3-Free Packaging” without plastic film, non-
woven fabric, and expanded polystyrene (EPS)

* Expanding eco-friendly packaging under the 3R Policy—Reduce, Redesign, Reuse—to promote resource
circulation

Category Description

« Replace polyethylene tapes and cushioning materials with paper-based ones
3-Free  + Replace non-woven garment packaging with paper hanger boxes
« Replace EPS packaging with eco-friendly cold-chain packaging using paper-based cooling boxes and tapes

« Reduce: Reduce the use of environmentally harmful plastic packaging materials, including OPP” tapes, plastic
air caps, nonwoven fabric, and EPS

« Redesign: Design custom delivery boxes that comply with space utilization standards to prevent over-packaging

« Reuse: Use reusable packaging materials such as corrugated boxes and shipping tape

3R

1) Oriented polypropylene(OPP): tape made by coating stretched polypropylene film with adhesive.


https://web-cf-image.cjenm.com/public/share/contentsmng/kr/CJENM%ED%99%98%EA%B2%BD%EA%B2%BD%EC%98%81%EC%84%A0%EC%96%B8_1716882483998.pdf
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ENVIRONMENTAL | ENVIRONMENTAL MANAGEMENT

Distribution and Sale of Eco-friendly Products

« Operating an ‘eco-friendly product distribution and sales system’ based
on the Commerce Division’s product planning, sourcing, and distribution
capabilities, using environmentally certified product standards
- Classifying products with credible third-party certifications, such as

the Korea Eco-Label, as eco-friendly and supporting their distribution,
promotion, and sales thereby promoting a culture of eco-friendly consumption

« Generating approximately KRW 9 billion in 2025 sales from selected
organic, low-carbon, and eco-friendly products(including biodegradable
wet wipes, food storage bags, and cleaning products)

Eco-friendly Packaging

« Supporting the commerce industry’s transition to a circular economy by
signing the Ministry of Environment’s ‘Voluntary Agreement for Reducing
Packaging Materials in Distribution’ in March 2024

« Identifying improvement areas across the packaging processes and
establishing an eco-friendly packaging strategy

Resource Circulation Management System for Packaging

Materials in Distribution

« Operating a resource circulation management system centered on
packaging reduction, reuse, and recycling

« Improving resource efficiency and reducing waste through expanded use
of eco-friendly packaging

Step Description
STEP1 « High Involvement: Scope of packaging directly
Definition of controlled by the company

Packaging « Low Involvement: Scope of packaging primarily
Management Scope  operated by supplier

«» Reduced Packaging Materials: Using custom
packaging boxes and prevention of over-packaging
STEP2 « Improved Materials: Adopting paper-based tape and
Eco-friendly eco-friendly, biodegradable materials
Packaging « Reuse and Circularity: Using reusable delivery boxes
« Dissemination Activities: Operating eco-friendly
packaging guidelines and communications for supplier

Environmental Management Activities

Waste Management

« Engaging qualified waste management companies to process all waste
generated at regular intervals

« Monitoring waste generation using data on total volume, intensity, and
recycling and incineration amounts

« The Entertainment Division reduces waste by using 360-degree LED
Virtual Production stages to minimize set installation and dismantling and
replace overseas location shoots, with 90 shoots conducted using this
method in 2025.

« Reducing set construction, installation, and set waste generated during
production in the Commerce Division by using a virtual lighting system at
the CJ ONSTYLE MediaWall Studio

Resource Circulation

« Establishing a circular resource system in the Commerce Division for
donating and reselling unsold products through a partnership with the
Korea Food for the Hungry International
- Donating a total of 185,509 fashion, accessory, health food, and

household items to the Sharing Happiness reuse stores
- Reinvesting 10% of sales proceeds from donated goods in store
expansion and operations, social enterprises and vulnerable communities

« Preventing individual waste disposal by having Entertainment Division
employees donate 350 clothing and accessory items to Goodwiill Store

« Quantifying a carbon reduction benefit of 14.56 tCO.eq from donation and
resale activities in 2025

Employee Environmental Education

« Conducting environmental education and an upcycled tumbler bag-making
workshop for 25 employees with OWNU, an upcycling-focused social
enterprise, in February 2025
- Building awareness of resource circulation, eco-friendly activities in daily

life and carbon neutrality through hands-on activities

RISK MANAGEMENT

ISO 14001 (Environmental Management Systems)
Certification &

+ Obtaining ISO 14001 certification to embed environmental management

and strengthen environmental risk management

- Maintaining I1SO 14001 certification at four sites—Bangbae Office
Building, Sangam Office Building, CJ ENM Studio Center, and llsan
Studio—since obtaining it in 2022

- Strengthening the risk prevention and response system by refining
implementation procedures, such as operational planning, management,
and emergency preparedness protocols

Environmental Risk Management

« Establishing a systematic environmental risk management process
by developing a risk management process and implementing an ISO
14001-aligned environmental management system
- Enhancing and continuously improving response effectiveness through a

PDCA’ process

« [dentifying, collecting, and addressing stakeholder requirements and

concerns regularly and disclosing outcomes transparently

1) Plan, do, check, act.

Environmental Risk Management Process

« |dentifying potential environmental impacts arising from products, services,
and business operations in advance based on environmental impact
assessments

« Assessing environmental issues and risks according to materiality, and
establishing response and improvement plans based on the risk level

« Enhancing and continuously improving the effectiveness of environmental
risk management through regular monitoring and follow-up actions
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ENVIRONMENTAL | ENVIRONMENTAL MANAGEMENT

Category

Environmental Impact Assessment Issue Identification & Risk Assessment

« |dentify environmental requirements and key issues raised by
internal and external stakeholders

« Assess environmental risks and opportunities and develop
countermeasures

services, and business operations
« Develop mitigation measures and countermeasures for key
environmental impacts

« Identify potential environmental impacts arising from products,)

« Establish an environmental impact assessment plan, including
PLAN o M .
the assessment scope, criteria, methodology, and schedule policies, objectives, and previous assessment results
Assessment 2% OL .
Planning) « Prepare procedural documents, survey forms, and assessment « Establish risk assessment procedures, templates, and evaluation
9 tables required for the assessment criteria

« Devise risk assessment plans reflecting environmental management

« Conduct risk assessments and implement action plans

+ Analyze major environmental factors, including air emissions, « Classify risk levels into five tiers based on the likelihood and

water, waste, and chemical substances ) : " -
. ’ . h impact (Level 3 or above: Establish and implement action plans;
Conduct environmental impact assessments based on the Level 2 or below: Monitor as necessary)

likelihood and severity of impact ) ;
- . Mg P « Develop and implement action plans based on selected
Establish and implement mitigation measures for significant treatment options’

nvironmental im . .
environmental impacts « Document and report implementation results

DO
(Conduct
Assessment)

« Conduct monitoring on a semi-annual basis and document the
assessment results

« Consolidate the status of key risk management activities and
undertake supplementary actions as required

CHECK « Conduct monitoring on a semi-annual basis and document the

(M itoring) assessment results
onitoring « Compile inspection results and implement corrective actions

ACTION « Review the effectiveness of mitigation measures based on the

« Review monitoring results
assessment table . > T
(Follow-up « Implement corrective actions and reflect findings in subsequent + Implement corrective actions and reflect findings in subsequent
Management) assessments assessments

1) Treatment options: Risk avoidance, mitigation, transfer, acceptance, and adoption.

Identification of Environmental Risks and Follow-up Actions

« Implementing improvement measures at four sites—Bangbae Office Building, Sangam Office Building, CJ ENM Studio Center, and llsan Studio—to mitigate
negative environmental impacts identified through environmental impact and risk assessments, including saving energy, conducting emergency drills, improving
the environmental management system, and disclosing environmental information

Category Issue Mitigation Measure

Environmental Increased GHG emissions due to electricity + Optimized temperature settings for heating, ventilation, and air conditioning(HVAC) systems, including EHPs’
Impact Assessment consumption « Implemented energy-saving measures for utility facilities

Strengthening energy and GHG regulations * Managed peak demand
and increased compliance costs « Improved energy efficiency through schedule-based operation of EHPs and air-handling units

Issue Identification Strengthening environmental regulations

& Risk Assessment and increased regulatory compliance costs » Acquired and maintained ISO 14001 certification

ESG demands from external stakeholders,

h . . « Established a GHG inventory and disclosed environmental information
including customers and investors

METRICS & TARGETS

Environmental Management Metrics

» Reducing plastic use by expanding eco-friendly packaging under the
3-Free & 3R Policy
- Expanding the use of paper-based tape and cushioning materials,
reaching approximately 9.51 million units in 2025
« Supporting resource circulation and reducing environmental impacts
through plastic reduction indicator management

Category Unit 2023 2024 2025

Plastic Reduction Ton 28 30 34

Paper-based Tapes Used Units 5,962,406 7,791,842 8,979,229

Paper-based Cushioning

Materials Used Units 500,919 276,871 538,754

Environmental Management Targets

« Establishing a mid- to long-term environmental management roadmap
to define an environmentally responsible direction for sustainability
management and achieve carbon neutrality by 2050

« Setting environmental impact reduction targets and maintaining ISO 14001
certification to lay the foundation for environmental management

« Developing a KPI-linked performance evaluation system and expanding
eco-friendly business opportunities

Environmental Management Development Roadmap

2023 t0 2024 2025 to0 2026 2027 to 2028
« Setting mid- to long- « Establishing a data collection/  + Developing an
term environmental verification system in line environmental

impact reduction with the Korea Sustainability
targets Standards Board’s disclosure linked performance

« Obtaining ISO 14001 requirements evaluation system
certification « Advancing environmental risk  « Identifying flagship

« Developing guides management processes eco-friendly projects
to environmental « Conducting environmental and expanding
indicators (e.g., GHGs)  training for employees relevant infrastructure

management KPI-

1) Electric heat pumps
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ENVIRONMENTAL | CLIMATE CHANGE RESPONSE

CJ ENM declared 2050 Carbon Neutrality as part of its climate change response and continues to strengthen its climate change response framework through dedicated working groups and the establishment of a GHG inventory. By enhancing the
operational efficiency of utility facilities and installing electric vehicle charging stations, the Company is striving to reduce GHG emissions. In parallel, CJ ENM is improving its climate risk management capabilities by assessing the potential impacts of

climate change on its business and developing short-, mid-, and long-term countermeasures.

GOVERNANCE

Climate Change Response Implementation Framework

« Reviewing climate performance and deliberating on major agendas through the Board of Directors and the ESG
Committee

« Operating the Environment/Climate Change Working Group regularly under the CEO-chaired ESG Council to
conduct climate-related initiatives and risk analysis

« Managing climate-related tasks with site-level working groups and collaborating with the CJ Group Working Group
on a coordinated CJ Group-wide response

ESG Committee
@,

O

ESG Council

+ Developing and implementing mid- to long-term
climate action plans

O
Q
0
Environment/Climate Change
Working Group

« Composed of responsible and other relevant teams
« Discussing climate change response measures
O

!

O

Facilities Departments by Business Site

CJ Group Working Group

(CJ Group affiliates)

(Bangbae Office Building, Sangam Office Building,
CJ ENM Studio Center, Gunpo Logistics Center, etc.)

Tech & Art Business Safety Management
C ESGTeam ) CManagement Team) Team )

ESG Committee Agenda Items in 2025

Date Agenda ltem Reviewed by

Jun. 25,2025 Report on Scope 3 emissions calculation results ESG Committee (Report)

STRATEGY

Climate Change Response Strategy

« Declaring 2050 Carbon Neutrality in December 2021 in support of the Paris Agreement and eco-friendly management

« Calculating Scope 1, Scope 2, and selected Scope 3 emissions annually through a GHG inventory, supported by third-
party assurance and internal audits

« Enhancing scenario-based analysis of climate transition and physical risks to assess business impacts and develop
effective responses

Climate Action Initiatives

GHG Emissions and Energy-saving Activities

» Optimizing utility operations and expanding eco-friendly infrastructure in the Entertainment Division
- Saving approximately 294 kWh per day by replacing about 320 lights with high-efficiency LEDs, alternating corridor
lighting, shortening office lighting hours, adjusting lobby HVAC schedules, and improving fan efficiency
« Reducing energy use in the Commerce Division through the XR-based MediaWall Studio
- Saving 1,819.4 kWh of electricity and avoiding 835.85 kgCO.eq of GHG emissions annually by using high efficiency
LED displays

Strengthening the Energy Management System at Business Sites

« Conducting annual inspections of energy consumption and facility operating conditions at major business sites with
relevant facility management departments to strengthen energy management system
- Covered business sites: Bangbae Office Building, Sangam Office Building, CJ ENM Studio Center, and llsan Studio

« Analyzing electricity and fuel consumption at each site and assessing the operational efficiency of major energy
consuming facilities, including HVAC systems, lighting, broadcasting equipment, and filming equipment, to identify
opportunities for energy savings

« Incorporating issues identified through inspections and relevant improvement measures into the annual energy
management and facility operation plans
- Optimizing heating and cooling temperature settings, managing standby power consumption in studios, and

controlling equipment start-up and shutdown schedules
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ENVIRONMENTAL | CLIMATE CHANGE RESPONSE

Climate Risk Analysis

« Defining time horizons for analyzing climate-related risks and opportunities as short-term (within 1year), mid-term (within 5 years), and long-term (5 years or longer)
« Identifying potential physical climate risk impacts at major business sites through scenario-based analysis

Analysis of Transition Risks and Opportunities

« Assessing potential business impacts by examining transition risks and opportunities, including increasingly stringent climate regulations, shifts in market
demands, and reputational risks

Category Risk/Opportunity Factor Time Horizon Financial Impact

Not currently subject to existing climate change-related

regulations

Increasing demand for environmental disclosure from investors
Market &  and stakeholders

Reputation  Risk of declining brand value and credit rating due to inadequate

environmental response

Additional compliance and response costs may arise according to the

Policy & Law expansion of the scope of applicable regulations

Long-term

Mid-term  * Increased costs associated with external assurance and system
development to meet enhanced environmental disclosure requirements

« Increased investor communication burden and higher investor relations (IR)
costs resulting from inadequate responses to ESG assessments

Short-term

Physical Risk Analysis Risk Impact Level (as of 2050) Low Medium == High

« Assuming no implementation of global GHG reduction

Natural Disaster Bangbae Office Sangam Office CJ ENM Studio llsan Studio Gunpo Logistics
measures, a high-emissions scenario analysis found Building Building Center Center
that climate-related physical risks—driven by rising Flood
average temperatures and changing precipitation Wildfire
patterns—were relatively high at major business sites.

Heatwave

- Anticipating higher direct costs from lower workforce

o e Changes in Average Temperature N I N I
productivity, damage to physical assets, content Changes in Precipitation Patterns | NN I I

production delays, and increased facility repair and Changes in Wind Patterns
recovery costs
« Continuously advancing scenario-based climate risk
monitoring and, where needed, reviewing adaptation
measures to minimize physical impacts

Changes in Relative Humidity

Water Scarcity
Sea Level Rise N/A N/A N/A N/A N/A

Description
« Five business sites(Bangbae Office Building, Sangam Office Building, CJ ENM Studio Center, llsan Studio, and Gunpo Logistics Center)

Category

Scope of Analysis

« Developed for the IPCC Fifth Assessment Report?, this climate scenario projects climate change based on GHG concentrations

. RCP’8.5 - Composed of the four pathways into which RCP is divided based on mitigation level, the scenario assuming continued GHG emissions at the
gumate current trend without reduction efforts was applied
Sceanr;?ii) « Developed for the IPCC Sixth Assessment Report?, this climate scenario projects climate change based on GHG mitigation and adaptation measures

SSP¥5-8.5 - Comprised of five scenarios by mitigation and adaptation level, this assessment applies the scenario in which emissions continue on their
p! y mitig P PP
current trajectory without reduction efforts

« (Acute) Flood; wildfire; heatwave (Chronic) Changes in precipitation patterns, wind patterns, average temperature, and relative humidity; sea
level rise; water scarcity

« By 2050(long-term)

« Utilizing tools such as the WRI” tool and Climate Analytics for climate risk analysis
« Classifying the physical risk impact level at each business site into low/medium/high

Analyzed Natural Disasters

Impact Timeline

Risk Analysis

ESG DISCLOSURE
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METRICS & TARGETS

Climate Action Metrics and Targets

« Measuring and managing GHG emissions and energy use across major
business sites to support the 2050 Carbon Neutrality goal

GHG
Category Unit 2023 2024 2025
Emi'z;i'zs:g?:;e § 1COsq 913 867 867
Em'azgtﬁﬁfsigfe s 1COea 15,059 15,807 15,836
Other indirect GHG tCO,eq 55 1631 1672

emissions(Scope 3)

1) Improved consistency through enhancements to the Scope 3 calculation
methodology in 2024.

ENERGY
Category Unit 2023 2024 2025
Energy Consumption AN 337 354 355
Power Consumption TJ 294 306 305

1) Representative Concentration Pathway

2) The assessment reports published by the Intergovernmental Panel on Climate
Change(IPCC), with contributions from scientists worldwide, provide the
scientific basis for climate change and guidance for policymaking. These
reports also serve as key reference materials for intergovernmental negotiations
under the United Nations Framework Convention on Climate Change. The
Fifth Assessment Report informed discussions leading to the Paris Agreement,
while the Sixth Assessment Report has been used as a basis for the first Global
Stocktake under the Paris Agreement.

3) Shared Socioeconomic Pathway

4) World Resources Institute
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SOCIAL | HUMAN CAPITAL MANAGEMENT

CJ ENM operates a comprehensive human capital management framework covering the entire employee lifecycle—from recruitment to talent development to capability enhancement, performance evaluation, compensation, and
retirement. To support employees' continued growth and expertise, CJ ENM provides training programs tailored to job function and position level. It also operates a fair, performance-based evaluation and compensation system designed
to enhance employee motivation. CJ ENM also offers a flexible work environment and a variety of family-friendly programs to support employees in achieving a healthy work-life balance. CJ ENM conducts annual organizational culture

diagnosis to build a healthy organizational culture where all employees can stay engaged.

GOVERNANCE

Human Capital Management Implementation Framework

« Reviewing and resolving key agenda items through CEO approval or deliberation by the Board of Directors and the
ESG Committee, depending on the significance of the agenda

« Collaborating with CJ Group’s HR department to maintain consistent policy implementation and strengthen
execution

« Managing key activities and performance — including recruitment, talent development, evaluation, compensation,
organizational culture, and welfare programs — through the Human Capital Management Department

CJ Group

HR Leaders' Council
@,

ESG Committee

« Reviewing and approving mid- to Iong term goals
« Managing key performance outcomes, including
recruitment and other HR-related activities

A ‘/’ ~ '\\“
‘ CJ Group HR Office
J\ « Communicating and cooperating on

key initiatives
|+ Exchanging HR systems and programs |
N J

Human Capital Management Department

+ Reporting goals and performance

« Managing organizational culture, operating
employee welfare programs, and implementing
recruitment practices and other related duties

STRATEGY

Talent Recruitment Policy

« Operating a fair recruitment process under the CJ Group recruitment framework and pursuing talent acquisition
strategies tailored to each business division
« Operating a proactive talent acquisition system by forecasting required roles and workforce needs based on each
division's business plan
« Conducting open entry-level recruitment twice annually, based on strategies tailored to each division
- Expanding the scale of open entry-level recruitment in the Entertainment Division, particularly for content creation and
platform related positions
- Conducting open entry-level recruitment focused on key roles in the Commerce Division, including merchandisers
and producers/directors (PD)
« Expanding employment opportunities by awarding additional points in open entry-level recruitment to candidates
who are disabled or veterans
- Maintaining year-round recruitment for H&B (Health & Beauty) service and program monitoring positions for
people with disabilities

Talent Pipeline System

« Maintaining an ongoing talent pipeline through diverse recruitment channels, including internships, campus
recruiting, global internships, experienced-hire recruitment, and employee referrals

Pipeline Channel Program Description
Operating internship programs in the field of Al content production
Internship ENM CREATORS LAB (incl. production training, on-the-job mentoring, team projects), with
outstanding participants linked to employment opportunities
Campus Campus Recruiting & Expanding recruitment information sessions targeting university students

Online Live Recruitment

Recruiting Information Sessions to secure high-potential talent
GIoba[Ta!ent Global Internship Operatmg summer internship programs in partnership with leading
Acquisition global universities

Experienced Talent  Targeted Talent
Hiring Acquisition

Recruiting key talent through industry networking events and
strategic talent scouting initiatives

Outstanding Talent Operating an employee referral program to attract talent with a strong

Employee Referral Recommendation Program  organizational fit
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Employee Retention Program

Flexible Work Arrangements

« Offering flexible work and family-friendly welfare programs to promote work-life balance
- Staggered schedules, Flexible work hours system, Discretionary work-hour system, and Selective work hours

sustem, based on role and organizational needs

Family Care Programs
« Providing key family care programs to all employees, including both regular and fixed-term employees

Category

Program

Description

- Work-from-Home (WFH) and remote work programs (CJ Work On) for a flexible work environment

- PC-OFF system for working-hour compliance

Creative Recharge Programs

« Operating ‘Break for Invention Plus (B.I+)’ in the Entertainment Division twice a month, with eight hours per session for

trend spotting, insight generation, and creativity

Leave of
Absence/
Vacation

« Operating ‘Shillanda, a refresh leave program in the Commerce Division that encourages employees to take leave
during months without public holidays, months with bridge holidays, and the final week of the year

Family-Friendly Welfare Programs

Category Description
Lifestyle & Discounts on products of major CJ affiliates,
Convenience  accident compensation insurance, social
Support insurance support, funeral assistance support, etc.

Domestic accommodations and overseas

Leisure & Cultural travel, TVING subscription passes, CGV movie

Support tickets, etc.
Age-specific health screening programs
Health (incl. comprehensive health examinations for
Management  employees aged 35+), biennial comprehensive
Support health examinations for spouses, health

promotion programs, and fitness facilities

Employees’ medical expenses, childcare

Medical Expense expenses for children with disabilities, treatment

Support expenses for heart disease, and infertility
treatment expenses
Housing loans(with/without interest),
Family & Living  educational assistance for employees’
Support children, and a flexible benefits program

utilizing welfare points

Pregnancy Leave

An unpaid leave program available to pregnant employees beyond the legally
mandated leave before and after childbirth

Parental Leave

A leave program available to employees with children aged eight or younger
or enrolled in elementary school grade 2 or below for up to two years and six
months (statutory 1.5 years plus an additional 1 year provided by the company)

Spousal Accompanying Leave”

An unpaid leave program for accompanying spouses during overseas work,
assignments, or study abroad

Fertility Treatment Leave”

An unpaid leave program for infertility treatment

Family-Friendly Corporation Certification
by the Ministry of Gender Equality and Family

AEARAZA

79 (Eolol B

R 20201201-2026.11.30

Validity Period
Entertainment Division:
Dec.1,2024

—Nov. 30, 2026

Reduced

—— Working

AEa5e 54 Hours
LI ——

£ g Ax2 2002 -3 o)
#8710 2 2020 1201-2020.11.30

48RS 2 %

Reduced Working Hours during
Pregnancy Periods

A program that reduces working hours by two hours per day for eight weeks
during weeks 12 to 36 of pregnancy beyond the legally mandated coverage

Reduced Working Hours during
the Childcare Period

A program that allows employees to reduce their working hours instead of
taking parental leave, thereby securing additional caregiving time, reducing
childcare burdens, and supporting work-life balance and family stability

Reduced Working Hours for
Family Care and Other Reasons

A reduced working hours program that allows reduced working hours for
reasons such as illness, accidents, retirement preparation, and family care

Reduced Working Hours for
Newborn Care')

A program that reduces working hours by two hours per day for employees
to provide childcare support for three months following childbirth

20 128 0

oA

Family-
friendly
Validity Period
Commerce Division:
Dec.1,2024

In-house Daycare Center’?

Operation of three workplace daycare centers to support employees with
childcare responsibilities

Elementary School Admission Gift

Provision of gifts to employees whose children are entering elementary
school

Prenatal and Parenting Classes for
First-time Parents

Operation of classes twice a year(once in each half of the year) for expectant
employees and their spouses covering pregnancy, childbirth, and parenting

—Nov. 30, 2026

1) These programs are operated at the discretion of the company. In the case of the parental leave and health screening programs,

support is provided beyond the scope required by law.
2) These programs are available to regular employees only.
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SOCIAL | HUMAN CAPITAL MANAGEMENT

Employee Stock Compensation Program (RSU)

« Operating the RSU program in the Entertainment Division to promote mutual growth, profit sharing, and talent
retention (the Board of Directors' approval in Feb. 2022, program launched in March 2022)

« Granting RSUs to all eligible employees from 2022 to 2024, reaching 6,176 cumulative recipients
- 50% of share-based compensation in CJ ENM shares and 50% in share price-linked cash

- Completion of the first RSU payout in 2025 (1,318 recipients, 15,1220 common shares)
As of Dec. 31,2025

Category 2022 2023 2024
Grant Date Mar. 1, 2022 Mar. 1, 2023 Mar. 1, 2024
Granted Shares Common shares of CJ ENM Co.,, Ltd.
No. of Granted Shares 26,427 34,999 38,614
Cag‘r:‘:t‘g::::g‘r'i‘:: to KRW 2,515,599,000 KRW 3,215,085,000 KRW 3,205,206,000
No. of Recipients 2,206 employees 2,143 employees 1,827 employees

Payout Condition Payable upon continuous employment for at least three years from the grant date
Adiustment of Granted In the event of a bonus stock issue (capitalization), stock split, reverse stock split, or
! Shares stock cancellation, the number of granted shares will be adjusted in accordance with

the applicable adjustment ratio

Fair Performance Evaluation and Compensation

Performance-oriented HR System

« Operating an ongoing performance evaluation and compensation system to expand fair evaluation and compensation
opportunities
- Operating a fair evaluation system based on multi-dimensional evaluation, including self-, supervisor-, and peer evaluation
- Building an anonymous evaluation system to enhance the reliability of evaluation results and foster a feedback culture

Performance Management & Development System, PMDS+

« Operating PMDS, a performance management system, since 2000, to support fair HR operations based on
competency and contribution

« Restructuring PMDS into PMDS+ in 2021 to strengthen continuous performance management, improve multi-source
feedback, refine evaluation structures, and expand leadership accountability and authority

PMDS+ Evaluation Process

« Defining individual roles and responsibilities (R&R)
« Sharing team goals

&
}&.’. Preparation

« Setting ongoing goals and weights

Goal Setting « Assigning task managers and collaborative peers

« Managing work performance

- Recording and management of the task execution process

- Review and judgment support for individual goal items

- Schedule and performance management based on feedback history
« Conducting multi-rater evaluation through three-step review

- Self-review by the employee being evaluated

- Peer review by colleagues

- Review by task manager (throughout the year)

Ongoing
Performance
Management

N

Final « Conducting performance and competency evaluations based on ongoing performance
Evaluation management

N
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Performance-based Compensation System

« Operating division-specific performance award programs to strengthen performance-based compensation
« Applying a diversified evaluation framework covering quantitative results, such as viewership ratings and revenue, and
qualitative results, such as IP scalability, creativity, and organizational contribution, and promoting the spread of best
practice cases through sharing across the organization
- Operating the Entertainment Division’s ‘ENM Awards’ program, which recognizes and rewards outstanding
achievements while fostering motivation across content, business, technology, staff, and partner
- Operating the Commerce Division’s ‘ONSTYLE Awards’ program, which rewards financial results (‘Performance’)
and new initiatives and challenges (‘Challenge’) based on diversified criteria

s ] .
ENM AWARDS = .
/—\—\_ ‘\\

CEO Message 42025+

® =2NE

' - I

ONSTYLE AWARDS

2025 ENM Awards 2025 ONSTYLE Awards

Labor-management Relations

Labor-Management Council

« Operating a Labor-Management Council comprising employer representatives(management) and employee
representatives(labor) to support company development and employee growth

« Gathering input across organizational units through employee representatives and presenting it at quarterly
meetings—discussing work innovation, ways of working, organizational systems, working environment, employee
welfare benefits, and directions for implementation and improvement

« Holding four Labor-Management Council meetings in 2025, gathering employee feedback and discussing
improvements to workplace policies and programs

RISK MANAGEMENT

Organizational Culture Diagnosis

Employee Satisfaction Survey

« Conducting ‘CJ Voice On’ survey annually to assess employees’ understanding of company's vision and management
philosophy and their organizational commitment

« Assessing understanding and application of CJ’s management philosophy, vision, and mid-term strategy in 2025,
together with the work environment, ways of working, HR programs(performance evaluation, compensation, training,
welfare benefits), and leadership’s commitment to change

« Identifying barriers to an organizational culture and developing targeted improvements from the survey results

Key Sections of the 2025 CJ Voice On Survey

Category Description Details

Internalization of Vision Are the organization and individuals willing to act « CJ Group mission/vision/management
and Management based on understanding and alignment with the vision  principles, core values, behavioral

Philosophy and CJ management philosophy? principles
Unde.rstandln'g and To what extent is the organization and its members « Employee readiness, organizational
Execution of Mid-term . f N o e bilit
Strategy planning and executing the mid-term vision? execution capability

« Organization/processes, way of working
HR systems, leadership commitment to
change/implementation

Do the organization and its leaders establish
the infrastructure/environment necessary for
implementation in daily work?

Implementation
Infrastructure

Do internalization of vision, understanding and

execution of mid-term strategy, and establishment of ~ + Recommendation intent, pride, retention
implementation infrastructure translate into employee  intention, satisfaction, sense of growth
engagement in the organization and work?

METRICS & TARGETS

Human Capital Management Metrics

Organizational
Commitment

« Deriving directions for improvement in organization culture based on employee engagement assessed through
the ‘CJ Voice On’ survey and YoY trend analysis

Category Unit 2023 2024 2025

Employee Engagement % 75" 532 577

1) Corrected 2023 and 2024 data according to entry errors.
2) From 2024 onward, a change in data calculation methodology has resulted in differences in YoY figures (when recalculated
using the 2023 methodology, employee engagement was 82% in 2024 and 86% in 2025)
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CJ ENM places the highest priority on creating a safe working environment for its employees and continues to strengthen occupational health and safety management across its business sites and content production locations. Through
the Safety and Health Council and the Industrial Safety and Health Committee CJ ENM operates a deliberation structure with joint labor-management participation and gathers input from stakeholders. The Company also proactively
identifies and manages potential risks associated with its business activities and provides ongoing safety and health training to employees and suppliers to embed its safety culture.

GOVERNANCE STRATEGY

Safety and Health Implementation Framework Safety and Health Management Policy &

« Fully revising the Safety and Health Management Policy in 2024 to place safety, health, and environment (SHE) as the top management priority, obtaining CEO
approval, and communicating the policy internally and externally

« Establishing key priorities, including advancing and implementing an advanced safety management system, strictly complying with applicable laws and internal
processes, continuously identifying and addressing worksite risks, and disseminating an SHE culture in which all stakeholders can work safely

« Operating a multi-tier safety and health governance framework, including
annual reporting of safety and health activities and key agendas to the
Board of Directors and the ESG Committee

« Holding quarterly Industrial Safety and Health Committee meetings
chaired by the CEO to deliberate and decide on major safety and health
matters

« Holding monthly Safety and Health Council meetings to proactively
identify and control safety and health risks at worksites and among
suppliers

Safety and Health Management Strategies

« Establishing safety and health strategies and implementation initiatives under the Safety and Health Management Policy, reflecting the characteristics of
each business division

« Operating tailored safety management by division: managing content production and contractor safety in the Entertainment Division; strengthening facility
infrastructure safety and conducting collaborative partnership with suppliers in the Commerce Division

q Strengthening
Divisien Advancing the Safety Assessing Risks and Prﬁ:ﬂgnaa"d Strengthening Facility = Emergency Response ~ Promoting Employee
Management System Mitigating Hazards Oy Agcic?e e Infrastructure Safety ~ and Contractor Safety  Health and Well-being
ESG Committee Management
O e Conducting risk . . Strengthening safety .
Establishing an [T-based g . : . Managing production Supporting employee
safety and health assessments tailored Preventing serious public facility andginfrastructure management at mental health

to content production safety incidents production sites and for

CEO management system activities safety contracted operations management
. Estgbgshinc? af « Enhancing risk . Pre\éenting slafety | « Establishing safety « Strengthening . Expar?)ding WellnessI .
. . . web-based safety assessment incidents at large-scale  management systems emergency response are Program to include
+ Chairing the Industrial Safety and Health Committee Entertainment  Management system frameworks tailored Eubliq gatherings for production facilities processes at production  yoga, meditation, and
« Establishing a safety and health management system aligned « Designing safety to content production « Ensuring audience nd infrastructure sites relaxation programs
with the Serious Accidents Punishment Act management environments safety during « Conducting emergency  « Improving safety + Enhancing employee
~ systems reflecting performances, drills for complex capabilities of psychological
the characteristics of concerts, and events disaster scenarios production contractors  counseling programs
I content production « Carrying out activities involving production and suppliers through
Held quarterly « Managing safety and to prevent serious facilities and content contractor safety and
health data public accidents operations health programs
Industrial Safety and Health Committee mfr?;aglggwtgf;rs\?feﬁérk Conducting worker Preventing serious Conducting fire Strengthening Ensuring employee
. . . for cﬁtical facilities and participation-based risk industrial prevention and emergency physical
« Deliberating and deciding on safety and health matters equipment assessment accidents response activities response systems well-being

« Engaging management supervisors from each worksite

« Conducting lifecycle « Conducting worker « Conducting focused « Managing and « Providing « Providing sessions

Held monthly

O

Safety and Health Council

« Preventing safety and health risks
+ Conducting joint inspections and safety training
« Gathering supplier feedback and implementing corrective actions

management and
proactive intervention
for power equipment
nd infrastructure

facilities

« Conducting monthly
inspections and managing
maintenance history
of electrical facilities,
uninterruptible power
supply systems, and
temperature and humidity
control equipment

participation risk
assessments and
improving risk factors

Commerce

management of
hazardous and
dangerous machinery
and equipment

« Improving safety and
health training content

« Providing education and
training for industrial
accident response

periodical Ir inspecting
personal electric heating
devices

« Conducting fire
response scenarios and
drills for fire vulnerable
areas

« Providing extreme
weather response
training

cardiopulmonar
resuscitation (CPR)
training

on preventing
musculoskeletal
disorders and lifestyle-
related diseases

« Conducting maternity

rotection activities
F renatal classes, Mom
are programs)

+ Improving fitness
environments and
promoting physical
activities
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Safety and Health Management Activities

Operation of In-house Healthcare Facilities

« Operating in-house fitness centers and providing individual and group training led by on-site professional trainers to
promote employee health

« Offering comprehensive medical services, including medical treatment, health consultations, chronic disease
management, and vaccinations through in-house clinics

« Supporting employees’” mental health through the Employee Assistance Program (EAP) provided in partnership with
professional counseling institutions

Safety and Health Programs

« Providing the Wellness Care Program to support employee health and well-being
- Operating Entertainment Division programs to prevent musculoskeletal disorders, cerebrovascular and
cardiovascular diseases, promote mental well-being, and manage stress
- Operating Commerce Division programs to prevent musculoskeletal disorders, manage lifestyle-related diseases,
and prevent seasonal illnesses

Entertainment Division Programs

Category Description Performance

Preventing Musculoskeletal
Disorders

Stretching, muscle relaxation exercises, aroma yoga, and

Pilates programs 69 participants (2 sessions)

Preventing Cerebrovascular and
Cardiovascular Diseases

Mental Well-being and
Stress Care

CPR training, including infant and child CPR 75 participants (3 sessions)

Singing bow! breathing meditation, muscle relaxation breathing

techniques, aroma DIY programs, and related activities 67 participants (2 sessions)

Commerce Division Programs

Category Description Performance

Preventing Stretching and strength training education (with enhanced content incorporated

) A 102 participants (5 sessions)
Musculoskeletal into new employee training)

Disorders Correct Posture Program 6 participants (84 sessions)
Follow-up management for employees identified with health concerns through -
health examinations 384 participants
Preventing Smoking cessation program (in-house clinic) 8 participants (52 sessions)

Guidance for early pregnancy precautions

Llfesl:tyle-related 34 participants

Prenatal classes 34 participants (2 sessions)

Lower extremity edema care program for pregnant employees (in-house clinic) 6 participants

Preventing

" Seasonal flu vaccination during the winter season
Seasonal Diseases

327 participants

Safety and Health Training

« Conducting company-wide evacuation drills and regular safety training for employees in each business division

« Providing specialist training for safety personnel to strengthen their practical, site-level safety management expertise

« Establishing standardized safety management practices for suppliers through the distribution of safety and health
training and work guidelines

Safety and Health Training in 2025

Category Method Entertainment Division =~ Commerce Division

New Employee Training Online/In-person 12 sessions 12 sessions

Regular Safety and Health Training Online/In-person 4 sessions (quarterly) 4 sessions (quarterly)

Supervisor Training Online/Mail 1session (61 participants)  1session (4 participants)
Safety and Health Management - . - ) -
Officer Training In-person 1session (1 participant) 1session (1 participants)
Training for Safety and Health In-person 1session (2 participants) 3 sessions (3 participants)

Managers

External Training beyond Statutory

Requirements 4 sessions (4 participants)

Online/In-person 4 sessions’

Tech & Art Business Management
Team Integrated Training with Supplier
(Safety Training)

Online/In-person 2 sessions (165 companies) -

1) Conducted training for one participant at the Fire Insurers Laboratories of Korea (Certified Fire and Explosion Investigator),
training and certification for two ISO 45001 Auditors through the System Korea Certification Institute (with qualification
obtained upon completion), risk assessment training provided by the Korea Occupational Safety and Health Agency (KOSHA),
and continuing education for nurses provided by the Korean Nursing Association.

ENM BUSINESS
oH 3y

‘, } o ! £
Safety and Health Training for New Employees
in the Commerce Division

Regular Safety and Health Training
at the Entertainment Division
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Supply Chain Safety Management Activities

« Operating a supplier cooperation program tailored to concerts and live events under the ‘Large-Small Enterprise

Occupational Safety and Health Cooperation Program’

- Selecting 12 high-risk suppliers among key suppliers in the concert business and production teams, assigning
dedicated safety management personnel, and conducting on-site inspections and safety and health consultations
every two months

- Building autonomous safety and health management systems for suppliers through safety management activities
tailored to broadcasting production environments, including lighting and filming sets, and improving overall
contractor safety standards

Performance and Event Safety Management Guide
« Updating the Performance and Event Safety Management Guide to strengthen the accident prevention framework,
following the 2023 revision of the content production safety management process
- Establishing an on-site safety standards framework by incorporating amendments to the Serious Accidents
Punishment Act and the Occupational Safety and Health Act, and by refining detailed safety standards for each type
of high-risk work
- Strengthening on-site safety management capabilities by incorporating international performance safety cases,
clarifying structural stability standards, and updating safety and health management system manuals

——TTT—— R A R E

ZUX HE IIE
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Content production safety management process

Promotion of Safety Culture

« Participating in the ‘Safety Culture Campaign’ organized by Korea Occupational Safety and Health Agency (KOSHA)
and the Ministry of Employment and Labor to promote and expand social awareness of safety

Major Safety Culture Promotion Activities in 2025

Category Description

« Provided guidance on the five key heatwave safety rules through on-screen program scroll captions
- Five rules: Hydration, ventilation and shade, rest, cooling equipment (e.g., cooling vests), and
emergency response measures

Safety Campaign
Scroll Captions

« Conducted the ‘A Cup of Safety’ coffee truck campaign to promote heatwave response measures, and

Safety Qoffeg Truck provided heatwave response guidance and promotional items to production staff in collaboration with tvN’s
Campaign with tvN flagship program ‘Free Doctor’
« Broadcast safety videos on the outdoor media board at the Sangam Office Building in accordance with
Outdoor Media the business agreement with KOSHA

Board Utilization  * Included promotional videos on the five key heatwave safety rules, the Safe Workplace Project, and
Safety and Health Emphasis Week

« Produced performance safety videos and broadcast them at concerts and events organized and hosted
Performance Safety by the company
Video Broadcast  * Raised public safety awareness by broadcasting safety videos approximately one hour before the start
of around 50 concerts and events

Safety Coffee Truck Campaign with tvN

Performance Safety Video Broadcast
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ISO 45001 (Occupational Health and Safety Management Systems) Certification &

« Systematically managing safety and health risks across the Entertainment Division’s broadcast production and transmission services in accordance with

ISO 45001

« Conducting annual surveillance audits since obtaining initial ISO 45001 certification in 2023, maintaining certification through November 2026, and
continuously improving the system by assessing the appropriateness of its operation

Risk Assessment

« Conducting regular and ad-hoc risk assessments each year to review safety and health management practices and to prevent and mitigate potential risks

Improvement Activities for Major Risk Factors by Division

« |dentifying risks across the Entertainment Division’s broadcast content,
performances, events, production activities, infrastructure facilities, and
employees

- Conducting production-site inspections and corrective actions, and
confirming effectiveness through risk assessment reviews and training,
and enhancing on-site reponsiveness

- Enhancing continuous concert risk assessment in 2025 to manage risks
involving audiences, performers, stages, and staff, thereby strengthening

« Identifying major risks in the Commerce Division, including worksite
accidents and employee health hazards in logistics operations, through
the 2025 risk assessment
- Implementing mitigation measures for identified risks and assessing the

effectiveness of corrective actions using before-and-after comparisons
(7 cases at Bangbae, 9 at Gunpo, and 10 at Gonjiam)
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METRICS & TARGETS

Safety and Health Management Metrics

« Conducting safety and health management activities covering
employees, suppliers and worksites to achieve zero serious accidents

Category Unit 2023 2024 2025

No. of Serious Accidents Case 0 0 0

Safety and Health Management Targets

« Setting a mid- to long-term safety and health roadmap, along with phased
action plans, with the goal of building a proactive risk management system
tailored to the content industry

the prevention of serious accidents throughout concert operations

Identified Risk Factor

Mitigation Measure

Identified Risk Factor

Mitigation Measure

Risk of Safety Accidents
during Stage Installation
and Dismantling

« Classified risks quantitatively based on scale and
load criteria

« Monitored load sensors in real-time

« Mandated the use of double safety harnesses for
work at heights

Safety Risks Associated
with Forklift Operations
at Logistics Worksites

« Replaced obsolete forklift electrical cables
« Inspected and replaced all forklift
consumables and safety devices

Risk of Accidents
Related to Special
Effects for Performers

« Managed accident history database

« Installed dual fail-safe mechanisms for special
effects equipment

« Mandated safety rehearsals

Risk of Falls in
Elevated Work Areas

« Installed safety railings and nets in fall hazard
areas

2025 2028 2030
Building a Safety and Predicting and Fostering an
Health Management Preventing Safety Autonomous

System Accidents Safety Culture

« Establishing an
integrated safety
management system

« Developing end-to-end
safety management
infrastructure for

« Developing an
integrated safety
management tool

« Developing an on-
site safety accident

« Managing safety in
content production

« Managing safety in
performances and

events rediction process content production
« Advancing facility preax P np

. « Building safety manager « Establishing an Al-

infrastructure

capabilities based risk prevention

system

Risk of Audience
Congestion and Crowd
Accidents

« Established maximum crowd density limits and
conducted real-time monitoring

« Installed crush barriers

« Established standards for medical team deployment

Risk of Health Impacts
due to Deteriorating
Performance Venue

Conditions

« Monitored CO; levels, temperature, and oxygen
concentration in realtime and responded in phases
according to each threshold

« Established wind speed threshold criteria for
performance suspension decisions

Risk of Exposure to
Hazardous Materials,
Storage Hazards, and

Workplace Hazardous

« Improved hazardous material storage
environments

« Improved local exhaust ventilation systems in
carpentry workshops

Factors
Risk of Worker Health . ; i ;
Hazards due to Extreme Ln;g{zﬁ%dcvg%rb:’régt%c;?d|t|ons during extreme
Weather Conditions

1) Safety barriers installed to separate the audience from the stage.
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SOCIAL | SOCIAL CONTRIBUTION

CJ ENM's social contribution activities are grounded in CJ Group's philosophy of sharing, which holds that ‘We should be Dream Keepers for the Young Artists, and in four core principles—sincerity, continuity, business linkage, and employee
participation. Anchored in these principles, CJ ENM operates internal and external governance structures to review and approve key matters related to its social contribution activities. CJ ENM contributes to the creation of sustainable social
value by implementing a diverse range of social contribution programs and employee volunteering activities that reflect the industry characteristics of each business division and leverage its infrastructure and core capabilities.

GOVERNANCE STRATEGY

Social Contribution Implementation Framework Social Contribution Policy ¢

« Reviewing key social contribution agenda items at the ESG Council and the CJ ENM Social Contribution «In 'CJ Code of Business Conduct; (‘Our Commitment to the Global Community’), codifying principles for practicing social
Committee, followed by deliberation and approval by the Board of Directors and the ESG Committee contribution activities, including charitable donations and volunteering, and contributing to community development

« Reviewing CJ Group-wide donations at the CJ Group Social Contribution Council « In Article 7, Chapter 2 of the Entertainment Division's Code of Ethical Conduct, codifying support for employee participation in

« Establishing and operating social contribution strategies and annual plans under the department responsible social activities and contributions to local cultural and economic development

for social contribution

Social Contribution Activities

Fostering Future Generations and Supporting Arts and Culture

~
® CJ Grou | ¢ —

ESG Committee Social Contrigution Dream Keeper for the Young Artlst?: that Expands the quld throug.h Culture . 4 _
o, Council « Supporting the ‘Cultural Dream Keeper’ program for youth pursuing careers in popular culture in collaboration with the CJ

Welfare Foundation
» Composed of the CEOs of . . . o . . . .
major CJ Group affiliates - Operation of cultural creation programs leveraging CJ Group's infrastructure, including mentoring, special lectures,

l + Deliberating on the experiential activities, and showcase opportunities
appropriateness of CJ Group- - A new ‘Advance Pro’ expert coaching course, launched in 2025 within the four existing fields of media, music, performing arts,

wide charitable donation .
ESG Council . expenditures | and culinary arts
N\ ~/ - Supporting dream-realization activities for approximately 2,900 participants across 250 teams with the participation of

professionals, employees, and university student volunteers in 2025

)

CJ ENM Social

Contribution
Committee

« Composed of the CEO,
Chief Financial O_f'ﬁcer(CFO), o
Compliance Officer, and CSV * Reviewing key agenda related to ‘SWAS Webtoon & Animation Competition’ for Aspiring Webtoon and Animation Creators
. ggl-ilggating on the validity of social contribution « Sponsoring a nationwide practical skills competition in partnership with Seoul Webtoon
charitable donation expenditures Animation High School for youth aspiring to enter the webtoon and animation industries
- Offering opportunities to compete in the Japan National High School Manga
T T Championship and providing scholarships to identify and nurture outstanding creative
L talent (a total of 400 participants in 2025) v
- " SWAS Webtoon &
( CJ Welfare Foundation / ) Culture Access Program Animation Competition
CJ Cultural Foundation « Providing cultural experience opportunities for children and adolescents from community ] -
+ Establishing key strategies and annual « Planning and implementing child centers nationwide, including performances at the CJ Towol Theater of the Seoul ’ &
implementation plans for social contribution CJ Group-wide social Arts Center and screenings of newly released films
: _Calrr\,gpg %ut sci'mal contn?unon gperatllons, contribution projects, « Contributing to cultural enrichment and emotional literacy for over 17 years, reaching
Incluaing A ionation execution and employee donatlons, and volunteerlng J . . . .
volunteering \_ J 219,268 children and teenagers from 12,472 institutions \ =

Employees who volunteered
for the Culture Access Program
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Public Interest Activities through Media and Content

Public-interest Program, ‘ON STORY’
« Broadcasting ‘ON STORY’, a viewer-participation public-interest program
on CJ ONSTYLE, to raise awareness of social welfare organizations and
support underprivileged communities
- Highlighting the Environmental Action Association’s key activities in 2025,
including environmental protection campaigns, policy proposals, and
environmental pollution monitoring

- Introducing citizen-led environmental initiatives, such as making effective
microorganism (EM)” mud balls, removing invasive plants, and recycling
used toys

1) Effective microorganisms

Our Neighborhood Story, ‘ON Hwa (ON::E)’
« Operating ON Hwa (ON:5E), a content-production support program
delivered with local welfare centers, to promote intergenerational
communication and cultural exchange
- Producing videos, webtoons, and storybooks in which older adults and
young people share experiences

- Distributing and sharing the content within local communities through
welfare center newsletters and social media channels

- Producing a total of six videos in 2025 with youth supporters, older adults,
employees, and external experts

L

g

—

Public-interest program
<ON STORY>

Eco-friendly Mangement and Biodiversity Conservation

Water Quality Conservation Project, ‘Clean Yangjaecheon Together’
« Designing environmental protection programs for older adults and children
with local communities and institutions
« Conducting an EM mud-ball water purification activity along Yangjaecheon
Stream in October 2025
- Observing individuals presumed to be protected species, such as narrow-
mouthed toads, and expectations for improved fish habitats
- Raising awareness of conserving the local aquatic ecosystem and
encouraged participation in environmental protection activities

Community-based Plogging

« Conducting plogging activities in the Namtaeryeong Jeonwon Village area
near Commerce Division’s business sites

« Holding plogging activities twice annually to improve the local environment
and promote mutual growth with local communities

Plogging at
Namtaeryeong Pass

Employees who volunteered for
Clean Yangjaecheon Together

Employee-Engaged Social Inclusion and Resource Circulation

Disability Awareness Activities

« Sponsoring the M6th Mapo Turtle Marathon;, which brought together
individuals with and without disabilities to spread awareness of an inclusive
society and practice community solidarity

« Engaging CJ ENM employees in joint pottery classes with individuals
with developmental disabilities to provide opportunities for mutual
understanding and interaction

Resource Circulation Activities through Upcycling
« Conducting employee volunteer activities to produce and donate upcycled
furniture using waste wood generated at studio sets
- Donating 40 furniture items, including desks and bookshelves, to local
childcare centers in the first and second halves of 2025
+ Repurposing plastic toys donated by employees into new products
- Creating keyrings featuring the "tvN Jeulmingi; character and donating
them to local childcare centers

Production and donation of
tvN Jeulmingi keyrings

Employees who volunteered for
furniture production and donation
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Community Sharing Activities

Kimchi Sharing with CJ Group

« Engaging CJ ENM employees in making kimchi with children from local childcare centers in December 2025

« Donating 1,560 kg of ready-made kimchi and kimchi made from 45,000 heads of cabbage to 2,473 welfare facilities
nationwide

Community Welfare Center-linked Charity Bazaar

« Supporting underprivileged groups by donating goods and encouraging employees to volunteer at a charity bazaar in
May 2025, thereby contributing to the enhancement of local welfare

RISK MANAGEMENT

Social Recovery and Disaster Support

Local Community Disaster Recovery Support Process

« Operating a disaster relief and recovery support process to assist affected communities and mitigate social impacts in
the event of national disasters or regional crises

Occurrence of (Natural) Disaster

« In the event of a major disaster area or equivalent disaster occurrence
« Occurrence of a disaster requiring assistance within a community
)

Review of Support Measures (CJ ENM)
CJ ENM CSV-related Teams CJ Group Social Contribution Council

« Reviewing the adequacy, scope, and form of support
« Monitoring government and CJ Group-level
responses

« Reviewing the adequacy of CJ Group-level
disaster relief support

O

Support Provided
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METRICS & TARGETS

Social Contribution Management Metrics

Frequency and Duration of Public Interest Broadcasting

2023 2024 2025
Category Frequency . Frequency . Frequency .
(session) Duration (session) Duration (session) Duration
TV Home Shopping 45 18.75 45 18.75 46 1917
Data Home Shopping 49 20.42 a7 19.58 48 20.00

Social Contribution Expenses and Employee Volunteer Performance

Category Unit 2023 2024 2025

Social Contribution Expenses

(Donations) KRW 100M 102 10 106
Volunteer Participation Hours Hour 5,539 8,630 6,973
No. of Employees who Person 860 967 985

Participated in Volunteer Activities

Social Contribution Targets

« Fostering a company-wide culture of sharing to expand ESG values and fulfill social responsibilities
- Achieving volunteering targets by encouraging employee volunteering and rewarding outstanding volunteers
- Achieving annual donation targets through continuous sharing initiatives, including Sharing Happiness Donation

2025
Category Unit 2027 2030
Target Performance
Employee volunteer o
participation rate % 34.0 34.3 34.7 35.0
Sharing Happiness Donation KRW 100M 34.0 34.2 34.5 35.0
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CJ ENM maintains a transparent and trusted governance structure through Board-centered responsible management in accordance with its Corporate Governance Charter. The Board of Directors deliberates on significant corporate
matters and supervises the execution of management duties, drawing on its members’ expertise and diverse experience. The Board of Directors also seeks to consider the views of shareholders and other stakeholders in its decision-

making. Through these efforts, CJ ENM enhances management transparency and contributes to sustainable growth and enhanced corporate value.

GOVERNANCE

Board of Directors (BOD)

BOD Composition and Operation &

« Serving as the Company’s highest standing decision-making body, deliberating on and approving matters required under applicable laws
and regulations, the Articles of Incorporation, resolutions delegated by the General Meeting of Shareholders, and key management matters

« Maintaining a Board comprising three internal directors and four independent directors with diverse expertise and backgrounds

BOD Implementation Framework
« Maintaining a Board with a majority of independent directors and four committees, each chaired by an

independent director
« Establishing dedicated support units under the Board of Directors and its committees to operate an effective

decision-making system based on ongoing assistance and regular reporting

« Providing information needed for decision-making on agenda items before committee meetings, through
support units including the Audit Committee Secretariat, Finance and Accounting Department, Human
Resources Department, and ESG Team

« Combining the roles of CEO and Chair of the Board to facilitate efficient Board operations and timely decision-making

BOD Composition

Category

Internal Director

® : Chairperson O : Member As of Dec. 31, 2025

Independent Director

Name Yoon(?:ahr;gi;rshyun Lee Sun-young LeeJong-hwa  ChoiJoong-kyung  Han Sang-dae Min Young Hong Sang-pyo
Gender Male Female Male Male Male Female Male
Mar. 2022— Mar. 2024— Mar. 2025~ Mar. 2020 - Mar. 2020 — Mar. 2021 - Mar. 2024~
Term of Office Mear. 2028 Mear. 2027 Mear. 2028 Mear. 2026 Mear. 2026 Mear. 2027 Mear. 2027
(Reappointed)  (Newly Appointed) (Newly Appointed)  (Reappointed) (Reappointed) (Reappointed) (Newly Appointed)
«B.A, Business, «BA, Textile « Economics, «BA.&MA, «BA.&MA, Law, +BA, EarthScience «B.A, Politicsand
Korea University Engineering, Kyung  University of Business, Seoul Korea University Education, Seoul Diplomacy, Hankuk
Board C. . Hee University Minnesota (US) National University — « M.A,, Law, National University University of Foreign
oar ommittees « Ph.D,, Economics, Southern «MA. Studies
. University of Hawaii ~ Methodist Communication,
Education University (US) Seoul National
IndDe.Pendent University
External Audit Compensation Ca:?l%g:e ESG ' EZ"DQ;%JQE‘:!;EE
. H T H Ivers Xé
Auditor Reviewing Committee Committee Recommendation Committee ot Acein (US)
audit Committee *(Current) *(Current) *(Current) *(Current) *(Former) *(Current) *(Current)
d O -CEO,CJENM - CEO,Commerce - Portfolio Strategy - Chairman, Korea- - Representative - Professor, School - Director/Head
proceaures hd * (Former) Division, CJ ENM Executive, CJ America Association  Attorney, Han of Media and of Operations
and results - CFO, CJ Logistics  * (Former) Corporation - Chair, Board of Sang-dae Law Communication, Committee, Seocho
- Business Strategy - Head of Business,  *(Former) Directors, Samsung ice Korea University Cultural Center
Executive, CJ Commerce - Business C&T Corporation - Chief Prosecutor,  *(Former) *(Former)
Corporation Division, CJ ENM Management - Trustee, IFRS Seoul Central - Senior Research - Visiting Professor
Audit - M&A Executive, - Chief of Executive, CJ (Founda;ion District Fellow, National for Communication
. CJ Cheildedang Merchandising Corporation *(Former) Prosecutors’ Research Studies, Kookmin
Com m'ttee 0 CEO Ex quk Headquarter, - Finance Team,CJ - President, The Korea ice Foundation of University
Secretariat perience Commerce Corporation Institute of Certified - Prosecutor Korea - President, Korea
Division, CJ ENM Public Accountants General, Supreme - Press Arbitrator, Creative Content
- Head of Corporate - Endowed Prosecutors’ Press Arbitration Agency
. . A . . Brand Business, Professor, Graduate  Office of Korea Commission - Senior Secretary
Reporting on key decision-making agendas A | "~ Making decisions Commerce School of Public for Public Relations,
Division, CJ ENM Administration, Cheong Wa Dae
Korea University (Blue House)
- Minister of
R . Knowledge Economy
Supporting Organizations W Audit
Committee °
Finance& ©  Compensation o o o o
Accounting aman Legal & Other Relevant 3 Commitee
Department Resources ESG Team Compliance Teams 3, pindependent -
(BOD Department Department ZF Recommendation © ° ° °
Operations) o Commi
ESG
Committee © © © © °
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BOD Composition and Operation BOD Performance and Compensation
BOD Operating Principles « Determining final compensation based on performance evaluations of the Board members and executives
« Obtaining annual approval from the General Meeting of Shareholders for the director compensation limit, and paying
Independence Transparency compensation within the approved limit
« Composed of a majority of independent directors « All directors are appointed by resolution of the General
« Committees requiring operational independence, Meeting of Shareholders . o e
such as the Audit Committee and the Independent Category Indicator Description
Director Candidate Recommendation Committee, are . X - - X .
composed entirely of independent directors Company-  Financial » Profitability indicators (e.g., revenue, operating profit, profit and loss by business division)

+ Key performance indicators by business division (e.g., new product launches, viewership ratings)

Expertise Diversity Perf‘;-lm(;nce . . . .
« To improve the expertise of independent directors, « Composed of seven directors with diverse academic and Non-financial + Transparency indicators (e.g., performance in ethics and compliance)

diffehrentiated and various regular education is provided for indlﬁ;trial expertise and experience to perform key decision- Evaluation » Risk indicators (e.g., identification and management level of risks)
each committee making . — - -
- Audit Committee: Legal supervisory duties and compliance « Two female directors appointed, comprising one internal « Final decisions on the salary are made comprehensively based on the adjustment rate
- ESG Committee: Trends in domestic and international ESG director and one independent director Salary within the range approved by the Compensation Committee, as well as the scope of roles
disclosure - Proportion of female directors on the Board of Directors: 28.6% and responsibilities and level of contribution
PeEr);(:(::g‘:\ie Financial * Final decisions are made after comprehensively evaluating contributions to financial
BOD Operation Status Evaluation performance such as revenue and operating profit against 2025 targets
onus N « Final decisions are made based on non-quantitative indicators, such as securing
. won- competitiveness in new businesses, attracting and retaining top talent, and enhancing
Category Unit 2023 2024 2025 financial  ;orporate value through ESG
Average Term of Board Members Year 2.8 3.5 3.5
Average Attendance Rate of Board Members % 85 100 99 Committees under the BOD &
Reappointment Cycle of Board Members Year 3 3 3
Liability Directors' Liability Insurance Coverage Yes/No Yes Yes Yes Audit Committee
Mitigation . . . . .
9 Occurrence of Leadership-related Issues Case 0 0 0 « Overseeing the Company’s operations and the performance of duties by management and directors, as well as
auditing accounting records and business operations, and reporting to the Board of Directors in cases where
BOD Activities & violations of laws, regulations, or the Articles of Incorporation have occurred or are likely to occur
« Holding 10 Board meetings in 2025—at least twice per quarter—and achieving 99% average attendance « Comprised entirely of independent directors selected by resolution of the General Meeting of Shareholders and
- Handling 33 agenda items, including 19 approvals (57.6%) and 14 reporting and training items (42.4%) meeting the requirements of Article 37 of the Enforcement Decree of the Korean Commercial Act by including
« Sharing agenda items at least one week before each meeting to create an environment for thorough review and members with expertise in accounting and finance
discussion « Reviewing and submitting key matters concerning the General Meeting of Shareholders, directors, the Board of

Directors, and audit activities
« Receiving and reviewing reports from the internal accounting control officer on the operation of the internal

BOD Skills Matrix .
accounting control system

Category Yoon Lee Lee Choi Han e Hong « Operating the Audit Committee Secretariat to support independent directors' performance of their duties
Sang-hyun  Sun-young  Jong-hwa Joong-kyung Sang-dae Sang-pyo - Consisting of six members, including one executive leader (average tenure: 6.5 years) and five qualified staff
Leadﬁl;sllg% g(mB::iness ° ° ° ° ° ° ° members (average tenure: 5.1 years)
. . - Regularly reviewing key matters, including financial reporting and internal controls
Accounting & Finance ° ° ° ° - Evaluating the effectiveness of risk management processes and, when deemed necessary, recommending
Legal & Compliance ® improvements to internal audit procedures and internal control systems
ESG o ° °
Global ° Training Date Participants Training Content

Industrial Experience ° ° ° ° ° Dec. 11,2025 Choi Joong-kyung, Han Sang-dae, Min Young, Hong Sang-pyo  Cases of internal control and audit utilizing Al
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Compensation Committee

« Determining compensation policies for management, directors, and executives and regularly reviewing the
appropriateness of the compensation system

« Deliberating and deciding on the establishment and amendment of compensation policies, as well as reviewing the
proposed aggregate limit on directors’ compensation before the proposal is submitted to the General Meeting of
Shareholders for approval

« Reviewing and submitting key compensation matters based on the fairness and appropriateness of compensation
policies, individual executives’ performance, and KPI achievement

« Compirising all internal and independent directors to incorporate diverse perspectives into compensation decisions
- Internal directors: Reviewing the fairness of performance evaluations for key executives
- Independent directors: Reviewing the fairness and appropriateness of compensation levels against relevant

standards and supporting evidence

Independent Director Candidate Recommendation Committee

« Operating in accordance with the Commercial Act, its Enforcement Decree, and the Company’s Articles of
Incorporation

« Comprised entirely of independent directors, including its Chair, to ensure the committee’s independence

« Reviewing candidates’ work experience and areas of expertise, determining whether any disqualifying factors apply
under applicable laws and regulations, and finally recommending qualified candidates for consideration by the
General Meeting of Shareholders

ESG Committee

« Serving as the principal Board-level committee responsible for establishing sustainability strategies and policies for
non-financial matters and deliberating and approving the Company’s mid- to long-term strategic direction on
ESG matters

« Reviewing ESG priorities, implementation plans, and performance to achieve sustainability management and enhance
long-term shareholder value

« Providing committee members with sustainability-related training at least once a year to strengthen their expertise

« Holding five meetings to deliberate on and approve 14 agenda items in 2025

Training Date

Participants Training Content

Yoon Sang-hyun, Lee Sun-young,
Choi Joong-kyung, Han Sang-dae, Min Young,
and Hong Sang-pyo

ESG trends following the inauguration of the

Feb. 12,2025 Trump administration

STRATEGY

Protection of Shareholder Rights

Shareholder Communication Activities

« Ensuring prompt deliberation and resolution of matters affecting both corporate and shareholder value through the
ESG Committee to uphold shareholder interests

« Encouraging shareholders to exercise their voting rights at the General Meeting of Shareholders and reducing
information asymmetry by providing timely access to relevant information to protect shareholder rights
- Disclosing information regarding the date, venue, and agenda of the General Meeting of Shareholders through the

electronic disclosure system and the Company’s website at least 14 days before the meeting

- Applying the principle of one vote per share in accordance with Article 369 of the Commercial Act
- Operating a proxy solicitation system using written proxy forms for the Annual General Meeting (AGM)

« Actively communicating with shareholders through various channels, including electronic disclosures, website
announcements, monthly IR Packs, quarterly earnings conference calls, and ad-hoc IR sessions

« Disclosing information relevant to investors and shareholders, including analysts’ target prices, investment opinions,
and key analyst reports, on the Company’s website

Dividend Policy

« Prioritizing necessary business investments and allocating residual financial resources to shareholder returns to
strengthen the Company’s competitiveness and achieve sustainable growth in a rapidly changing industry
« Considering free cash flow and earnings stability when determining dividend decisions and announcing the Board-
approved dividend record date at least two weeks in advance of the record date
« Amending the Articles of Incorporation at the 31st AGM to apply the same procedures to quarterly and year-end
dividends, establishing a dividend policy that enhances predictability for investors
- Withholding dividends in 2025 in light of future investment requirements and the need to strengthen the
Company’s financial position; pursuing to establish a stable dividend and shareholder return policy by enhancing
competitiveness
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Integrated Risk Management

Shareholder Structure and Total Number of Shares Integrated Risk Management System

« Establishing and operating an integrated risk management system to timely identify and proactively mitigate risks
arising from rapidly changing global political, economic, and business environments

« Reviewing and managing key risks regularly under the leadership of each business organization’s executive leaders,
based on likelihood and impact

« Escalating key risks promptly to the CEO and, where appropriate, to the Board of Directors for deliberation and
resolution through a rapid response framework, strengthening enterprise-wide risk response capabilities

Major Shareholder ~~ Common Shares  Ownership (%)

CJ Corporation 8,787,427 40.07 29.61%

W CJ Corporation
M Related Parties
M Treasury Shares
B Domestic Institutional

Investors

Related Parties 600,197 2.74

Treasury Shares 1,184,305 5.40

40.07%

Domestic Institutional

) + 1,063,878 4.81 ”
nvestors M Foreign Investors
Foreign Investors 3,809,293 17.37 [ Gl ®
ESG Committee
17.37%
Others 6,494,054 29.61 -" 274, O
Total Issued Shares 21,929,154 100.00 481y S5A40%
Risk Management Organizations
As of Dec. 31, 2025
Cat c Sh Not Legal & Internal Audit Finance & Information S:Ifeeatl)tllf‘ Human
ategory SIS SREIES RS Compliance Department Accounting Security Management Resources
Department Department Department Department
Authorized Shares 50,000,000 P P ? Department P
Total Issued Shares 21,929,154
Held for purposes such as appraisal rights and
Ti Sh 1,184,305 . L treas . . .
reasury shares T treasury share issuance Key Roles and Responsibilities by Risk Management Organization
Outstanding Shares 20,744,849 X X
Responsible Department Key R&R for Risk
Legal & Compliance Responding to laws and regulations related to business sectors; identifying and
Department managing risks such as collusion, trade secrets, antitrust, and environmental regulations

Identifying and addressing ethical management and internal control issues; operating

Internal Audit Department pre- and post-review systems

Finance & Accounting Managing business, marketing, credit, and operations across the Company; enhancing
Department shareholder value
Information Security Protecting corporate and personal data; managing key information assets and
Department intellectual property
Safety & Health Managing occupational safety and health; monitoring relevant legal updates and

Management Department compliance; identifying and mitigating potential safety risks

Human Resources Managing HR strategy, labor laws including Labor Standards Act, human rights
Department management, and organizational culture
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Integrated Risk Management Policy

« Clarifying risk management Roles and Responsibilities across departments to identify risks across all corporate
activities, proactively prevent risks, and implement corrective actions

« Categorizing risks into two broad areas—financial and business risks—which are further segmented into 10 detailed
items for systematic management

« Assessing business impacts of each risk item and establishing and operating policies and action plans for legal and
regulatory compliance

« Reporting key risk management status and outcomes regularly to the Board of Directors and the ESG Committee to
strengthen the enterprise-wide risk management framework

Integrated Risk Management Status

Key Integrated Risk Management Matters Reported to the BOD

Date Agenda Related Item
Feb.12,2025  Report on the operation of the internal accounting control system Financial Risk, Investment Risk
Approval of the 2025 Safety and Health Plan Safety and Disaster Risk
Mar. 12,2025  Report on the operation of the internal accounting control system Financial Risk, Investment Risk
Report on results of compliance control standards review Legal Risk, Ethical Risk
May 8, 2025 Report on Q12025 business performance Financial Risk, Investment Risk

Jun. 25,2025

Review report on the 2025 compliance management system

Legal Risk, Ethical Risk

Aug. 7,2025

Report on H12025 business performance

Financial Risk, Investment Risk

Review report on the 2025 compliance management system

Legal Risk, Ethical Risk

Nov. 6, 2025

Report on Q3 2025 business performance

Financial Risk, Investment Risk

Category Items Definition and Business Impact
. D Losses from market crises such as exchange rate losses or capital erosion related
Financial Risk ;
to bonds, funds, and foreign exchange
Financial - - -
! Potential losses arising from underperformance of investments versus
Investment Risk .
expectations
Socio-political Risk Negative impacts from changes in business environment due to geopolitical risks
L . Financial losses (litigation and fines) and damage to corporate credibility due to
egal Risk P
legal and regulatory violations
Decline in organizational integrity due to unfair practices, corruption, lack of anti-
Ethical Risk bribery measures, non-compliance with codes of ethics, and inadequate reporter
protection
Safety and Disaster Risk Increaged response costs and reputat|onal damage resulting from non-
compliance with safety regulations
Business Business impacts, including reputational damage, reduced employee satisfaction,

Human Rights Risk

and increased employee turnover, resulting from human rights issues such as
inequality, discrimination, and racism

Information Security Risk

Increased litigation and legal costs arising from customer personal data
breaches, as well as a decline in customer trust

Climate Change and
Environmental Risk

Physical damage to business operations, increased operating costs, and long-
term physical impacts resulting from the intensification of climate change

Supply Chain Risk

Disruptions in product and service distribution due to supply chain instability,
sustainability-related risks, and constraints arising from global supply chain
restructuring

Key Integrated Risk Management Matters Reported to the ESG Committee

Date

Agenda

Related Item

Mar. 12, 2025

Deliberation on the 2025 key annual ESG plan

Integrated Risk

Report on the 2024 ESG materiality assessment results

Climate Change and
Environmental Risk

Jun. 25,2025

Report on Scope 3 indirect emissions calculation results

Climate Change and
Environmental Risk

Progress report on 2025 Partner Sustainability Initiatives

Supply Chain Risk

Sep. 25,2025

Report on activities conducted to create a sustainable industrial
ecosystem

Supply Chain Risk

Dec. 11,2025

Report on 2025 ESG management key performance

Integrated Risk
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Integrated Risk Identification and Assessment Tax Principles
« Conducting enterprise-wide risk identification and assessment annually, establishing and implementing appropriate
control measures, and reporting results to the Board of Directors Compliance with Tax Laws
- Risk Assessment: Identifying risks enterprise-wide by each department and assessing them by materiality and Guided by ‘integrity’, one of CJ Group’s core principles of conduct, CJ ENM complies with applicable tax laws and
impact as High (H), Medium (M), and Low (L) and updating the integrated risk profile regularly related regulations.
- Risk Controls: Establishing control measures and action plans for each risk level based on the assessment results,
and implementing them Fulfillment of Tax Filing and Payment Obligations
- Risk Management: Evaluating the effectiveness of control measures based on risk levels and monitoring the CJ ENM maintains transparent relationships with tax authorities by filing tax returns accurately and on time and
identified risks through internal audits and reviews paying taxes when due.

- Reporting: Reporting integrated risk management results to the Board of Directors at least once a year
Compliance with the Arm’s Length Principle for Transfer Pricing

International transactions between CJ ENM and its affiliates are conducted on an arm’s length basis in accordance
with applicable tax laws, tax treaties, and principles reflected in the OECD BEPS Action Plan. The Company submits
statements on international transactions with overseas affiliates. Where transaction amounts exceed statutory
thresholds, it also files the required consolidated international transaction information reports with the relevant tax
authorities. CJ ENM prohibits the use of tax havens and the artificial transfer of transactions to jurisdictions with low
effective tax rates for tax-avoidance purposes. To ensure tax transparency, all transactions are monitored through the
Company’s consolidated and separate internal accounting systems.

Risk
Assessment
O
|dentifying and
categorizing
risks based on materiality
and impact

Risk
Controls
O

Risk
Management
O
Evaluating effectiveness
of control measures;
monitoring the identified
risks through internal

Reporting
O

Establishing individual
control measures
according to each risk

level

Reporting integrated risk
management results
to the BOD

(High, Medium, Low) audits (at least once a year)
Tax Risk Management
« Reviewing and complying with applicable laws and regulations, including K-IFRS, tax laws, and fair trade regulations
Response to Tax Risk « Operating a dedicated Internal Accounting Management Unit to proactively identify tax risks
- Incorporating tax-related controls into the internal accounting control system and periodically reviewing the
« Strictly complying with applicable tax laws and regulations in every jurisdiction in which the Company operates to associated control procedures and reporting systems
ensure transparent tax payments - Obtaining ongoing professional advice from external tax experts
« Upholding the Company’s social responsibilities by managing tax risks across its operations, meeting applicable filing - Where appropriate, maintaining close cooperation with tax authorities to seek advance tax rulings on material tax
and payment obligations, and disclosing tax information to stakeholders, thereby enhancing transparency matters, including M&As and business restructuring

Key Tax Policy and Principles

« Complying with tax laws in every jurisdiction where the Company operates and following internationally recognized
tax principles, including the OECD BEPS’, as a responsible global corporate citizen fulfilling filing and payment obligations

« Codifying the prohibition of aggressive tax-planning practices intended to exploit differences among jurisdictions’ tax
laws and the use of tax havens for tax avoidance purposes

« Applying the arm’s length principle to transfer pricing between the Company and its subsidiaries

1) Base Erosion and Profit Shifting
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Major Awards Received in the Past Three Years

Award Details

Awarding Organization

Date Received

Korea Media and Communications

Grand Prize at the 2025 KMCC Korea Broadcasting Awards for Jeongnyeon: The Star Is Born(tvN) Commission December 2025
CJ ENM received the Grand Prize at the 2025 Korea Human Resource Development Awards Korea HRD Association December 2025
Recipient of the Excellence Award at the 2nd Safety Culture Innovation Awards Korea Enterprises Federation December 2025
CJ OnStyle received the Prime Minister's Award for Consumer-Centered Management Korea Fair Trade Commission December 2025
CJ OnStyle re.celved the Minister of SMEs and Startups Award under the 2025 Public-Private Ministry of SMEs and Startups December 2025
Open Innovation Support Program
Recipient of the ‘Mutual Grov.vth and Cooperation Award’ in the Shared Growth Category at the ESG Consumer Initiative December 2025
2025 Consumer ESG Innovation Awards
Recipient of the Minister of Gender Equality and Family Award at the 10th Asia Gender Equality Asia Business Daly November 2025
Index Awards
Recipient of the Grand Prize in the Corporate Category at the Korea Compliance Awards . -
(Commerce Division), Second Half of 2025 Korea Compliance Association October 2025
Recipient of the Grand Prize in the Corporate Category at the Korea Compliance Awards . -
(Entertainment Division), First Half of 2025 Korea Compliance Association May 2025
Recipient of the ‘Mutual Grov.vth and Cooperation Award’ in the Shared Growth Category at the ESG Consumer Initiative December 2024
2024 Consumer ESG Innovation Awards
Recipient of the Minister of Trade, Industry and Energy Award at the 31st Corporate Innovation Korea Chamber of Commerce and

December 2024
Awards Industry

Ministry of Employment and Labor, Korea
Grand Prize at the 2024 Regional Best Practices Presentation Competition for Risk Assessment ~ Occupational Safety and Health Agency October 2024
(KOSHA)

Best Partner Award in the Shared Growth Category Korea Consumer Agency November 2024
CJ OnStyle re'celved the Minister of SMEs and Startups Award under the 2024 Public-Private Ministry of SMEs and Startups November 2024
Open Innovation Support Program
CJ OnStyle received the Prime Minister's Commendation at the 2023 Consumer-centered Korea Fair Trade Commission, Korea December 2023
Management Outstanding Company Awards and Certification Ceremony Consumer Agency
Recipient of the Seocho District Outstanding Donor Appreciation Plaque SeochoDistrict Office, Seoul December 2023
Best Partner Award in the Shared Growth Category Korea Consumer Agency November 2023
Recipient of the Chairperson's Award of the Korea Commission for Corporate Partnership at the Korea Commission for Corporate Novernber 2023

2023 CSR Film Festival Awards in the Shared Growth Category

Partnership

Memberships and Associations

V% United Nations
Global Compact

United Nations Global Compact
(UNGC)

[CaY 23uaMeTnsye)

et e Pt talsion

Korea Broadcasting Channel
Promotion Association

% CONCERT

CONSsortium of CERT

KOLSA

Koraa Onv-Line Shopping Assaciation

Korea On-line Shopping
Association

IXPIA

Korea Product Safety
Association

KCTA
gt=A0lETVE S S

Korea Cable TV Association
(KCTA)

AT

KHF

Korea Health Functional Food
Association

HRAWIISHEHI
#uSRIISAEAIA

BI2UREA I

Korea Consumer-centered Enterprise
Association

SR TVEL TS|

Korea TV Homeshopping Association

Korea TV Homeshopping
Association

K») internet

Ap) SrE QIS [
Korea Internet Corporations
Association
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Information Security Certifications

Certification Unit

Certification Period

Scope of Certification

Entertainment

Information Security et
Division

November 19, 2025 —
November 18, 2028

Operation of Media/Broadcast Content and Media
Services (Mnet+)

Management May 5, 2024 - Operation of Media/Broadcast Content and Media
Framework May 3, 2027 Services
(Isms) Commerce May 27, 2023
y 27, - :
Division May 26, 2026 CJ OnStyleDevelopment and Operation
Information Securit Information security management system covering
Management S ste% Commerce January 2, 2025 — all Internet shopping-related activities conducted
9 Y Division October 21, 2027 through the CJ OnStyle, Celeb Shop, and Tailor
(1SO 27001) :
Scents websites
Privacy management system as a Personal
Privacy Information Information Controller (Pll Controller) covering
Management System Commerce January 2, 2025 ~ all Internet shopping-related activities provided
Division October 21, 2027

(1ISO 27701)

through the CJ OnStyle, Celeb Shop, and Tailor
Scents websites

ePrivacyCertification Commerce
(ePrivacy) Division

January 1, 2025 to
December 31, 2026

CJ OnStylewebsite

Compliance Certification

Certification Unit

Certification Period

Scope of Certification

Compliance
Management System
(1ISO 37301)

Production and distribution of broadcast programs,
digital content, animation, films, concerts,

Entertainment QOct. 17, 2024 — music tracks/albums, and advertising Operation
Oct. 18, 2027 of broadcast channels as a comprehensive
entertainment business Musical and entertainment
distribution services, and commerce
‘CJ ONSTYLE, a media commerce curation
Commerce Jul.1, 2024 - platform utilizing TV shopping, T-commerce, and
Jun. 30, 2027 ’ d

E-Commerce channels

Management, Safety, and Environmental Certifications

Certification

Unit

Certification Period

Business Continuity Management
System (ISO 22301)

Entertainment
Division

November 2, 2023 —November 1, 2026

Environmental Management System
(1ISO 14001)

Common

November 9, 2022 —November 8, 2025

(renewed certification: November 9, 2025 —November 8, 2028)

Occupational Health and Safety
Management System (ISO 45001)

Entertainment
Division

November 3, 2023 —November 2, 2026

Entertainment

December 1, 2024 —November 30, 2026

Division
Family-friendly Company Certification
(D:'O mmerce December 1, 2024 —November 30, 2026
ivision
Consumer-cen.tt'ered. Management Qorpmerce January 1, 2024 —December 31, 2026"
Company Certification Division
Disaster Risk Reduction Excellent Common November 24, 2022 —November 23, 2025

Company Certification

1) In accordance with the amendment to the Framework Act on Consumers (February 13, 2024), the validity period of the existing
certification has been automatically extended, and the certification is being maintained.
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United Nations Global Compact (UNGC)

As one of Korea's leading integrated entertainment and commerce
companies, CJ ENM incorporates the principles of the United Nations
Global Compact (UNGC)” throughout our business operations and
continuously strives to raise awareness among its members. Going
forward, CJ ENM will continue to contribute to help build a sustainable
society in which everyone can prosper together, based on transparent
and sincere ESG management.

. Reporting
Category Ten Principles Page
1. Businesses should support and respect the
protection of internationally proclaimed human p27
Human right
Rights
2. Make sure that they are not complicit in human Po8-30
rights abuses
3. Businesses should uphold the freedom of
association and the effective recognition of the p27
right to collective bargaining
4. The elimination of all forms of forced and po7
Labour compulsory labour )
5. The effective abolition of child labour p27
6. The elimination of discrimination in respect of po7
employment and occupation ’
7. Businesses should support a precautionary
. P46
approach to environmental challenges
Environment 8. Undertake initiatives to promote greater P47-48
environmental responsibility
9. Encourage the development and diffusion of
: v ! P12~14, 47
environmentally friendly technologies
Anti- 10. Businesses should work against corruption in all P40
Corruption its forms, including extortion and bribery :

1) The world's largest voluntary corporate citizenship initiative, which integrates
ten principles across four areas—human rights, labor, environment, and anti-
corruption—into corporate management and provides practical frameworks for
achieving sustainable development.

UN SDGs-Linked Activities

CJ ENM is carrying out initiatives to achieve the United Nations Sustainable Development Goals (SDGs), focusing on goals that are highly relevant to its

business activities.

Stakeholder Category

Description
Customers

Shareholders  Business Local
and Investors ~ Supplier Employees Communites  and Media

Government

Engagement Activities

Reporting Page

« Social Contribution — Social Contribution Activities X .
No Poverty ° o ° L (CEmployege P%(tlg:lp?tlon-based Shared Growth, Resource Circulation, and P.60~61
ommunity Giving
E Zero Hunger ° ° ° ° . (Sémial Contriggtion)— Social Contribution Activities P61
ommunity Giving .
L Good Health
/e and Well-Being ° ° ° ° ° ° « Safety and Health P.55~58
o : « Employee Growth and Development
B Quality ° ° ° ° + Sustainable Supply Chain — O'PEN, a Program for Discovering and Fostering Emegng Creators  P.18~20,
| Education « Social Contribution — Social Con)tributkm Activities 8\Iurturing Future Generations P 23, P.59
and Supporting Arts and Culture
5 e . Eiumar] Capital Man?’?emlen; - Tglle%Rﬁcruignent Po\i)cy and Employee P51~5
: etention Programs (Family-friendly Welfare Programs) D1~57Z,
@’ Gender Equality ° i ° ° ° . gorpor(ate )Govemance — Board of Directors (Board Composition and P.62
perations,
éﬁg‘:;:ﬁga;‘d ) [ ° « Climate Change Response — Climate Change Response Activities P.49
(1o Decent Work + Employee Growth and Development ) P.18~20, P.22~24
and Economic ° ° ° ° ° + Sustainable _Sur)';\)/{y Chain — Shared Growth Activities P51~54 ’
' Growth « Human Capital Management :
L Industry,
Innovation and [ ) [ [ [ ) + ESG Approach — ECP Initiative / YESGO, future together P.12,P.14
Infrastructure
= « Employee Growth and Development
Reduced ® ° . Wo‘r)kir;/g Environment for Employees P.18~20, P.27~30,
Inequalities + Human Capital Management P.51~54, P.59~61
« Social Contribution
Sustainable . . .
i « Environmental Management — Environmental Management Activities
gg:\?\i‘laun:ities © ° © ° « Social Contribution — Social Recovery and Disaster Relief Support P47.P.61
¢ « ESG Approach — The Positive Impact of Content
E?)snpsgr‘zlbtliin o ° ° ° ° + Consumer Satisfaction ) . ) P13, P31~34,
ptor « Environmental Management — 3-Free & 3R Eco-friendly Policy, Environmental P.46~47
and Production Management Activities (Waste Management)
Climate Action ° ° ° + Climate Action P.49~50
P « Social Contribution — Social Contribution Activities (Environmentally Sustainable
Life on Land © © ° Management and Biodiversity Conservation) P.60
Peace, Justice, « Ethical and Compliance Management P.40~44,
Iannsctiitsl::i?) r:]gs ® ° ° ° ® ° « Corporate Governance P.62~67
) « Stakeholder Engagement and Communication
Partnership for ° ® ° « ESG Approach — ECP Initiative P9, P12,
the Goals « ESG Initiatives and Performance — Membership Associations / United Nations P.69, P.70

Global Compact (UNGC)
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Consolidated Statement of Financial Position (Unit: KRW 1,000)
Category 2023 2024 2025 Category 2023 2024 2025

Assets Liabilities
Current Assets 2,782,355,786 2,909,496,824 2,552,146,516 Current Liabilities 3,400,941,997 3,814,173,898 3,201,351,698
Cash and Cash Equivalents 1,032,592,198 973,227,665 782,050,699 Trade Payables 244,518,960 252,938,852 280,608,051
Short-term Financial Instruments 64,213,298 68,603,076 81,389,268 Non-trade payables 416,541,430 428,526,335 433,752,685
Trade Receivables 930,558,967 1,115,228,981 1,020,966,631 Current Contract Liabilities 760,516,307 579,799,867 477,884,632
Current advances to suppliers 266,309,069 292,683,307 294,950,553 Current loans received 912,943,744 1,045,741,940 762,511,078
Inventories 115,975,579 136,995,832 142,889,384 Current portion of non-current loans received 163,012,878 320,928,127 89,645,337
Current Available-for-Sale Financial Assets 5,482,343 5,746,046 353,353 Current portion of bonds issued 279,522,858 334,875,544 384,942,058
Current tax assets 5,446,307 26,003,518 8,081,974 Current tax liabilities 13,719,589 15,939,491 37,325,087
Other Current Financial Assets 242,815,526 169,206,163 155,602,395 Current Provisions 0 69,056,195 62,196,195
Other Current Assets 118,962,500 86,128,782 65,862,260 Other Current Financial Liabilities 400,824,848 512,379,507 447134727
Assets Held for Sale 0 35,673,454 0 Other Current Liabilities 209,341,383 253,988,040 225,351,848
Non-current Assets 7167,503,929 6,407140,107 6,114,619,573 Non-current Liabilities 2,371,153,220 1,824,392,314 2,019,572,933
Long-term Trade Receivables 40,844,563 38,233,923 40,691,454 Non-current portion of non-current loans received 984,205,675 265,959,020 288,883,612
Long-term Advance payments 494,449,335 559,399,619 580,177,207 Bonds issued 769,519,898 744,314,522 908,590,543
Non-current financial assets available-for-sale 503,963,661 529,019,670 687,751,546 Net Defined Benefit Liabilities 11,456,069 19,159,295 11,689,195
Investments in Associates and Joint Ventures 1,657,005,822 1,392,035,737 1,246,593,591 Deferred income tax liabilities 10,065 36,594,127 50,607,412
Property, plant and equipment including right-of-use assets 1,353,345,488 860,728,221 848,794,013 Non-current Contract Liabilities 5,450,647 9,447,967 5,976,199
Intangible Assets 2,856,928,687 2,663,714,668 2,321,385,045 Other Non-current Financial Liabilities 524,502,774 718,746,902 713,419,929
Other Non-current Financial Assets 191,909,818 283,912,175 310,559,118 Other Non-current Liabilities 14,858,341 26,531,884 29,589,466
Other Non-current Assets 19,413,476 11,661,856 8,558,367 Non-current Provisions 61,149,751 3,638,598 10,816,577
Deferred income tax assets 49,643,079 68,434,238 70,109,233 Total Liabilities 5,772,095,218 5,638,566,212 5,220,924,631

Total Assets 9,949,859,715 9,316,636,931 8,666,766,089 Equity

Equity attributable to owners of parent 3,238,742,517 2,793,599,291 2,789,359,250
Issued capital 10,577,370 10,577,370 110,577,370
Share Premium 101,147,442 101,147,442 101,147,442
Retained Earnings 852,327,478 379,501,858 411,725,617
Elements of other stockholder's equity 2,174,690,227 2,202,372,622 2,165,908,822
Non-controlling Interests 939,021,981 884,471,428 656,482,208
Total Equity 477,764,498 3,678,070,719 3,445,841,458
Total Liabilities and Equity 9,949,859,715 9,316,636,931 8,666,766,089
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Consolidated Statement of Comprehensive Income

(Unit: KRW 1,000)

Category 2023 2024 2025
Revenue 4,368,360,657 5,231,360,074 5,134,511,102
Cost of Sales (2,851,412,819)  (3,520,172,634) (3,428,913,314)
Gross profit 1,516,947,837 1,711,187,439 1,705,597,788
Selling general administrative expenses (1,5631,798,015)  (1,594,610,653)  (1,574,791,734)
gfrgiagrgggzggm:gé?ss (impairment loss) recognised in profit 249,800 (12,008,542) 2,081,688
Operating income (loss) (14,600,378) 104,478,244 132,887,742
Finance income 71,609,389 149,807,948 131,085,218
Finance costs (238,686,069) (292,432,116) (237,462,935)
Share of income (loss) of equity-accounted investees (58,680,238) (336,372) 36,917,099
Other non-operating income 152,334,314 14,465,443 121,153,793
Other non-operating expenses (238,562,453) (505,007,674) (89,148,297)
Reversal of allowance (allowance) for other doubtful accounts (8,533,492) (2,886,794) (11,256,962)
Profit (loss) before tax (335,118,927) (531,911,321) 84,175,657
Tax expense (income) (61,655,796) (48,936,109) (67,161,975)
Profit (loss) (396,774,723) (580,847,430) 17,013,682
Other comprehensive income (61,452,960) 100,952,310 (9,731,957)
g;irgl?msgﬁh;r:)sfn{:;ncome that will not be reclassified to (66,170,008) (78,256,682) 44,944,075
Qphercomprehenshve peome et oftox gainslosseslon  (oaiey  (93snae (2677
e s rsaameanta, 1 2% gains (losses)from 13944266 (47241248) 43623103
Share of other comprehensive income of associates and joint
ventures accounted for using equity method that will not be (69,726,111) (21,648,171) 3,995,345
reclassified to profit or loss, net of tax
OOrtIILZI;?g;\:%rfetginswe income that will be reclassified to profit 4717048 179,208,992 (54,676,032)
g?g};gz‘;s:fgt‘i’é‘n‘:j‘ggfg fa‘)’('ffere“"es on translation of (10,253,198) 140,222,643 (17,701,313)
Gains (losses) on valuation of derivatives (530,914) (5,632,557) (178,917)
Share of other comprehensive income of associates and
joint ventures accounted for using equity method that will be 15,501,161 44,618,906 (36,795,802)
reclassified to profit or loss, net of tax
Total comprehensive income (458,227,683) (479,895,120) 7,281,725
Profit (loss), attributable to
Owners of the parent company (315,881,661) (503,387,159) 29,501,604
Non-controlling interests (80,893,062) (77,460,270) (12,487,921)
Comprehensive income attributable to
Owners of the parent company (379,841,598) (447,720,843) 18,626,763
Non-controlling interests (78,386,085) (32,174,276) (11,345,038)
Earnings per share
Basic earnings (loss) per share (15,238) (24,283) 1,422
Diluted earnings (loss) per share (15,238) (24,283) 1,419

ESG DISCLOSURE
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Environment

CJ ENM's environmental performance data are reported on a standalone basis and include the Bangbae Office, Sangam

Office, CJ ENM Studio Center, llsan Studio, Yeoju Studio, Gunpo Logistics Center, and leased office spaces.

Greenhouse Gas

Category Unit 2023 2024 2025
Direct GHG Emissions (Scope 1) tCO,eq 913 867 867
Indirect GHG Emissions (Scope 2) tCO,eq 15,059 15,807 15,836
Direct & Indirect GHG Emissions (Scope 1+ 2) tCO,eq 15,972 16,674 16,702
GHG Emissions Intensity (Scope 1+ 2)" tCO,eq/KRW 100 million 0.61 0.60 0.60
1) Denominator for GHG emissions intensity: Revenue
Energy
Category Unit 2023 2024 2025
Total energy consumption N 337 354 355
Energy . Non-renewable energy consumption N 337 354 355
C
onsumption
Renewable energy consumption N 0 0 0
Total non-renewable energy consumption N 337 354 355
Non- Non-renewable fuel-based energy consumption N 16 15 16
renewable
Consumption Purchased non-renewable energy usage
(electricity, steam) i 321 339 339
Total renewable energy consumption N 0 0 0
Renewable Renewable fuel-based energy consumption N 0 0 0
Energy . Purchased renewable energy consumption T 0 0 0
Consumption (electricity, steam, heat, cooling)
Self-produced renewable energy usage N 0 0 0
Energy Consumption Intensity” = /rﬁmgn‘loo 0.01 0.01 0.01
Total power consumption N 294 306 305
Purchased non-renewable energy consumption N 294 306 305
Power . Renewable energy consumption N 0 0 0
consumption
Purchased renewable energy consumption N 0 0 0
Self-generated renewable power consumption N 0 0 0

1) Denominator for energy consumption intensity: Revenue
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ENVIRONMENTAL
Water Waste”
Category Unit 2023 2024 2025 Category Unit 2023 2024 2025
Total water withdrawal Ton(m®) 98,071 115,029 115,721 Total amount of waste generated Ton 231 234 202
Tap water usage Ton(m®) 98,071 115,029 115,721 Waste General waste Ton 231 234 202
Generated
Domestic water usage Ton(m®) 98,071 115,029 115,721 Designated waste Ton 0 0 0
Industrial water usage Ton(m®) 0 0 0 Waste Generation IntensityZ) Ton/KRW 100M 0.01 0.01 0.01
Water Withdrawal Reused water usage Ton(m®) 0 0 0 Total amount of waste recycled Ton 222 220 186
Surface water usage Ton(m®) 0 0 0 General waste Ton 222 220 186
Groundwater usage Ton(m®) 0 0 0 Designated waste Ton 0 0 0
Seawater usage Ton(m®) 0 0 0 Total weight of waste incinerated
. 5 (energy not recovered) Ton 5 8 °
Rainwater usage Ton(m?) 0 0 0
5 General waste Ton 9
Water Recycled Total water recycled Ton(m?®) 7,399 5,044 5,801
Designated waste Ton 0 0 0
Water Usage Total water usage Ton(m®) 105,470 120,073 121,522 N .
Total weight of waste incinerated T o o 0
Water Discharged Total water discharged Ton(m®) 98,071 115,029 115,721 \I/)\{aste J (energy recovered) on
ispose
Water Consumed Total water consumed Ton(m®) 0 0 0 (by disposal ~ General waste Ton 0 0 0
Water Recycling Rate % 7.54 4.38 5.01 operation) Designated waste Ton 0 0 0
Percentage of Water Withdrawal from Water-stressed Areas % 0.00 0.00 0.00 Total weight of waste landfilled Ton 4 7 7
Percentage of Water Consumption from Water-stressed Areas % 0.00 0.00 0.00 General waste Ton 4 7 7
Poll Designated waste Ton 0 0 0
ollutant
Total of waste disposed through other T
. . on ] 0 0
. disposal operations
Category Unit 2023 2024 2025
General waste Ton 0
Biochemical Oxygen Demand (BOD) Ton(m?) 0.000006  0.000003  0.000003 .
Designated waste Ton 0
Chemical Oxygen Demand (COD) Ton(m®) N/A N/A N/A ; ; o
2 5 1) Waste-related data is calculated for Bangbae and Sangam Office Buildings.
Water Pollutant Total Organic Carbon (TOC) Ton(m®) N/A N/A N/A 2) Denominator for waste generation intensity: Revenue
Emissions Suspended Solids (SS) Ton(m?) N/A N/A N/A
Total Nitrogen (T-N) Ton(m®) N/A N/A N/A
Total Phosphorus (T-P) Ton(m?) N/A N/A N/A
NOx Ton 0.2193" 01767" 0.2422
é‘".P°."”taz?" SOx Ton 0.0314” 0.0021" 0.0068
missions
Dust Ton 0.0050" 0.0034" 0.0029

1) Data corrected according to modifications in calculation methodology to improve data completeness.
2) Air pollutant emissions are calculated for the BangbaeOffice Building and Paju Studio.
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ENVIRONMENTAL

Environmental Management

Category Unit 2023 2024 2025
Amount of Eco-friendly Certified Purchases KRW million 217 67 172
No. of Environmental Law and Regulation Violations Case 0 0
Cost of Investing in Eco-friendly Business KRW million 40 0 0
Packaging
Category Unit 2023 2024 2025
Total weight by packaging materials used Ton N/A N/A N/A
Total Packaging The weight of paper used Ton N/A N/A N/A
Material Usage The weight of plastics used Ton N/A N/A N/A
(Primary and .
Secondary The weight of metals used Ton N/A N/A N/A
Packaging) The weight of glass used Ton N/A N/A N/A
The weight of other materials used Ton N/A N/A N/A
Weight and Total weight of packaging made from
Percentage of recycled materials Ton N/A N/A N/A
Packaging Made N
from Recycled Percentage of packaging made from % N/A N/A N/A

Materials

recycled materials

SOCIAL

CJ ENM reports its social performance data on a standalone basis, covering directly employed personnel—including

regular and fixed-term employees—at key business sites such as the Bangbae and Sangam Office Buildings.

Human Resources'

)

Category Unit 2023 2024 2025
Total no. of employees Person 3,063 3,025 3,108
Executives (registered + unregistered) Person 45 43 M
Total Employees without fixed term contracts
Employees (permanent employees, non-fixed-term Person 2,993 2,949 3,009
contract employees)
Employees with fixed term contracts Person o5 33 58
(short-term contract employees)
Composition  Male Person 1,193 1,146 1,150
of Employees
(by Gender) Female Person 1,870 1,879 1,958
Composition ~ Under 30 Person 590 505 460
of Employees  5,_g Person 2,374 2,425 2,521
(by Age
Group) Over 50 Person 99 95 127

1) Human resources data is aggregated on a headcount basis.
2) Includes three internal registered executives.
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SOCIAL
Talent Acquisition and Development DE&I (Diversity, Equity and Inclusion)
Category Unit 2023 2024 2025 Category Unit 2023 2024 2025
Total No. of New Hires Person 203 346 398 No. of Social Minorities Zlic;.agglﬁ?;sloyees with Person 22 26 38
By Employment New hires without fixed term contracts Person 181 320 346 )
Type New hires with fixed term contracts Person 22 26 52 No. of Employees on Parental Leave Person e8 %8 =
Male Person 59 " o Percentage of Employees who have Returned from Parental Leave % 97.85 96.00” 95.61
By Gender Female Porson 1z 035 s (Iz;tﬂ;irﬁ::::ema:::; Returning from Parental Leave % 68.57 73.63 83.33
Under 30 Person 90 129 n2 Percentage of Female Managers % 35.92 37.37 39417
by Age Group  30-50 Person 109 215 278 Percentage of Female Executives % 17.39 20.93 317
S;’Iz::ry S Pe:"“ 10'7‘7‘ 7'82 682 E:;T::ttiz?\?)f Employees Subject to Regular Performance % 9233 8707 00.57
Turmover Rate No. of voluntary turnover Person 330 236 213 12 ; gggrr’;acr:; ngglgiede;\;vzg Crﬁ;q(;\:; igllgr(]:ag:t?/r ec::il)c:rem aged 8 or below (or up to 2nd grade of elementary school) using parental leave.
Involuntary turnover rate % 4.28 3.24 2.09 3) Employees and executives with fewer than 90 days of employment are excluded from regular performance evaluations.
No. of involuntary turnover Person 131 98 65
Training Hours per Employee Hour/Person 36 36 39 Safety Management
Training Hour  Male Hour/Person " 36 39
E’tf; gzr:?i:r) Female Hour/Person ) - . Category Unit 2023 2024 2025
Training Cost per Person KRW 10K/Person 58 7399 72 Employee Injury Rate” % 003 0.03 0.03
1) Data collected starting from 2024; no data available for 2023. No. of No. of fatalities due to work-related accidents Case 0 0 o
2) From 2024 onward, training expenses to be recorded in the business report as a new reporting standard. Employee  No. of fatalities due to work-related diseases Case 0 0 0
3) Corrected 2024 data according to an entry error. Fatalities Total no. of fatalities Case o o o
Supply Chain Management LTIFR (Lost Time Injury Frequency Rate) Case/million hour 015 0.00 0.15
OIFR (Occupancy Incident Frequency Rate) Case/million hour 0 0 0
Caicgeny s 2023 2024 2025 No. of Serious Accidents Case 0 0 0
gir:::(t:ge of Contracts Subject to the Supplier Code of % una?/:ﬁzble una?gﬁzble unaezit;ble 1) Includes work-related accidents, illnesses, and injuries.
Human Rights Social Contribution
Category Unit 2023 2024 2025 Category Unit 2023 2024 2025
No. of reported cases Case 6 8 Donations KRW100M 102 110 106
No. of valid and resolved cases Case 5 8 No. of Employees who Participated in Volunteer Activities Peson 860 967 985
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GOVERNANCE
CJ ENM'’s governance performance is calculated based on data collected from the Entertainment and Commerce Divisions.
Board of Directors and Audit Committee Shareholders
Category Unit 2023 2024 2025 Category Unit 2023 2024 2025
Total no. of members Person 7 6 7 Ownership Stake of Largest Shareholder and Related Parties % 42.70" 4270" 42.81
goard . No. of internal directors Person 3 2 3 Ownership Stake of Registered Executives Excluding Largest o
omposition Shareholder and His/Her Family Members % 0 0 0
No. of independent directors Person 4 4 4 Y
ﬁercelntaDg'e of No. of female directors Person 1 2 2 Dividend Payout Ratio % 0 0 o
emale Directors
Composition Percentage of female directors % 14 33 29 1) Corrected data due to data entry errors.
Percentage of
Independent : . o . .
Directors Percentage of independent directors % 57 67 57 Ethics and Compliance Management
Composition
No. of BOD meetings Meeting 11 13 10 Category Unit 2023 2024 2025
No. of agenda items submitted to BOD meetings Case 33 34 33 Hours of Ethical and Compliance Training Completed Hour 9,657 10,263 12,149
No. of agenda items objected /amended by No. of Participants who Completed Ethical and Compliance
independent directors Case 0 0 0 Training P P P Person 3,038 3,049 3,127
Board Attendance rate of internal directors % 95 100 100 Total No. of Reported Cases Related to Ethical and Case s 6 .
o : Attendance rate of independent directors for o Compliance Management
perations BOD meetings % 98 100 98
9 No. of Valid and Resolved Cases Related to Ethical and Case a1 a0 52
Attendance rate of independent directors ) Compliance Management
at the Independent Director Candidate % 100 100 ok . i
Recommendation Committee No. of Violations related to Marketing & Case 0 0 0
Labeling Laws and Regulations
Attendance rate of independent directors at o T N
the Compensation Committee % 100 100 86 No. of Violations related to Information
Legal & : . Case 0 0 0
- - " — Security Laws and Regulations
Board Total compensation for internal directors KRW million 2,240 2,378 1,720 Regulatory . N
c . Violations?  No. of Violations related to Fair Trade Laws c o o 0
ompensation Total compensation for independent directors KRW million 302 341 355 and Regulations ase
Percentage of No. of independent directors on the Audit Person 4 4 a No. of Violations related to Anti-corruption
Independent Committee ' Laws and Regulations Case 0 0 0
Directors on the i i . .
Audit Committee Zi:;‘t?nctg?nen?i:tlggepe“dent directors on the % 100 100 100 1) Corrected 2023 data due to changes in data criteria. )
2) Based on final court rulings imposing fines or higher penalties.
5 5 No. of meetings Meeting 6 5 5
Audit Committee Attend find dent di
Operations ttendance rate of independent directors o
within the committee % 96 100 9
Percentage of Non-audit service Fees to Audit Service Fees % 6.21 12.41 47.50

1) No meeting of the Outside Director Candidate Recommendation Committee was held.
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ESG FACTBOOK

GHGs

Category Unit 2023 2024 2025
tCO,eq 55 1,6317 1,672

GHG Emissions  Other Indirect Emissions (Scope 3)”

1) Category7.
2) Data may not be directly comparable with prior-year figures due to enhancements to the Scope 3 calculation methodology
implemented in 2024 to improve data consistency and accuracy.

Personal Data and Privacy Protection

MATERIAL ESG TOPICS

Category Unit 2023 2024 2025

Total no. of data breaches Case o] 0
Effect of 9

Percentage of data breaches related to consumer data %
Data Breaches

Total no. of users affected by data breaches Person
Information ISMS-certified websites ea ) 10 12
Security-related . ) 5 3 )
Certifications ISO-certified websites ea 1 1 37

1) Includes Information Security Management Systems(ISO 27001) and Privacy Information Management Systems(ISO 27701) certifications.
2) Corrected due to changes in certification status.

Media Impartiality

Category Unit 2023 2024 2025

Total Amount of Monetary Losses for Violations of Libel and

Slander Laws and Regulations KRW thousand 0 0 0
Supply Chain Management
Category Unit 2023 2024 2025
Mutual Growth Fund Raised KRW million 700 700 700
Talent Acquisition and Development
Category Unit 2023 2024 2025
Employee Engagement % 75" 53" 57

1) Corrected 2023 and 2024 data due to data entry errors.
2) Figures may not be directly comparable with prior-year data due to changes in the baseline criteria.

DE&I

Category Unit 2023 2024 2025

Female-to-Male Wage Ratio Pay gap by gender % 68.00 63.34 74.92

Percentage of Female Staff in STEM Departments % 46.31 42.57 43.64

ESG DISCLOSURE O C = < > 178

APPENDIX

CJ ENM’S CLIMATE DISCLOSURE FOR MAJOR SUBSIDIARIES

CJ ENM is expanding the reporting boundary for consolidated environmental performance to incorporate key data
from major subsidiaries. This report includes GHG emissions and energy consumption data from 23 major domestic
and overseas subsidiaries, including 10 overseas entities. The domestic subsidiaries covered are: Studio Dragon
Corporation, CJ ENM STUDIOS, TVING (included since 2024), CJ MEZZOMEDIA, AOMG, BEPCTANGENT
CREATIVE, Studio Takeone, Amoeba Culture, WAKEONE, DXE, HIGHR MUSIC RECORDS, BRANDWORKS KOREA,
and CJ Telenix. The overseas subsidiaries covered are: CJ ENM HONG KONG, CJ ENM JAPAN, CJ ENM MEDIA
FILM PRODUCTION AND DISTRIBUTION JOINT STOCK COMPANY, CJ ENM USA, CJ HK Entertainment, FIFTH
SEASON, ROLEMODEL ENTERTAINMENT GROUP, True CJ, Shanghai Yiheya Media, and YONGFILM JAPAN.

GHGs

Category Unit 2023 2024 2025

. L Domestic subsidiaries tCO,eq 437 4957 571
Direct GHG Emissions
(Scope 1) Overseas subsidiaries tCO,eq = 267 387
Indirect GHG Emissions Domestic subsidiaries tCO,eq 1,735 2,208 2,252
(Scope 2) Overseas subsidiaries tCO,eq -9 647 681
Direct and Indirect GHG  Domestic subsidiaries tCO,eq 2,172" 2,723” 2,823
Emissions (Scope 1&2) Overseas subsidiaries tCO,eq 3 914 1,068

1) Corrected 2023 data due to data entry errors.
2) Corrected 2024 data due to the expanded reporting scope.
3) Data from overseas subsidiaries have been incorporated into the calculations since 2024.

Energy Consumption

Category Unit 2023 2024 2025

Domestic subsidiaries tCO,eq 39 51 58

Energy Consumption T 2
Overseas subsidiaries tCO,eq - Il 14

1) Corrected 2024 data due to the expanded reporting scope.
2) Data from overseas subsidiaries have been incorporated into the calculations since 2024.
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GRI CONTENT INDEX

CJ ENM has reported in accordance with the GRI Standards 2021 for the period from January 1to December 31, 2025. CJ ENM applied GRI 1: Foundation 2021 as the GRI 1 standard. As of the June 2026 reporting date, no GRI Sector Standard
applicable to the media and communication sector has been published; therefore, GRI Sector Standards were not applied. Restatements of previously reported information are identified in notes on the relevant data pages to ensure consistency

and integrity of the disclosures.

GRI 2: General Disclosures 2021

Section Disclosure Indicator Page Notes
241 Organizational details P.6
Lo . . 2-2 Entities included in the organization’s sustainability reporting P.2

;r:cgggznlzatlon and its Reporting 2-3 Reporting period, frequency and contact point P.2 Publication date: Jun.30, 2026
2-4 Restatements of information P.2
2-5 External assurance P.85
2-6 Activities, value chain and other business relationships P.6~8, 21~26

Activities and Workers 2-7 Employees P74
2-8 Workers who are not employees - 213 workers as of 2025
2-9 Governance structure and composition P.62~64
2-10 Nomination and selection of the highest governance body P.63~64
2-1 Chair of the highest governance body P.62
2-12 Role of the highest governance body in overseeing the management of impacts ~ P.11,16, 62~67
2-13 Delegation of responsibility for managing impacts P11, 62~67
2-14 Role of the highest governance body in sustainability reporting P11, 64

i o e epencecf s n e oord o
2-16 Communication of critical concerns P1,62~64
2417 Collective knowledge of the highest governance body P.62~64
2-18 Evaluation of the performance of the highest governance body P.63,64
2-19 Remuneration policies P63,64
2-20 Process to determine remuneration P.63,64
2-21 Annual total compensation ratio - Not disclosed due to internal policy
2-22 Statement on sustainable development strategy P.5
2-23 Policy commitments P.21,27, 31,36, 40, 46,55, 59
2-24 Embedding policy commitments P.21,27,31,36, 40, 46, 55,59

.. . 2-25 Processes to remediate negative impacts P.25,28~30, 32~33,37~39,43~44, 48,50, 58

Strategy, Policies and Practices - - - —
2-26 Mechanisms for seeking advice and raising concerns P.25,29~30, 32~33,37~39,43~44
2-27 Compliance with laws and regulations P76 Izir?ﬂmssggg lﬁe.r?:; \Q?Et;?gsslezcelfedszr?ggezases resulting in
2-28 Membership associations P.69
2-29 Approach to stakeholder engagement P9

Stakeholder Engagement ; — " . .
939 2-30 Collective bargaining agreements - Not disclosed due to internal policy
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GRI CONTENT INDEX

GRI 3: Material Topics 2

Section Disclosure Indicator Page Notes
3-1 Process to determine material topics P16
Disclosures on Material Topics 3-2 List of material topics PA7
3-3 Management of material topics PA7

Material Topic 1. Employee Growth and Development

404-1 Average hours of training per year per employee P75
Training and Education 404-2 Programs for upgrading employee skills and transition assistance programs P18~20
404-3 Percentage of employees receiving regular performance and career development reviews P75

Material Topic 2. Sustainable Supply Chain

414-1 New suppliers that were screened using social criteria P.22,25

Supplier Social Assessment - — - - -
414-2 Negative social impacts in the supply chain and actions taken P.25

Material Topic 3. Employee Working Conditions

Refer to the ‘Executives and Employees’ section of the

405-1 Diversity of governance bodies and employees P.62,75,76,77 .
Diversity and Equal Opportunity 32nd Business Report
405-2 Ratio of basic salary and remuneration of women to men P77
Non-discrimination 406-1 Incidents of discrimination and corrective actions taken P.30,75
Material Topic 4. Customer Satisfaction
o B . .
4171 Requirements for product and service information and labeling P.31~34 :)?gfsi)onrzpllance in accordance with relevant contractual
Marketing and Labeling 417-2 Incidents of non-compliance concerning product and service information and labeling P76
417-3 Incidents of non-compliance concerning marketing communications P76
Material Topic 5. Information Security
Customer Privacy 418-1 Substantiated complaints concerning breaches of customer privacy and losses of customer data P76,77

Material Topic 6. Ethics and Compliance Management

205-2 Communication and training about anti-corruption policies and procedures P.40~43

Anti-corruption ; . ; ;
205-3 Confirmed incidents of corruption and actions taken P76
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Topic Standards
Section Disclosure Indicator Page Notes Section Disclosure Indicator Page Notes
1011 Policies to halt and reverse biodiversity loss 306-1 Waste generation and significant waste-related P47
101-2 Management of biodiversity impacts impacts
101-3 Access and benefit-sharing Although CJ ENM conducts some Waste 306-2 Management of significant waste-related impacts P47
101-4 Identification of biodiversity impacts biodiversity conservation activities, these 306-3  Waste generated P73
Biodiversity - T — activities do not meet the eligibility criteria 306-4  Waste diverted from disposal P73
101-5 Locations with biodiversity impacts or fall within the reporting scope of this : ' p :
101-6 Direct drivers of biodiversity loss indicator 306-5  Waste directed to disposal P73
101-7 Changes to the state of biodiversity 4011 New employee hires and employee turnover P75
101-8 Ecosystemn services - Benefits provided to full-time employees that are B
4 Employment  401-2 not provided to temporary or part-time employees R52-53
. . Refer to the ‘Consolidated
20141 CI?;Srfr(i:gLi(;znomlc value generated and P72 Income Statements’ in the 401-3 Parental leave P.52,75
32nd Business Report 403-1 Occupational health and safety management system P.58
. Financial implications and other risks and R Hazard identification, risk assessment, and incident
Economic 2012 opportunities due to climate change P49~50 403-2 investigation P58
Performance
Refer to Note 21, Severance 403-3 Occupational health services P.56
R Defined benefit plan obligations and other B Pay, in the Consolidated . .
2013 retirement plans Financial Statements of the 403-4 Worker participation, consu]tatlon, and P.55~57
32nd Business Report Occupational communication on occupational health and safety
. Health and 403-5  Worker training on occupational health and safety P.56~57
Indirect ¢ . : Safet ;
Economic 2031 In rastrtucc';ure investments and services P03 Y 403-6  Promotion of worker health P55~56
supporte
Impacts Prevention and mitigation of occupational health
2071 Approach to tax P67 403-7 and safety impacts directly linked by business P.55~58
N lationshi
Tax 207-2 Tax governance, control, and risk management  P.67 refationships
007-3 Stakeholder engagement and management of P67 403-9  Work-related injuries P75
concerns related to tax ' 40310 Work-related ill health P75
3021 Energy consumption within the organization P50,72 Local 413-2 Operations with significant actual and potential ~ N/A
Energy 302-3 Energy intensity P72 Communities negative impacts on local communities
302-4 Reduction of energy consumption P.49
305-1 Direct GHG emissions (Scope 1) P.50,72,77
305-2 Indirect GHG emissions (Scope 2) P.50,72,77
305-3 Other indirect GHG emissions (Scope 3) P.50,77
.o 305-4  GHG emissions intensity P72
Emissions
305-5 Reduction of GHG emissions P.49
305-6 Emissions of ozone-depleting substances (ODS) - No such substances are used
3057 Nitrogen oxides (NOx), sulfur oxides (SOx), and P73

other significant air emissions
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TCFD INDEX
Theme Recommended Disclosures Page
a) Describe the board’s oversight of climate-related risks and opportunities. P.49
1. Governance
b) Describe management’s role in assessing and managing climate-related risks and opportunities. P.49
a) Describe the climate-related risks and opportunities the organization has identified over the short, medium, and long term. P.49,50
2. Strategy b) Describe the impact of climate-related risks and opportunities on the organization’s businesses, strategy, and financial planning. P.49,50
c) Describe the resilience of the organization’s strategy, taking into consideration different climate-related scenarios, including a 2°C or lower scenario. P.49 50
a) Describe the organization’s processes for identifying and assessing climate-related risks. P.50
3. Risk Management b) Describe the organization’s processes for managing climate-related risks. P.50
c) Describe how processes for identifying, assessing, and managing climate-related risks are integrated into the organization’s overall risk management. P.50
a) Disclose the metrics used by the organization to assess climate-related risks and opportunities in line with its strategy andrisk management process. P.50
4. Metrics and Targets b) Disclose Scope 1, Scope 2 and, if appropriate, Scope 3 GHG emissions and the related risks. P.50
c) Describe the targets used by the organization to manage climate-related risks and opportunities and performance against targets. P.49,50
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SASB INDEX

Under the SASB Standards, CJ ENM is classified under two industries: Media & Entertainment (SV-ME) and E-Commerce (CG-EC). The Company reports the applicable disclosure topics and accounting metrics for each
industry, indicated as CG-EC and SV-ME, at the locations indicated.

Industry Topic Code Metric Unit Page & Comment

SV-ME-260a.1 Percentage of (1) gender and (2) diversity group representation for (a) executive management, (b) non-executive management,

(c) professionals, and (d) all other employees % Pra~75,77

Media Pluralism

N/A (This topic is only applicable to companies

SV-ME-260a.2  Description of policies and procedures for ensuring pluralism in news media content . S - )
involved in journalistic media)

diag SV-ME-270a: Total amount of monetary losses as a result oflegal proceedings associated with libel or slander KRW thousand P78
Media
Entertainment Journalistic Integrity SV-ME-270a.2  Revenue from embedded advertising KRW thousand -

& Sponsorship - I S .

Identification Description of approach for ensuring journalistic integrity of news programming related to:

N/A (This topic is only applicable to companies

SV-ME-270a.3 (1) truthfulness, accuracy, objectivity, fairness, and accountability; (2) independence of content or transparency of potential bias; - involved in journalistic media)

and (3) protection of privacy and limitation of harm

Intellectual Property

Protection & Media Piracy SV-ME-520a1  Description of approach to ensuring IP protection - P12, 41
(1) Total energy consumed, v p72
CG-EC-130a1  (2) percentage grid electricity, and % P72
Hardware Infrastructure (3) percentage renewable % P72
Energy & Water
Management (1) Total water withdrawal, me P73
CG-EC-130a.2
(2) Total water consumed, percentage of each in regions with High or Extremely High Baseline Water Stress m* (%) P73
CG-EC-130a.3  Discussion of the integration of environmental considerations into strategic planning for data center needs - -
Data Privacy & CG-EC-220a1  Number of users whose information is used for secondary purposes Number -
Advertising Standards CG-EC-220a.2  Description of policies and practices relating to behavioral advertising and user privacy - P.35~39
CG-EC-230a1  Description of approach to identifying and addressing data security risks - P.35~39
E-Commerce (1) Number of data breaches, Cases P77
Data Security
CG-EC-230a.2  (2) percentage involving Pll, % P77
(3) number of users affected Number P77
CG-EC-330a1  Employee engagement as a percentage % p77
CG-EC-330a.2 (1) Voluntary and (2) involuntary turnover rate for employees % P75

Employee Recruitment,
Inclusion, & Performance -~ Fc-3304.3 Percentage of (1) gender and (2) diversity group representation for (a) executive management, (b) non-executive management,

(c) technical employees, and (d) all other employees % P7a~75,77
CG-EC-330a.4  Percentage of technical employees who require a work visa % -
Product Packaging & CG-EC-410a.1  Total GHG footprint of product shipments tCO,eq -

Distribution CG-EC-410a.2  Discussion of strategies to reduce the environmental impact of product delivery - P47
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THIRD-PARTY ASSURANCE STATEMENT

CERTIFICATION

Management, Safety, and Environmental Certifications

bsi.
Certificate of Registration

BUSINESS CONTINUITY MANAGEMENT SYSTEM - ISO 22301:2019
T st corty that gEewm
&

Sangamsan-ro
Hapo-gu
Seoul

o325
Republc of Korea

Holds Certicate o BCMS 731207

forte cloning scope:

Duinessaea.

Forand on e of 51 g
Fichad Lam, Varagig Diector Assurae - APAC

Original Registaton ate: 2020-11.02
Laest Revsion ote: 20231012

Efecte Date: 20231102
Expry Dot 20261101

page: 102

@ &

making excellence a habit™

bsi.
Certificate of Registration

ENVIRONMENTAL MANAGEMENT SYSTEM - 1SO 14001:2015

Ths s o ety aewm
&

Sangamsanro
Meporgu

03926
Republcof Korea

HoldsCetate o EMS 775736

® &

e fhoving scope

TV home.
shoppig ecommerce senice.

=

o o - Maragig Dirctor Asswarce, APAC

OignalRegstrator Date: 20221109
Latest Reision Dot: 2022:1109

Efecthe Dote: 20221109
Expy Date: 20251108

4 Foge 1002
ﬁ@ making excellence a habit”

bsi.

Certificate of Registration

@ tggs dpussimn

=
EINIRONVENTALHAAGENENT YSTEM - 50 o 015 QHMEHAZSANLY 2SN
B -
g F

Seoul
3926
Republc of Korea

1749441 2500) ofele]

Fgvs,

Holés Carticate No: EMs 775736

he fioning cope:
EHRIAYN LB 1 KS Q SO 45001:2018 / ISO 45001:2018

on et 7V home.
Snoppig, ecommercesenkce.

o B ¥ 9 :¥H2 S ¥S Z20Y NN U &8 MY~

9K 20239 1§ 039
12120234 11 W 03Y-2061 11 W 029
920230 18 039

Fidae .

Orignal Registaton Date: 20221109
Latest Revsion Dote: 20251025

o

e ate: 202511.09
iy Dote: 20281108
Page: 1012

making excellence a habit”

AlAg T2 0fQl

o
ke = =
o Lty

S reovwsman izt

712021~ 0907%

7+

b

719 E L (FMEOIOIY AEIEIQINERS

2021 - 0908

sl

olN

A =

#2023-2056 5

& A A D NEMEA 0 4282 66 (M) WHOOINBAE

FE712E 1 2024.12.01~2026.11.30

971948 1528} ARl ] 24 F00) I HE Al
Argel wet ¢53 4508449 LIAAE TS50
NEHABAEE SIFORA 22X 4 - AY FYE
A3 A3 Fo A3zl S5k
oz A

202441 129 01

opyiEs

7191 E@MEol0l AN HUATE
&AL A ANSEEAAA DS 870-13 CHNE)
712t ¢ 2024.12.01~2026.11.30

719 REAs) Aslgdel 24 20 DS, AE
Algol e S48 AENRAY LAAAE FHebn
ALNIAEE AT RA 24 U - AF TS
Aska 248 Al A edstarel AE A9
oz Azt

2024¥ 128 019

Mz stz 870-13(3HE)
0

~ 2025. 12. 31
A 719 auiabgilel AdAnE 755k
| ezt 213 ARt gkt

2ulzk 34 Fefell 71efslgizol
AuRFAAY FIgeR A

20239 129 8%

>R ANALE H

% The validity period for CCM certification was
extended from two to three years following revisions
to the relevant regulations in2024. CJ ENM's

certification is therefore valid through Dec.31, 2026.



MATERIAL ESG TOPICS ESG DISCLOSURE

GENCEITTEED G = < > 85

2025 CJ ENM ESG REPORT OVERVIEW ESG FOUNDATIONS

THIRD-PARTY ASSURANCE STATEMENT

Information Security Certifications Compliance Certifications

CERTIFICATE
OF
Information Security Management System
1. Certificate Number  : ISMS-KISA~2020~087

2. Name of Organization : CJ ENM Co., Ltd

5. Period of Validity  : 2023.08.27 ~ 2026.05.26

6. Examination : Telecommunications Technology
Institution Association

This s to certify that the abovemerttioned-organization is compliant to the
assessment standard for information Security Management System certifcation in
‘accordance with Artcle 47, Paragraph 1 of "Act on information Network Utiization
and Data Protection, etc,; and Article 47 of the Enforcement Decree of the same Act

Date of Issuance : 21 June 2023

President

CERTIFICATE
OF
Information Security Management System
L Certiticate Number.  : 1SMS~KISA~2021-100

2. Name of Organization : CI ENM Co.. Ltd.

5. Period of Validity  : 2024.05.04 ~ 2027.05.03

6. Examination : Next-generation Information Security
Institution Certification

This is to certify that the abbvemeritioned-organization is compliant to the
assessment standard for information Security Management System certification in
accordance with Aricle 47, Paragraph 1 of Act on information Network Utilzation
and Data Protection, etc,; and Artile 47 of the Enforcement Decree of the same Act

Date of Issuance : 17 April 2024

&7 President

CERTIFICATE
oF
Information Security Management System
L Cortiticate Number.  : 1SMS-KISA-2025-158

2. Name of Organization : CJ ENM Co., Ltd.

5. Period of Validity  : 202511.19 ~ 2028.11.18

6. Examination + Next—generation Information Security
Institution Certification’

This is to certify that the abovementionedorganization is compliant to the
assessment standard for information Security Management System certification in
accordance with Article 47, Paragraph 1 of "Act on information Network Utilzation
and Data Protection, etc,; and Article 47 of the Enforcement Decree of the same Act

Date of Issuance : 19 November 2025
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To the Management and Stakeholders of CJ ENM:

Introduction

The Korean Standards Association (‘KSA’, ‘we’, ‘our’, or ‘us’) has been
commissioned by CJ ENM Co., Ltd., (‘CJ ENM’ or the ‘Company’) to undertake
an independent limited assurance on the Company’s Sustainability Report (the
‘Report’). We reviewed the validity of the data included in the Report prepared
by the Company and provided an independent assurance opinion. Responsibility
for all statements and performance data contained in the Report rests solely with
the Company.

Independence

We, as an independent assurance provider, have no interests in the Company’s
business activities other than providing third-party assurance services for the
Report. We have no relationships that could impair our independence or create
conflicts of interest for commercial purposes.

Assurance Standard: AAI1000AS v3

Assurance Level and Type: Moderate, Type 2

Note: A moderate-level assurance engagement provides a lower level of
assurance than a high-level assurance engagement since it is based on evidence
collected on a limited basis.

Assurance Scope

This assurance engagement focused on the Company’s sustainability
management systems and activities during the reporting period, including its
sustainability policies, objectives, operations, standards, and performance. In
addition, environmental, social, and broad economic performance data were
verified. Assurance related to stakeholder engagement was limited to a review of
the materiality assessment process, as follows:

* Compliance with the four principles of the AAI0DOOAP 2018; and

* Whether the Report was prepared in accordance with the GRI Standards 2021.

Topic Standards

201-1, 201-2, 201-3, 203-1, 205-2, 205-3, 207-1, 207-2, 207-3, 302-1, 302-3, 302-
4, 305-1, 305-2, 305-3, 305-4, 305-5, 305-7, 306-1, 306-2, 306-3, 306-4, 306-
5, 401-1, 401-2, 401-3, 403-1, 403-2, 403-3, 403-4, 403-5, 403-6, 403-7, 403-9,
403-10, 404-1, 404-2, 404-3, 405-1, 405-2, 406-1, 413-2, 414-1, 414-2, 417-1, 417-2,
417-3, 418-1

Assurance Methodology

We collected information, data, and evidence related to the scope of

assurance using the following procedures:

* Verification of the stakeholder engagement and materiality assessment
processes conducted by sustainability experts;

* Verification of environmental disclosure data conducted by environmental experts; and

*Review of other relevant performance-related internal documents and
supporting materials.

Limitations

The assurance engagement was conducted on a limited basis through inquiries
and analyses of the data, as well as limited sampling procedures, based on the
assumption that the data and information provided by the Company were complete
and sufficient.

Assurance Results and Opinion

We reviewed the contents of the draft report within the defined assurance scope
and provided comments, which were subsequently reflected in revisions to the
Report. As a result, no evidence was identified that would lead us to believe that
the Report contains material misstatements or inappropriate disclosures. The
following is our opinion regarding the CJ ENM'’s Sustainability Report:

Four Principles of AA1000 Accountability Principles (AP) 2018

Inclusivity

« Has the Company included stakeholders in its strategic approach to sustainability?
We confirmed that the Company recognizes the importance of stakeholder
engagement in advancing its sustainability management activities and has made
efforts to establish stakeholder engagement processes. We also confirmed that
the Company has identified key stakeholder groups, including employees and
other internal stakeholders, supplier, customers, shareholders and investors, local
communities/NGOs, and government and policy institutions/organizations. The
Company maintains communication channels for each stakeholder group and
utilizes these channels to gather and reflect diverse stakeholder perspectives.

Materiality

* Has the Company included material information necessary for stakeholders to
make informed judgments in the Report?
We believe that the Company has not omitted or excluded information that is material
to its stakeholders. Furthermore, we confirmed that the Company conducted a
materiality assessment based on key issues identified through analyses of both the
internal and external operating environments and reported its findings accordingly.

Responsiveness

* Has the Company appropriately responded to the needs and concerns of its
stakeholders?
We confirmed that the Company has made efforts to address the needs and
concerns of its stakeholders by reflecting stakeholder feedback collected
through engagement activities in the Report. Furthermore, we found no evidence
indicating that the Company’s responses to material stakeholder issues were
inappropriately reported.

Impact

* Has the Company appropriately monitored its impacts on stakeholders?
We confirmed that the Company monitors and identifies the impacts of its
business activities on stakeholders. We also confirmed that these impacts
have been appropriately reflected in the Report.

Reliability and Quality of Specific Sustainability Information

* Has the Company collected and disclosed specific sustainability information
through reliable processes?
We performed a reliability assurance engagement on the sustainability
performance information for the topics covered under the Type 2 assurance
scope. To verify the information, interviews were conducted with the
responsible personnel. Based on the procedures performed, we concluded
that the performance information disclosed in the Report was collected and
reported through reliable processes and supported by appropriate evidence.
Furthermore, we found no evidence indicating that the specific sustainability
information had been inaccurately reported.

May 2026
Moon Dong-min
Chairman, Korean Standards Association
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Licensed Report
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KSA is a public organization established in 1962 under the Industrial
Standardization Act of Korea. As a knowledge service institution, KSA promotes
and disseminates industrial standardization, quality management, sustainability
management, and KS and ISO certification systems to businesses. In particular,
we contribute to the sustainable development of society through our roles as a
domestic registration body for ISO 26000, an AA1000 assurance provider, the
Korean Sustainability Index operator, and a verification body for the Greenhouse

Gas and Energy Target Management System.
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